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Blair  Marketing 
eyes  ioint  mail 
project  with  Advo 
(See  page  9) 

Publisher  says 
Reyerend  Moon 
is  the  Messiah 
(See  page  10) 

Rod  Beaton 
leayes  UPl 
after  34  years 
(See  page  13) 
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50ME0ME  MEMTIOM 
'/ViA/ARD-WinrilMQ?' 


Our  guys  won  233  of  them  last  year.  The  Colorado  Springs 
Qazette-Telegraph  has  just  won  general  excellence  in  the  Colorado 
state  contest.  That's  the  'Qazette-Telegraph,  the  Big  paper  in 

If  you  want  a  list  of  the  other  awards-and 
we  can't  imagine  why  you  would  -  please 
send  a  plain,  self-addressed,  star^^^ 

Of  course,  awards  are  an  old 
story  to  us.  Our  founder,  the  late 
R.C.  floiles,  was  cited  for  his  coura- 

Japanese-Americans  during  World 

War  M.The  year  was  1942.  We^^^^^  ^  ^ 

Tirst  quarter  1982  Publisher's  Statement 


iFrpeJiom  Neiuapappra,  Inc. 

Corporate  Headquarters:  lOSS  Morth  Main  Street  Hinth  Floor,  Santa  Ana,  California  92701 


•unday 


pi^hasWa 
than  30  day*. 

Israel  warns 


The  Dallas  Morning  News  Board  of  Economists: 

Established  to  provide  ongoing  insight  into  the  local  economy. 

AN  EDITORIAL  LEADER  filVES  ns  READERS 
THEIR  MONEY'S  WORTR. 


BERNARD  L  WEINSTEIN 

GEORGE  A.  CHRISTY 

Unitersily  of  Texas  at  Dallas 

North  Texas  State  University 

Federal  Reserve  Bank  cf  Dallas 


ED  McClelland 

RepubUcBank  Corp. 


L 

At  The  Dallas 

Morning  News^ 
we’re  examin¬ 
ing  the  complex  facets  of 
life  shared  by  our  com¬ 
munity.  Speaking  clearly 
to  our  readers’  changing 
needs  for  useful  informa¬ 
tion.  Giving  voice  to  ex¬ 
pert  perspective. 

A  prime  example  is 
The  Dallas  Morning  News 
Board  of  Economists.  We 
assembled  this  unique 


STANLEY  REBER 

JAMES  A.  BYRD 

Texas  American  Bamshares  Inc. 

InterFirst  Corp. 

panel  of  business  and  aca¬ 
demic  experts  to  con¬ 
vene  on  a  regular  basis 


FLOYD  DURHAM 

Texas  Christian  Unu'ersitf 


and  analyze  local  eco¬ 
nomic  conditions.  Their 
findings  and  commentary^ 
are  then  published  in  our 
on-going  series,  The  Local 
Economy. 

Assembling  The  Dallas 
Morning  News  Board  of 
Economists  reflects  our 
commitment  to  serving 
our  readers’  interests. 

And  we  feel  it  is  a  sound 
investment  in  our  com¬ 
munity’s  future. 


@l)r  plornm$ 

The  Voice  of  Texas. 


GOOD  SPORTS 
IS  THE  NAME 
OF  THE 
GAME 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


DAVID 

LAMM 


GREG  LARSON 


BOB  McNALLY 

In  Florida,  when  it  comes  to  sports,  nobody  does 
it  better  than  the  sports  staff  of  The  Florida 
Times-Union. 

Variety  and  balance  are  the  catch  words  that 
describe  our  sports  pages.  We  know  the  Super 
Bowl  is  important,  but  so  is  coverage  of  tennis, 
jogging,  golf,  soccer,  swimming  and  the  No.  1  high 
school  game  of  the  week. 

Variety  and  balance.  You  name  it.  The  Times- 
Union  sports  staff  has  it  covered. 

This  year,  the  judges  for  the  annual  Florida 
Sports  Writers  Ass^ation  contest  thought 
enough  of  our  sports  section  to  name  it  Florida’s 
best. 

David  Lamm,  Times-Union  sports  editor,  won 
first  place  in  the  feature  category  at  the  1982  U.S. 
Golf  Writers  Association  contest  and  Greg  Larson, 
a  former  first-place  winner,  received  an  honorable 
mention. 

And  the  T-U’s  Bob  McNally  has  won  more 
awards  than  any  other  outdoors  editor  in  the 
state. 

Our  sports  staff  is,  indeed,  on  the  ball  .  .  .  foot¬ 
ball,  baseball,  basketball,  golf  ball,  tennis  ball  .  .  . 
you  name  it. 


2;iic  S'loriOa  aimes  -ilnion 

Jiicksonvillojoyi-nal 

One  Riverside  Ave.,  Jacksonville,  Fla.  32202 
904/359-4111 
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*  Major  meetings  in  bold  face 

AUGUST 

22-25 — New  England  Association  of  Circulation  Executives,  East- 
over  Resort,  Lenox,  Mass. 

29-31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  Gideon  Putnam,  Saratoga  Springs,  N.Y. 

SEPTEMBER 

9-10 — New  York  Press  Association,  Gideon  Putnam,  Saratoga 
Springs,  N.Y. 

9-11 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur 
III. 

16- 18 — Independent  Free  Papers  of  America  Annual  Confer¬ 

ence,  Marriott  Hotel,  St.  Louis,  Mo. 

17- 19 — Illinois  Newspaper  Production  Conference,  Ramada  Inn, 

Champaign,  III. 

19-23 — Lasers  in  Graphics,  Hyatt  Regency,  Miami,  Fla. 

22— Newspaper  Comics  Council,  Century  Plaza  Hotel,  Los  Ange¬ 
les,  Calif. 

22- 25 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 24 — National  News  Council.  1  Lincoln  Plaza,  N.Y. 

23-25 — Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 
tel.  Los  Angeles. 

23-25 — Interstate  Advertising  Managers'  Fall  Conference,  Shera¬ 
ton  Hotel  (Station  Square),  Pittsburgh,  Pa. 

23-26 — National  Wire  Watch,  Baltimore  Hilton.  Baltimore.  Md. 
27-Oct.  1— Inter  American  Press  Association.  General  Assembly  meeting, 
Marriott  Hotel,  Chicago,  III. 

29- Oct.  3 — Women  in  Communications.  National  Conference.  Brown 

Palace  Hotel,  Denver,  Colo. 

30- Oct.  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 


1-3 — Ohio  Newspaper  Ad  Executives.  Quality  Inn,  Columbus 
Ohio. 

3-6 — Graph  Expo  '82  East.  Philadelphia  Civic  Center,  Philadel¬ 
phia,  Pa. 

7-9 — New  York  State  Dailies  Advertising  Managers  Fall  Con¬ 
ference,  Canandaigua  Sheraton,  Canandaigua.  N.Y. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis,  Mo. 

7-10 — Cal  Western  Circulation  Managers'  Association,  Hyatt 

Regency,  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 13 — INPA  Eastern  Region  Conference,  Marriott  Hotel.  Rochester, 

N.Y. 

10-14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 
tel,  Pittsburgh,  Pa. 

13-15— Suburban  Newspapers  of  America  Ad  Conference,  Seel- 
bach  Hotel.  Louisville.  Ky. 

15-19 — International  Videocommunications  Conference,  New  Pa¬ 
lais  de  Congres,  Cannes.  France. 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-19 — Northern  States  Circulation  Managers.  Holiday  Motor 

Lodge.  Clear  Lake.  la. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

23- 29 — National  Press  Photographers  Association  Flying  Short 

Course.  Oct  23,  Philadelphia.  Cherry  Hill  Inn,  Cherry  Hill,  N.J. 
Oct.  24,  Cleveland.  Marriott  Airport.  Oct.  25,  Kansas  City.  Mo., 
Radisson  Muehlebach.  Oct.  27,  Salt  Lake  City,  Hilton.  Oct. 
29,  Seattle.  Red  Lion  Inn,  Bellvue,  Wash. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 

Plaza  Hotel,  Charlotte.  N.C. 

24-27 — Newspaper  Research  Council.  Alameda  Plaza.  Kansas 
City.  Mo. 
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When  The  President  of 
The  United  States  went  public 
in  defense  of  his  proposed 
tax  hikes,  he  chose— 

The  Washington  Times, 


I'he  Presulent  wrote  Washington  limes 
columnist,  John  Lofton,  a  letter  explitining 
why  he  teh  it  necessiirv  to  tight  for  Utx 
increiises.  rhe  letter  appeared  tim  in  The 
Washington  'Hines.  I'he  rest  of  the  media 
ft)llowed  s(K)n  afterwards.  As  The  New 
York  limes  jxiinted  out  “it  should  not  t)e 
surprising  that  the  jxipei  has  Ixxome  a 
major  public  forum  for  the  slug-out 
Ixftween  the  Reagitn  (administration)  and 
conserxatives  relx^lling  agtiinst  his 
endorsement  of  a  $98.9  billion  uix  bill.” 
(Tile  New  \()rk  Times.  ,\iigiisl  1(1.  1982) 


Reagan  defends  taxes 
in  letter  to  Lofton 


S228  billion  ux  incrcnsc  thmuiEh  1 
(Lofton  responds  to  the  President's 
letter  m  today's  ’’John  Lofton's  Jour 
nal.’’  which  appears  on  Pape  JA  l 
Rcapan's  letter  to  Lofion  reads 
"111  be  happy  to  answer  your  «|ue$- 
tion  althouph  the  answer  seems  so 
obvious  I'm  surpnsed  that  I  ha\*e  lo 
"If  you  doni  mind.  111  use  the  three- 
year  projection  fipures  which  seem  to 
be  the  ones  betnp  discussed  on  the  Hill 
andmthepress  Besides. I haxenl much 
confidence,  if  any.  m  economic  projec 
tnns  as  far  out  as  IdP" 


President  Reapan's  backinp  of  the 
hupe  tax-increase  proposal  now  before 
Congress  is  a  tradeoff  lo  preserve  the 
congressional  coalition  that  has  given 
him  major  victories  in  his  economK 
recover)'  propram.accordinptoa  letter 
Reagan  hiu  sent  to  a  columnist  for  The 
Washington  Times 
"We  found  we  could  not  put  last  jear's 
coalition  together  unless  we  agreed  to 
some  increases  in  revenue.”  Reagan 
wrote  in  last  l-'nday's  letter  to  John 
Lofton,  who  pens  "John  Ixifton's  Jour¬ 
nal"  three  times  a  week  for  The  Times 
Reagan's  letter  indicates  that  hts  sup¬ 
port  of  a  tax  increase  was  necessary  to 
keep  an  unspecified  number  of  Demo¬ 
crats  and  RepuMicans  in  line  on  the 
economic  recovery  program 

"The  defectors  were  on  both  sides  of 
the  aisle.”  Reagan's  letter  says  in  his 
first  public  explanation  of  his  reasons 
for  supporting  the  pending  tax  bill 
The  "Dear  John"  letter,  signed  "Ron.” 
was  in  response  to  a  question  Lofton 
slipped  to  the  presidmt  in  a  note  as 
Reagan  left  last  week's  news  confer  '  Over  the  three  years  the  increased 

ence  in  the  East  Room  of  the  White  revenue  from  the  Senate  Nil  will  total 

House  _ 

Loftons  question  was  "Why  now  a  serLtk  ikM.poffe  lOA 

The  Washington  Times.  .Vnj'iisi  (i,  1982 


“We  found  we  could 
not  put  last  year’s 
coalition  together 
unless  we  agreed  to 
some  increases  in 
revenue.” 


Second  to  None — Already! 


About  awards 


In  Hall  of  Fame  .  .  .  The  names  of  the  late  Bob  Addle, 
Washington  Post,  and  Allen  Lewis,  Philadelphia  Inquirer, 
were  inscribed  at  the  Baseball  Hall  of  Fame  writers’  gallery  at 
the  annual  ceremonies  in  Cooperstown,  N.Y.,  August  1. 

«  «  * 

No.  1  in  Sports  .  .  .  Her  five-part  series  on  drug  use  in 
professional  sports  won  the  honor  of  “outstanding  woman 
sportswriter”  for  Pam  King,  Los  Angeles  Herald-Examiner, 
in  the  fifth  annual  Mary  Garber  Award  competition  sponsored 
by  the  Department  of  Journalism  at  California  State  Universi¬ 
ty,  Northridge.  King  is  a  Yale  graduate.  Also  on  the  honors 
team  were:  Cindy  Morris,  Cincinnati  Enquirer,  Jenny  Kell¬ 
ner,  New  York  Daily  News;  Lesley  Visser,  Boston  Globe; 
Jane  Gross,  New  York  Times,  and  Ruth  Bonapace,  AP. 

*  ihi 

A  Beginner  .  .  .  William  F.  Walsh,  20-year  old  sophomore 
at  the  University  of  Arizona,  won  the  Mark  Finley  Gold  Pen 
Award  (plus  $500)  for  the  best  news  story  written  under 
deadline  pressure.  Steve  D.  Cheseborough,  26,  a  graduate 
student  from  Rochester,  N.Y.,  placed  second  ($250).  They 
were  among  17  j-students  who  questioned  a  copper  mining 
official  for  one  hour  and  then  wrote  a  news  story  in  the 
following  hour.  Walsh  is  working  this  summer  at  the  Phoenix 
Gazette. 

♦  *  * 

A  Gusher  .  .  .  For  the  fourth  time  Sam  Fletcher,  Houston 
Post  energy  writer,  has  received  the  Frank  Kelley  Memorial 
Award  from  the  American  Association  of  Petroleum  Land- 
men.  At  the  presentation  he  was  characterized  as  “a  most 
remarkable  energy  reporter.”  Newsweek  won  the  award  in 
the  magazine  category  of  the  competition. 

«  *  « 

Cub  Reporter  of  the  Year  .  .  .  Two  winners,  one  in  print 
and  one  in  broadcast,  were  named  in  the  James  Murphy 
Memorial  Cub  Reporter  of  the  Year  Award  of  the  Press  Club 
of  Long  Island.  They  are:  Patrick  Boyle,  town  government 
reporter  for  the  weekly  Sun  of  Bridgehampton;  and  Judy 
Herron,  who  reported  a  teachers’  strike  on  WGBB  in 
Freeport. 

*  *  * 

Covering  the  Suburbs  .  .  .  Two  New  York  Times  repor¬ 
ters — Tom  Lederer,  (sports)  and  James  Barron  (business) — 
captured  top  prizes  in  the  Press  Club  of  Long  Island’s  com¬ 
petition.  Other  winners:  Newsday  team  (Wayne  Robbins,  Bill 
Van  Haintze,  Sylvia  Moreno,  Leo  Seligsohn,  Tony  Schaef¬ 
fer,  Alan  Finder,  Lisa  Belkin  and  Miriam  Pawel)  for  spot 
news;  Newsday  team  (Joseph  Demma,  Mark  McIntyre,  Bob 
Porterfield  and  John  McDonald)  for  investigative  reporting; 
Bill  James,  Bridgehampton  Sun;  Leslie  Hanscom,  Newsday; 
Elizabeth  Kramer,  the  Sun;  Kevin  Ireland,  Three  Village 
Herald;  Marcia  Schwen,  the  Herald;  Therese  Madonia  and 
Ed  Silver,  Smithtown  News;  and  News  team  (Vicky  Penner 
Katz,  Joseph  Panholzer,  Anita  Leibowitz,  Sue  Ruggiero, 
Suzanne  Witzenburg  and  Kevin  Haynes)  for  business  story. 


Plain  Dealer  sues  two  towns 

The  Cleveland  Plain  Dealer  has  taken  legal  action  under 
Ohio  law  against  two  Greater  Cleveland  communities  of  Linn- 
dale  and  Gates  Mills  for  denying  PD  reporters  access  to  public 
records. 

The  law  provides  a  $500  penalty  for  each  violation.  Since 
Linndale  has  been  accused  of  10  violations  and  Gates  Mills, 
three,  the  Plain  Dealer  could  receive  as  much  as  $6,500. 

Gates  Mills’  alleged  violations  involve  a  July  17  jewel  bur¬ 
glary  and  Linndale’s  various  incidents. 


Editorial  workshop _ 

By  Roy  H.  Copperud 
Up  a  Tree  No.  580 

Recently  I  commented  on  the  mangled  aphorism,  “You 
can’t  see  the  forest  from  the  trees”  as  an  example  of  meaning¬ 
lessness  and  ignorance.  Homely  expressions  like  this  have  a 
certain  pungent  force,  but  not  when  they  are  misstated. 
Someone  who  was  up  a  tree,  as  the  corrupted  version  sug¬ 
gests,  would  seem  to  have  the  best  view  of  the  forest. 

My  comments  brought  from  Dorothy  Orso,  a  reader  in 
Milwaukee,  a  couple  of  similar  examples.  Writing  in  the  Wall 
Street  Journal,  Norman  C.  Miller  said,  “Alas,  today’s  politi¬ 
cians  can’t  even  get  their  metaphors  and  cliches  straight.  It’s 
no  wonder  Sen.  Gordon  Humphrey  (R.-N.H.)  finds  the  eco¬ 
nomic  outlook  confusing  when  he  believes  the  problem  is  that 
you  can’t  see  the  forest  through  the  trees.”  Orso  also  sent 
along  a  newsletter  that  said,  “Without  a  disciplined 
effort  ...  we  may  not  see  the  forest  through  the  trees.”  A 
tree  would  have  to  be  pretty  porous  to  be  seen  through. 

Well,  to  repeat  what  I  pointed  out  earlier,  the  meaningful 
version  of  this  adage  is  “You  can’t  see  the  forest  for  the 
trees.”  For  is  used  here  in  the  same  way  as  in  “You  can’t  win 
for  losing” — i.e.,  because  of,  on  account  of. 

Passing  on  to  some  other  misapprehensions,  we  often  see 
references  to  gilding  the  lily.  This  however,  is  a  corruption, 
and  an  absurd  one  at  that.  Salisbury,  in  “King  John,”  said, 
“To  gild  refined  gold,  to  paint  the  lily.” 

The  cloud  “no  bigger  than  a  man’s  hand”  that  has  become 
the  standard  reference  to  a  small  but  menacing  omen,  is  in  the 
original  “There  ariseth  a  little  cloud  out  of  the  sea,  like  a 
man’s  hand.”  (1  Kings  18:44). 

Marie  Antoinette  never  made  any  such  remark  as  “Let 
them  eat  cake,”  upon  being  told  that  the  starving  had  no 
bread.  On  the  contrary,  during  the  bread  riots  of  1788,  “she 
contributed  abundantly  from  her  own  purse  to  public  relief.” 
(“Rousseau  and  Revolution,”  by  Will  and  Ariel  Durant). 

Lord  Acton  is  usually  quoted  as  having  said,  “All  power 
corrupts,”  but  the  uncorrupted  version  is  not  quite  so  flat: 
“Power  tends  to  corrupt,  and  absolute  power  corrupts  abso¬ 
lutely.”  So  does  the  illusion  of  absolute  power,  as  Watergate 
so  abundantly  demonstrated. 

The  phrase  “survival  of  the  fittest”  was  not  originated  by 
Charles  Darwin,  as  many  believe.  As  he  himself  acknow¬ 
ledged,  “The  expression  used  by  Mr.  Herbert  Spencer  of  the 
Survival  of  the  Fittest  is  more  accurate  and  sometimes  more 
convenient.” 

It  is  not  pride  that  goeth  before  a  fall,  but  “Pride  goeth 
before  destruction,  and  an  haughty  spirit  before  a  fall.” 
(Proverbs  16:18) 

The  correct  version,  as  it  appears  in  “Hamlet,”  is  “to  the 
manner  born,”  not  as  often  given,  “to  the  manor  born.”  The 
phrase  refers  to  familiarity  with  local  customs,  not  to  wealth 
or  inheritance.  The  mistaken  version,  however  has  its  uses  as 
the  equivalent  of  “born  with  a  silver  spoon  in  his  mouth.” 

Consistency  is  not  flatly  the  hobgoblin  of  little  minds. 
Emerson  qualified  it:  "a  foolish  consistency.” 

“Alas,  poor  Yorick,”  we  hear  it  declaimed.  “I  knew  him 
well.”  But  the  line  from  "Hamlet"  runs.  “1  knew  him.  Hora¬ 
tio:  a  fellow  of  excellent  wit.  of  inifinite  fancy." 

And  finally,  the  Duke  of  Wellington,  an  indifferent  athlete 
at  school,  denied  having  said  the  Battle  of  Waterloo  was  won 
on  the  playing  fields  of  Eton,  according  to  Will  and  Ariel 
Durant  (“The  Age  of  Napoleon"). 
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SportsBeatMaker! 

From  UPl  to  Your  Newsroom-An  Exclusive  Sports  Hotline. 


The  baseball  world  was  stunned.  First, 
theTexas  Rangers  had  fired  Manager  Don 
Zimmer.  Jhen,  the  following  week,  the 
Rangers  traded  Lee  Mazzilli  to  the 
Yankees  for  Bucky  Dent.  Both  stories 
were  broken  by  the  same  journalist- 
Milton  Richman,  sports  editor  and 
columnist  for  United  Press  International. 

If  you  had  UPl,  you  were  first  in  your 
market  with  these  big  sports  stories: 

Beat  #1— 

Zimmer  and  the  Rangers  had  been 
struggling,  but  his  firing  still  came 
unexpectedly.  Richman,  famous  for  his 

baseball  “beats,”  dashed 
out  his  story.  It  was 
played  nationwide.  For 
24  hours,  the  Rangers 
denied  the  story,  finally 
confirming  it  in  a  news 
conference. 

Don  Zimmer 


Beat  #2— 

It  sounded  unbelievable.  Lee  Mazzilli  for 
Bucky  Dent.  And  yet,  that’s  what  UPl  was 
reporting.  Neither  club  would  confirm  it, 
but  Milt  Richman  stuck 
to  his  story.  The  news 
created  such  an  impact 
that  he  was  interviewed 
on  the  NBC-TV  “Game 
of  the  Week”  preview 
show. 


Over  the  years,  Richman  has  been 
recognized  for  getting  the  big  ones 
‘first-so  UPl  subscribers  can  be  first.  A 
National  Headline  Award  winner  and  • 
twice  a  Pulitzer  Prize  nominee,  last  year 
he  was  inducted  into  the  writers’  wing  of 
the  Baseball  Hall  of  Fame. 

If  your  newsroom  wants  to  break  more  big 
stories  in  ybur  market,  add  Milt  Richman 
and  UPl  Sports  to  your  team. 


Lee  Mazzilli 


United  Press 
International 


Milton  Richman 
UPl  Sports  Editor 
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One  million  classifications  a  year 

When  President  Reagan  signed  an  executive  order  on  April 
2  giving  Federal  officials  broader  authority  to  withhold  in¬ 
formation  from  the  public  on  the  grounds  of  national  secur¬ 
ity,  there  were  protests  from  all  segments  of  the  press  that 
this  would  reverse  a  trend  of  more  than  30  years  toward  more 
open  government. 

Confirmation  of  this  is  contained  in  a  report  from  the 
House  Committee  on  Government  Operations  which  says  it 
could  find  no  justification  for  the  order.  It  predicted  that  the 
executive  order  will  significantly  increase  the  amount  of  in¬ 
formation  that  can  be  classified  as  top  secret,  secret  or  con¬ 
fidential. 

“The  order  has  a  direct  and  immediate  impact  on  the 
availability  of  information  under  the  Freedom  of  Informa¬ 
tion  Act,”  the  report  says.  Documents  classified  under  the 
Presidential  order  are  exempt  from  disclosure  under  the  Fol 
Act.  Thus  “an  expansion  of  the  security  classification  rules 
means  that  agencies  will  be  able  to  withhold  more  informa¬ 
tion  from  the  public,”  the  report  adds. 

The  seriousness  of  the  trend  towards  secrecy  in  govern¬ 
ment  is  exemplified  in  the  estimate  that  800,000  to  one  mil¬ 
lion  documents  are  classified  each  year,  according  to  federal 
estimates  quoted  by  the  New  York  Times. 

Sen.  David  Durenberger,  Republican  of  Minnesota,  said 
“this  is  an  order  that  only  a  bureaucrat  could  write.  It  was 
drafted  by  security  bureaucrats  who  think  only  of  how  to 
keep  everything  secret.”  One  of  the  sillier  provisions  of  the 
order  makes  it  possible  for  a  bureaucrat  to  reclassify  some¬ 
thing  that  has  already  been  declassified  and  made  public. 
How  do  you  turn  the  Niagara  River  around? 

In  fact,  how  do  you  combat  increasing  secrecy  in  govern¬ 
ment  except  to  call  attention  to  it  repeatedly  hoping  to  create 
continual  embarrassment.  But  then,  how  does  the  press  call 
attention  to  secrecy  when  by  Presidential  order  documents 
are  classified  and  hidden  from  public  view  without  warning 
or  announcement? 


“Substantial  monopoly” 

In  his  order  accepting  the  basic  framework  of  the  proposed 
antitrust  settlement  between  the  Justice  Department  and 
AT&T,  Judge  Harold  Greene  insisted  on  some  modification 
including  a  prohibition  from  offering  electronic  information 
services  involving  the  gathering  and  dissemination  of  news, 
information  and  advertising. 

The  judge  said  that  permitting  AT&T  to  both  generate  and 
distribute  information  might  permit  it  to  create  a  “substan¬ 
tial  monopoly.”  That  is  exactly  what  the  press  has  been 
claiming  all  along  and  what  Rep.  Wirth  tried  to  prevent  in  his 
recently  aborted  bill. 
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Letters 


WRONG  IMPRESSION 

Your  publication  recently  stumbled 
into  a  local  journalistic  quagmire  without 
having  sufficient  background. 

A  recent  E&P  story  erroneously  gave 
the  impression  that  the  Denver  Post  had 
decided  to  lay  off  a  major  story  because  of 
attacks  by  a  local  television  station, 
Channel  9. 

Here’s  the  background:  For  years 
Michael  Howard,  former  editor  of  the 
Rocky  Mountain  News,  went  on  a  “reign 
of  terror”  as  a  publication  recently  called 
it.  He  had  a  million-dollar  cocaine  habit, 
hired  the  state’s  top  narcotics  investiga¬ 
tor  as  his  bodyguard,  gave  the  officers 
money  and  gifts  during  his  addiction  and 
was  arrested  and  convicted  twice  for 
menacing  people  with  a  gun,  although  one 
conviction  was  overturned. 

In  one  of  the  sorriest  performances  by 
our  profession,  no  major  news  outlet  in 
Denver — not  tv,  not  the  daily  papers — 
was  covering  this  episode  which  is  now 
being  called  Denvergate.  Only  one  repor¬ 
ter,  Ron  Wolf,  of  an  alternative  paper, 
dared  reveal  the  seamy  side  of  this.  And 
he  and  his  publisher  were  threatened  by 
violence. 

This  year  the  Denver  Post,  under  new 
ownership,  was  told  of  the  whole  sordid 
mess.  By  whom?  None  other  than 
Michael  Howard  who  invited  three  Post 
staff  members  to  hear  his  revelations. 

Since  that  interview,  the  State  Senate 
Judiciary  Committee  and  the  U.S.  Attor¬ 
ney  have  been  interviewing  witnesses. 

Now  we  have  Editor  &  Publisher’s 
story  about  Channel  9  and  its  reporter. 
Ward  Lucas,  attacking  the  Post  and  in¬ 
dicating  we  have  dropped  the  story. 
Lucas  is  a  long-time  acquaintance  of  Ron 
Pietrafeso,  Howard’s  personal  body¬ 
guard  who  at  the  same  time  was  the 
state’s  top  narcotics  investigator. 

We  are  continuing  to  cover  this  story 
which  has  implications  of  both  public  and 
journalistic  corruption.  Here  are  some  of 
the  recent  developments  we  have  re¬ 
ported  which  some  other  newspapers  and 
television  stations  have  not: 

•  Subpoenaed  bank  records  by  the 
state  show  Howard  wrote  thousands 
of  dollars  in  personal  checks  to  a 
Rocky  Mountain  News  police  re¬ 
porter;  the  reporter  has  reportedly 
told  the  U.S.  Attorney  that  Howard 
forced  him  to  supply  cocaine  to  him 
or  lose  his  job.  (Howard  has  told  the 
Post  the  reporter  was  one  of  his  sup¬ 
pliers.) 

•  Howard  testified  that  he  snorted 
cocaine  with  “two  to  three”  dozen 
journalists  at  the  Rocky  Mountain 
News  while  he  was  editor. 

•  Howard  said  he  once  beckoned  Piet¬ 
rafeso  to  the  News  to  test  the  editor’s 
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cocaine  for  purity;  Pietrafeso,  under 
oath,  says  it  could  have  happened  but 
not  under  those  circumstances. 

•  Howard  told  the  Post  he  wanted  one 
of  his  cocaine  dealers  arrested  one 
time  and  that  a  Denver  narcotics  cap¬ 
tain  went  with  Howard  to  the  dealer’s 
place  looking  for  him;  the  captain 
admits  the  visit  but  says  he  didn’t 
know  it  was  Howard’s  dealer. 

•  Howard  snorted  cocaine  in  front  of  a 
police  doctor  but  was  never  arrested. 
The  state’s  top  law  enforcement 
officers  were  in  the  same  restaurant. 

Of  course.  Editor  &  Publisher  should 
be  examining  the  journalistic  ethics  of 
why  these  stories  were  never  covered. 
And  why  did  the  News,  the  Denver  Post 
and  the  television  stations  never  reveal 
this  mess  until  now?  And  what  did  Ho¬ 
ward’s  unusual  relationship  with  police¬ 
men  do  to  his  supposedly  independent 
newspaper  coverage  of  cops  and  drugs? 

The  Denver  Post  is  not  surprised  that 
some  local  broadcasters  who  ignored  this 
scandal  are  now  attacking  us  for  reporting 
it.  In  fact,  we  appreciate  being  separated 
from  those  who  failed  to  report  this  story. 

Lee  J.  Gl'ittar 
(Guittar  is  president  and  publisher  of 
the  Denver  Post.) 

SADDENED 

I  was  saddened  by  your  account  (Au¬ 
gust  7)  of  the  perpetual  paranoia  of  the 
educators  who  see  newspapers  as  report¬ 
ing  only  drugs,  disorders  and  teacher  in¬ 
competence. 

Having  served  nine  years  as  education 
editor  of  a  100,000  plus  circulation  daily, 
and  12  years  as  an  educational  adminis¬ 
trator,  I  believe  1  can  see  both  sides.  Dur¬ 
ing  a  term  as  a  director  of  public  informa¬ 
tion  for  an  urban  school  system  involved 
in  busing,  1  was  besieged  by  complaints 
that  the  “newspapers  are  out  to  get  us.” 

True,  the  editorial  pages  were.  But,  the 
news  coverage  of  the  same  papers, 
though  frequently  careless  and  inept,  still 
produced  eight  positive  photos  and  arti¬ 
cles  for  every  negative  one  over  a  period 
of  several  years.  Despite  this  research, 
the  educators  still  believe  the  worst  about 


I  suggest  that  the  press  make  use  of  its 
own  research  to  counter  claims  of  biased 
coverage;  that  it  continue  to  explain  to 
the  public  the  difference  in  news  and 
editorial  writing;  that  it  give  more  atten¬ 
tion  to  hiring  competent,  hard-working 
education  writers  and,  lastly,  that  it  re¬ 
mind  the  educators  that  as  long  as  they 
tolerate  incompetent  teachers,  dope  and 
disorder,  the  press  can’t  be  blamed  for 
reporting  it. 

Robert  P.  Hilldrup 

(Hilldnip  is  the  author  of  “Improving 
School  Public  Relations”,  which  has  just 
been  issued  by  Allyn  &  Bacon,  Boston.) 

IRKED 

By  his  own  words  (and  grammatical 
errors)  is  the  principal  hung  (re:  “Princi¬ 
pals  rap  newspaper  .  .  .”  August  7, 
E&P). 

Gilpin  said  it,  albeit  ungrammatically 
(substitute  word  in  parentheses  for  word 
immediately  preceding): 

“I  get  very  disturbed  when  an  article  is 
written  in  the  newspaper  (E&P)  by  a  re¬ 
porter  (principal)  who  has  had  only  a  brief 
encounter  with  one  school  (newspaper) 
or  one  of  a  few  individuals  who  propose 
to  represent  all  the  students 
(principals)  .  .  . 

“I  really  get  irked  when  I  read  an 
account  when  it  was  assured  that  every 
student  (principal)  felt  as  he  stated. 

“That  kid  (principal)  is  talking  from  a 
very  limited  experience  to  the  newspaper 
(editors),  and  I  propose  that  his  little 
world  and  environment  is  [oops,  are]  not 
happening  everywhere  as  he  might  say  it 
is  [they  are]  occurring  .  .  .  One  school 
(newspaper)  is  as  different  from  another 
as  night  and  day.” 

As  for  Mr.  Strange  [how  apt !],  1  suggest 
he  view  the  history  of  rapid  change  in 
newspaper  technology  and  content  be¬ 
fore  he  relegates  us  to  the  graveyards  of 
progress. 

John  E.  Andrist 

(Andrist  is  editor  and  publisher  of  the 
Omak  (Wash.)  Chronicle  and  1981  winner 
of  the  National  School  Boards  Association 
award  for  best  editorial,  and  award  for 


the  press. 


r 


news  reporting  on  school  affairs.) 
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EATON 


For  economics  reporting  from  the  nation’s 
capital  Los  Angeles  Times  readers  count  on 
Pulitzer  Prize  winner  William  J.  Eaton.  Your 
readers  can  too. 


Check  hinn  out  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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SYSTEM  TECHNOLOGY  FOR  THE  80’s 


CEMMCI 


Harry  McNamara,  Systems  Editor,  and  Tom  Shafer,  Director  of 
Production,  monitor  the  use  of  Hastech’s  PagePro  systems  in 
TODAY'S  news  and  advertising  composition  rooms.  Since  installing 
the  pagination  system,  TODAY  has  documented  a  500%  increase  in 
news  composing  productivity  and  anticipates  significant  savings  in 
direct  materials. 


**Hasteeh  sold  us  more  than  pagination... 
they  sold  us  confidence  in  their 
commitment.” 

Tom  Shafer,  Director  of  Production,  TODAY,  Cocoa,  Florida 

“Pagination  is  a  natural  step  for  a 
newspaper  likeTODAY.  Our  three 
editions  a  day,  seven  days  a  week 
take  a  lot  of  manpower.  We  felt  from  the 
beginning,  pagination  could  increase 
productivity,  reduce  costs  and  provide 
new  levels  of  publishingflexibility.  But, 
to  commit  TODAY  to  this  technology,  we 
needed  a  company  that  was  a  Iso  willing 
to  make  a  commitment— to  follow  the 
project  through. .  .alltheway. 

“Two  years  ago  the  first  PagePro^“ 
was  installed  at  one  of  our  sister  Gannett 
publications,  and  we  were  impressed 
with  the  results.  Today,  PagePro  is  even 
more  impressive.  Its  NewsPro^“  and 
AdPro^“  modules  handle  news  and  ad 
makeup  combined  with  the  capability  of 
merging  the  two  elements  for  output  on 
the  live  page. 

“We  set  high  expectations  for  our 
PagePro  system  and  we  expect  to  meet 
them.  Since  January  we’ve  increased 
productivity  in  our  news  composing  by 
500%  and  we  anticipate  significant 
reduction  in  direct  materials  cost 
this  year. 

“The  system  has  also  put  control  of 
news  pages  in  the  hands  of  our  editors, 
where  we  feel  it  belongs.  The  old  days 
of  long  hours  waiting  to  get  the  paper  to 
press  are  disappearing. 

“In  addition  to  Hastech’s  commit¬ 
ment  and  accomplishments  of  the 
present,  we’ve  found  its  plans  for 
tomorrow’s  continued  development 
well-defined  and  well-documented. 
That  strengthens  our  feeling  of 
confidenceTODAY.” 

For  details  on  our  family  of  pagination 
products,  contact: 

Darryl  Tjaden,  Director  of  Marketing 
Hastech,  Incorporated 
670  North  Commercial  Street 
Manchester,  NH  03101 
(603)  623-3330  Telex:  943480 
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Move  could  hurt  newspapers 

Blair  Marketing  and  Advo 
eye  direct  mail  venture 


By  Andrew  Radolf 

John  Blair  Marketing,  one  of  the  three 
major  Sunday  inserts  producers,  and 
Advo  Systems,  Inc.,  the  direct  mail 
marketing  firm,  are  considering  a  joint 
effort  to  begin  direct  mail  of  free  standing 
coupon  inserts. 

The  mailings  would  be  delivered  during 
the  week,  “prior  to  Thursday  or  Friday,’’ 
said  Robert  Hemm,  Blair  Marketing's 
president. 

Hemm  confirmed  that  Advo  Systems 
and  Blair  Marketing  “are  looking  at  busi¬ 
ness  ventures  to  do  together.  We  may  be 
announcing  a  test  or  a  program." 

Hemm  said  Blair  Marketing  “has  been 
experimenting  with  some  ideas — shared 
mail  and  direct  mail  response  to  coupons. 
We’re  always  looking  at  alternative 
means  of  delivery.  The  only  thing  we  give 
a  dam  about  is  what’s  effective  for  our 
customers.” 

Hemm  said  the  possible  relationship 
with  Advo  would  “not  legally  be  a  joint 
venture.” 

Blair  Marketing  will  hold  its  “normal 
sales  meeting”  on  August  23  in  New 
York.  Hemm  said  an  announcment  con¬ 
cerning  Advo  is  a  possibility  at  that  time. 

He  said  Advo  is  the  only  direct  mail 
firm  Blair  “is  talking  to.” 

Blair,  in  June,  announced  it  was  start¬ 
ing  a  program  of  free  standing  inserts  on 
best  food  days  in  addition  to  its  Sunday 
inserts  program. 

Hemm  said  the  company  “successfully 
sold  out”  its  first  best  food  day  program 
scheduled  for  November  1 7. 

Blair  plans  on  selling  “26  or  27  free 
standing  inserts  in  1983,  including  six  or 
seven  weekdays,”  Hemm  said. 

Blair’s  free  standing  inserts  currently 
reach  about  40  million  Sunday  newspaper 
buying  households. 

Hemm  said  that  total  market  coverage 
programs  involving  inserts  and  non¬ 
subscriber  mailings  are  “not  right  now  a 
part  of  our  newspaper  buy.  TMC  would 
break  the  advertisers’  budget.” 

Hemm  did  not  say  in  which  markets  a 
program  involving  Advo  would  be  tested. 

Last  spnng,  Blair  Marketing  began  a 
direct  maji  co-op  couponing  publication. 
Prime  Families  Direct,  which  is  mailed 
nationwide  to  2 1  million  families  identi¬ 
fied  as  the  highest  volume,  highest  fre¬ 
quency  buyers  of  packaged  goods.  The 


target  households  have  4. 1  million  memb¬ 
ers  and  an  average  income  over  $26,000. 

Leona  Goldberg,  marketing  assistant 
at  Blair,  said  a  direct  mail  venture  with 
Advo  Systems  would  “not  necessarily” 
rely  on  the  mailing  list  compiled  for  Prime 
Families  Direct. 

“The  test  markets  would  have  to  be 
mutually  agreed  on  by  the  parties,”  she 
said. 

A  direct  mail  approach  to  free  standing 
inserts  “will  take  some  business  away 
from  newspapers,”  said  Ron  Lang, 
vicepresident,  eastern  division  of  Nielsen 
Clearinghouse.  “When  targeting  is  a  fac¬ 
tor,  direct  mail  is  more  efficient.” 

Lang  said  newspapers  still  have  advan¬ 
tages  over  direct  mail  for  the  distribution 
of  free  standing  inserts.  “It’s  cheaper  and 
you  reach  more  people  to  be  in  a  newspa¬ 
per  and  use  FSI’s.  Eighty  percent  of  all 
households  use  coupons.  You  can’t  send 
direct  mail  to  all  80%.  The  cost  would  be 
prohibitive.” 


CSX  Corp.  has  put  the  Jacksonville 
Journal  and  Florida  Times-Union  up  for 
sale. 

“Ninety-eight  percent  of  our  revenues 
and  earnings  come  from  transportation 
and  natural  resources,”  said  Thomas 
Hoppin,  director-financial  communica¬ 
tions.  “We  decided  to  focus  on  those 
things.” 

The  Jacksonville  papers  had  $56.7  mil¬ 
lion  in  gross  revenues  in  1 98 1  and  earn¬ 
ings  of  $6.8  million,  Hoppin  said.  He  re¬ 
marked  circulation  is  also  increasing. 

The  two  papers  had  a  combined  daily 
circulation  of  204,554,  according  to  the 
March,  1982,  publisher's  statement.  The 
morning  Times-Union’s  circulation  was 
160,905  daily  and  207,724  on  Sundays. 


Citing  steadily  declining  circulation, 
the  90  year-old  Tampa  Times,  an  evening 
daily  published  by  Media  General,  ceased 
publication  on  August  14. 

The  paper  had  19,000  circulation  when 
it  closed.  The  morning  Tampa  Tribune, 
also  owned  by  Media  General,  has  a  daily 
circulation  of  186,000. 

A  total  of  60  full-time  employees  from 


Every  Saturday  since  1884 


Terry  Brennan,  a  consultant  to 
newspapers  on  direct  mail  programs,  be¬ 
lieves  direct  mailing  of  free  standing  in¬ 
serts  will  have  “a  dramatic  effect”  on 
newspapers. 

Nielsen  Clearinghouse’s  figures  show 
that  the  coupon  redemption  rate  for  direct 
mail  is  11.6%  for  grocery  products.  The 
redemption  rate  is  3.1%  for  ROP  grocery 
coupons  and  5.1%  for  free  standing  Sun¬ 
day  inserts. 

The  misredemption  rate  for  direct  mail 
is  also  lower  than  the  rate  for  newspa¬ 
pers. 

Brennan  thinks  these  factors  are  creat¬ 
ing  “the  opportunity”  for  free  standing 
inserts  to  “move  into  the  mails.” 

“In  order  to  get  the  same  level  of  re¬ 
sponse  that  a  newspaper  now  generates,  1 
could  send  out  one-third  fewer  inserts,” 
Brennan  said.  “How  much  money  would 
I  save?” 

Before  forming  his  own  company  this 
year,  Brennan  was  president  of  Advo 
Publications,  Inc.,  a  subsidiary  of  Advo 
Systems. 

He  said  Advo  Publications  “looked  at 
the  prospect  a  year  ago”  of  delivering 
free  standing  inserts  by  direct  mail.  He 
said  Advo  Systems  was  “too  wrapped  up 
in  marriage  mail”  at  the  time  to  go  ahead 
with  the  idea. 


The  evening  Journal’s  daily  circulation 
was  43,649. 

CSX  Corp.  was  formed  by  a  merger  on 
November  1,  1980of  Seaboard  Coastline 
Industries,  Inc.,  and  Chessie  Systems, 
Inc. 

Seaboard  Coastline  owned  the  Jack¬ 
sonville  newspapers  since  1906  and  trans¬ 
ferred  the  title  to  the  new  corporation 
during  the  merger. 

CSX  has  not  announced  a  sale  price  for 
the  newspapers  or  identified  any  of  the 
prospective  buyers. 

Hoppin  said  he  expects  the  sale  to  take 
about  six  months.  He  said  CSX  will  not 
complete  its  sale  prospectus  until  the  end 
of  August  or  early  September. 


both  newspapers  were  eliminated  in  the 
closing.  Another  84  part-time  carriers 
were  also  eliminated.  The  majority  of 
Times  employees  were  absorbed  by  the 
Tribune. 

A  decision  has  not  been  made  if  the 
Sunday  Tampa  Tribune  and  Times,  with 
270,000  circulation,  will  drop  the  name 
“Times”  from  its  logotype. 


Jacksonville  newspapers  for  sale 


Media  General  folds  Tampa  Times 
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News  World  publisher  says 
Rev.  Moon  is  the  ‘Messiah’ 


By  Carla  Marie  Rupp 

Colonel  Bo  Hi  Pak,  president  and  pub¬ 
lisher  of  the  Reverend  Sun  Myung  Moon 
owned-New  York  City  daily  newspaper 
News  World,  stunned  journalists  and 
some  church  staffers  by  saying  he  per¬ 
sonally  believes  Moon  to  be  the  Messiah. 

“The  Messiah  has  come.  The  Messiah 
is  Reverend  Sun  Myung  Moon,"  Pak  told 
participants  at  the  World  Media  Con¬ 
ference  (Aug. 9-15)  sponsored  by  Rev. 
Moon’s  Unirication  Church. 

The  60  participants  included  publish¬ 
ers,  writers,  editors,  columnists,  a 
circulation  director  and  professors 
representing  18  countries.  The  setting 
was  the  Xanadu  Hotel,  Freeport,  Grand 
Bahamas  and  all  expenses  of  the  atten¬ 
dees  were  paid  for  by  the  church. 

No  publishers  or  editors  from  U.S. 
newspapers  attended. 

Journalists  partieipating  in  the  eon- 
ference  heard  daily  lectures,  viewed 
films,  engaged  in  small  discussion  groups 
and  had  the  chance  to  personally  meet 
with  at  least  a  dozen  members  of  Rev. 
Moon's  church. 

Copies  of  newspapers  connected  with 
the  Unification  Church,  News  World  of 
New  York,  the  Wasliinf;ton  (D.C.) 
Times,  and  the  new  Spanish  paper  Noti- 
cias  del  Mundo  were  flown  in  daily. 

Larry  Moffitt,  director  of  the  media 
conference,  said  this  was  the  first  time  a 
high  level  church  leader  has  declared  at 
any  conference  that  Moon  is  the  Messiah . 

Pak  said  that  Reverend  Moon's  mis¬ 
sion  is  to  get  everyone  to  be  the  Messiah. 

"The  spiritual  atmosphere  has  ripened 
so  that  we  can  say  these  things,"  said 
Pak. 

“There  must  be  an  explosion  of  the 
truth — a  truth  bomb."  he  said.  “And 
we've  come  up  with  an  answer  to  Com¬ 
munism.  The  solution  is  now.  History  is 
the  struggle  between  good  and  evil.  .Any¬ 
body  who  sees  him  [Rev.  Moon]  with  the 
spiritual  eye  knows  he  is  the  Messiah." 

Pak  said,  “The  worst  criticism  we  get 
from  the  world  and  the  media  is 
brainwashing.  If  divine  principle  doesn't 
have  power,  we  wouldn't  be  criticized  of 
brainwashing.  Rev.  Moon  calls  it  a  con¬ 
version  experience  from  abnormal  to 
healthy." 

Pak  was  asked  that  if  the  Unification 
Church  is  that  good,  then  why  is  it  so 
rejected,  so  much  opposed.  He  replied. 
“Because  of  the  very  essence  of  good¬ 
ness  we  are  opposed.  If  we're  half  way.  or 
mediocre,  we  wouldn't  be  opposed.  Jesus 
Christ  represented  that  very  goodness 
and  he  was  opposed."  Pak  said,  “Rev. 
Moon  has  succeeded.  No  power  can 
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destroy  his  messianic  work."  Pak  com¬ 
pared  Rev.  Moon's  coming  to  America  as 
had  the  people  in  Jesus'  day  come  to 
Rome. 

He  compared  the  recent  tax  evasion 
court  trial  of  Re  v .  Moon  i  n  N  e  w  Y ork  to  a 
modern  day  crucifixion.  A  copy  of  the 
front  page  of  the  New  York  Post  was 
flown  down  to  the  conference,  held  up 
and  passed  around  for  participants  to 
read  the  headline,  “Reverend  Moon  can't 
be  deported." 

Advises  journalists 

“We  want  to  tell  the  truth  to  the  media 
world.  If  you  feel  the  divine  call,  don't 
stop  it,”  said  Pak.  “Remember,  you  are 
children  of  God  before  journalists.  Let  it 
unfold  itself  If  you  think  that  there  is  a 
one  percent  chance  this  is  all  true,  hold  on 
a  judgment.”  Pak  said  the  church  was 
offering  associate  memberships  with  no 
obligation — “Just  to  keep  you  informed. 
My  nickname  is  ‘Bubbling  Enthu¬ 
siasm'.” 

He  said  that  the  Harvard  professor 
working  on  Moon's  case  is  preparing  a 
“Messiah  defense.” 

During  a  question-and-answer  session, 
Pak  said.  “I  know  1  made  a  serious 
announcement.  I  take  all  responsibility.  1 
say  there  is  a  possibility  we  could  be 
wrong.  God  said  there  would  be  anti- 
Christs.  But  one  thing  will  guide  you: 
Truth  and  the  spirit  of  God. 

"I  ask  you  not  to  make  a  quick 
judgment,  but  let  the  spirit  communicate 
with  you  directly." 

Other  speakers  were  Dr.  Mose  Durst, 
president  of  the  Unification  Church 
included  Tom  Ward,  who  came  directly 
from  Chile  for  the  conference.  Paul  Per¬ 
ry,  originally  from  Brazil  and  Noah  Ross 
of  New  York,  all  with  the  church. 

Eye  opener 

The  conference  was  an  eye  opener 
most  participants  said,  including  the  non¬ 
church  members  who  worked  for  Moon's 
newspapers.  For  example,  Tom  Clifford. 
News  World's  features  editor  said  the 
seminar  gave  him  "a  lot  broader 
understanding  of  the  people  I  work  for. 
Most  of  the  eight  writers  under  me.  all 
church  members,  are  not  trained  pro¬ 
fessionals,  except  for  News  World 
experience.  And  I  act  as  editor,  adminis¬ 
trator,  as  well  as  a  teacher. 

“This  seminar  gave  me  understanding 
of  the  way  church  members  write  and 
why  they  write  the  way  they  do  and  how 
they  really  live  their  principles." 

Clifford,  who  has  worked  for  ABC's 
“20/20”  as  a  news  researcher,  for  the 
Jackson  (Miss.)  Daily  News,  and  the 
Wilminf>ton  (N.C.)  Star,  answered  an  ad 


in  the  New  York  Times  in  January  to  work 
for  a  New  York  City  daily  with  the  “abil¬ 
ity  to  work  with  young  people." 

Nicholas  Buscovich,  vicepresident  of 
News  World  and  secretary  general  of  the 
summer  conference,  said  at  the  farewell 
banquet  he  feels  the  purpose  of  the  con¬ 
ference  was  accomplished:  “To  create  an 
environment  for  participants  to  learn 
about  God  and  the  beliefs  of  the 
Unification  Church." 

The  week's  schedule  included  an  aver¬ 
age  of  6  hours  of  presentations  a  day. 
including  4  hours  of  lectures  from  9  a.m. 
to  1  p.m.  Lunch  was  preceded  by  the 
small  group  and  followed  by  free  time  for 
swimming  and  other  activities  until  a  6 
p.m.  hour  lecture  before  dinner.  Another 
hour  of  lectures  followed  the  evening 
meal.  Each  lecture  was  meant  to  build  on 
the  previous  one.  in  explaining  the  church 
principles. 

Subjects  were  creation,  fall  of  man.  the 
meaning  of  the  last  days,  resurrection, 
predestination  and  Christology,  history 
of  restoration,  parallels  of  human  history, 
the  last  400  years  and  the  counterpropos¬ 
al  to  Marxism. 

Moffitt  said  the  media  conference  was 
held  in  this  exotic  setting  because:  “We 
could  have  held  the  conference  at  a  Holi¬ 
day  Inn  in  Cleveland,  but  we  found  during 
the  off-season  the  Bahamas'  costs  are 
comparable.” 

Dr.  Mose  Durst,  the  Brooklyn-born 
former  school  and  college  instructor  who 
heads  up  the  Moon  church  in  the  United 
States,  included  the  media  among  the 
components  he  said  are  involved  in  the 
anti-religious  movement. 

“Drama  makes  a  sexy  story,"  Durst 
said.  He  said  this  has  especially  been  true 
when  journalists  have  described  in  news¬ 
paper  stories  the  kidnappings  of  Moon 
Church  members  by  their  parents. 

“The  media  fails  to  understand  the 
depth  of  the  religious  expeience."  Durst 
said.  He  called  it  “a  tragedy  when  parents 
are  preyed  upon  by  criminals  who  make 
up  to  $10,000  (to  snatch  and  deprogram 
church  members).”  He  said  journalists 
should  realize  that  parents  are  often  upset 
when  a  young  person  is  confronted  with  a 
religious  experience  that  “the  parents 
aren't  living  up  to.” 

Why  they  came 

Several  newspaper  publishers  who 
attended  from  Canada  and  Guatemala 
said  they  came  not  necessarily  because  of 
the  Unification  religious  views,  but 
because  of  the  strong  anti-Communist 
stand  of  the  church.  Pedro  Julio  Garcia, 
publisher  of  General  de  Prensa  Lihre,  a 
Guatemala  City  newspaper,  fell  in  this 
category,  as  did  Alexander  Pruszynski, 
publisher  of  a  Scarsborough,  Ontario 
newspaper  for  the  Polish  people  of  North 
America. 

“I'm  not  that  much  attracted  by  the 
theology  but  by  the  strong  and  unique 
anti-Communist  stand  which 
(Continued  on  page  33) 
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Promotional  efforts 
help  boost  rack  sales 


By  Celeste  Huenergard 

“Single  copy  sales  managers  are 
caught  between  a  rock  and  a  hard  place. 
They  are  charged  to  do  everything  con¬ 
ceivable  to  increase  sales,  while  at  the 
same  time  enticing  readers  to  convert  to 
home  delivery.” 

This  apparent  no-win  situation  was  re¬ 
cently  outlined  by  Stan  Hancock,  a  cir¬ 
culation  consultant  headquartered  in 
Vermont  who  recently  completed  a  sur¬ 
vey  on  single  copy  sales. 

“It  does  sound  like  a  no-win  situation 
but,  in  fact,  occasional  sales  are  proving 
to  be  the  gateway  to  constant  readership 
through  home  delivery  in  many  cities,” 
Hancock  concluded. 

His  study  of  some  100  newspapers  rep¬ 
resenting  26.9%  of  the  country  daily  cir¬ 
culation  indicated  that:  single  copy  sales 
represent  20.4%  of  the  nation’s  daily  cir¬ 
culation,  with  35%  of  that  coming  from 
approximately  416,406  racks  around  the 
country;  rack  sales  average  10.7  copies  a 
day  at  a  pilferage  rate  of  10.7%  or  one 
paper  per  rack  a  day. 

More  than  half  of  the  survey  respon¬ 
dents  said  that  five  copies  would  be 
enough  to  encourage  them  to  install  a  new 
rack  location. 

Tax  fees 

One  of  the  more  troublesome  worries 
that  surfaced  in  the  survey  is  the  spread¬ 
ing  practice  of  extracting  tax  fees  for  plac¬ 
ing  racks  on  public  property. 

Twenty  one  circulation  executives  re¬ 
ported  having  to  make  such  payments 
which  ranged  from  $6  to  $25  per  machine 
annually  in  Boston  to  $2.69  in  Santa  Bar¬ 
bara,  Calif. 

The  study  also  suggested  that  the 
national  return  average  currently  is 
slightly  under  14%. 

“The  corollary  here  is  that  there  is 
strong  evidence  that  by  holding  returns 
down  to  between  10%  and  15%,  rack  and 
dealer  sellouts  can  climb  as  high  as  25%, ” 
Hancock  said. 

Unlike  their  counterparts  of  past  de¬ 
cades  who  thought  the  surest  way  to  force 
people  to  subscribe  was  to  make  buying 
single  copies  more  difficult,  today’s  cir¬ 
culators  realize  the  value  and  necessity  of 
selling  “every  newspaper  possible”  be¬ 
cause  of  their  papers’  shrinking  penetra¬ 
tion  figures,  Hancock  said. 

Promotion  efforts 

Recent  promotion  efforts  show  that- 
many  newspapers  are  taking  their  assign¬ 
ment  seriously. 

•  The  Fort  Myers  (Fla.)  News-Press 
has  installed  Sunday-only  racks  so  that 
Sunday  editions  can  remain  on  sale  dur¬ 
ing  the  week.  Rack  cards  for  the  Wood- 


bridge  (N.J.)  News  Tribune  list  nearby 
rack  locations  in  case  a  box  is  sold  out. 
The  Easton  (Pa.)  Express  offers  store 
dealers  a  $10  cash  bonus  for  good  news¬ 
paper  displays. 

•  The  Bakersfield  Californian  sells 
papers  on  catering  trucks,  while  the 
Hackensack  (N.J.)  Record  is  relocating 
its  supermarket  displays  to  the  counter 
area. 

•  The  Des  Moines  Register  &  Tribune 
is  carrying  special  racks  on  buses  and 
converting  more  outside  locations  to  in¬ 
side  dealers.  Detroit  News  is  delivering 
complimentary  copies  to  occupied  hotel 
and  hospital  rooms. 

•  The  Pittsburgh  Post-Gazette  has  in¬ 
troduced  a  5-cent-per-copy  incentive 
bonus  to  store  managers  on  sales  that 
exceed  the  previous  13-week  average. 
The  Fort  Worth  Telegraph  hands  out 
“Open-Closed”  doorsigns  to  stores  and 
newsstands  which  confront  customers 
leaving  the  store  with  the  query,  “Have 
you  got  your  newspaper?” 

•  Tucson,  Ariz. ,  has  converted  its  sub¬ 
urban  distribution  operation  to  company 
control  and  says  it  has  increased  its  re¬ 
venue  and  sales.  The  Bridgeport  (Conn.) 
Post  and  Telegram  has  opened  additional 
sales  locations  in  stores,  supermarkets, 
service  stations  and  bakeries,  and  has  re¬ 
turned  to  comer  sales  at  certain  down¬ 
town  locations  and  factory  gates.  Atlanta 
Journal  and  Constitution  is  opening  out¬ 
lets  in  grocery  stores  and  convenience 
chain  stores. 

•  The  Brockton  (Mass.)  Enterprise  has 
appointed  a  single  copy  sales  manager 
and  is  soliciting  quotes  on  a  small  compu¬ 
ter.  The  Tallahassee  (Fla.)  Democrat 
works  with  the  Division  of  Blind  Services 
and  other  agencies  for  the  physically 
handicapped  to  get  the  paper  into 
businesses  that  normally  would  not  allow 
racks  to  be  installed. 

Programs  to  convert  single  copy  sales 
to  home  delivery  are  myriad,  too,  Han¬ 
cock  found. 

•  The  Middletown  (N.Y.)  Times- 
Herald  Record  recently  inserted  postage 
paid  return  postcards  in  ail  single  copies 
and  received  more  than  300  responses. 
The  Binghamton  (N.Y.)  Sun-Bulletin 
currently  offers  readers  three  weeks  free 
with  a  13-week  subscription  or  $5  in 
groccri  *s  from  a  store  of  their  choice. 

•  The  Stockton  (Calif.)  Record  mns  a 
double-your-money-back  guarantee, 
while  the  Peoria  (Ill.)  Journal  Star  en¬ 
courages  carriers  to  stand  at  racks  and 
solicit  subscriptions.  Tucson,  Arix.,  off¬ 
ers  new  readers  a  plastic  coupon  wallet 
and  cutter  at  an  in-the-mail  cost  of  880  to 
the  paper. 


Maloney  to  monitor 
syndicated  research 

John  F.  Maloney,  a  New  York  research 
consultant,  has  been  named  technical 
monitor  for  the  1982  national  syndicated 
newspaper  audience  research  studies. 

The  announcement  was  made  by  the 
joint  task  force  of  the  Newspaper  Re¬ 
search  Council  and  the  International 
Newspaper  Advertising  and  Marketing 
Executives. 

Maloney  reports  to  the  task  force, 
chaired  by  Phil  Stout,  marketing  services 
manager  of  the  Daily  Oklahoman  and 
Oklahoma  City  Times.  He  replaces 
Eugene  Dalgin  who  recently  joined  Sim¬ 
mons  Market  Research  Bureau  as  presi¬ 
dent  of  its  newspaper  research  division. 

A  veteran  researcher,  Maloney  has 
been  monitoring  the  SMRB  study  as  a 
consultant  to  the  Advertising  Research 
Foundation. 

Maloney  will  serve  as  liaison  between 
the  research  firms,  the  newspaper  indus¬ 
try,  and  the  Advertising  Research  Found¬ 
ation.  His  primary  function  is  to  see  that 
the  criteria  and  methodology  guidelines, 
as  set  forth  by  the  task  force,  are  being 
met  by  the  research  firms. 

Results  of  a  40  market  study  by  SMRB 
is  scheduled  for  release  in  September. 
Scarborough  is  entering  the  field  in 
September  for  a  52  market  study  to  be 
released  in  May,  1983. 


Judge  sets  aside 
$219,493  libel  ruling 

Friday  the  13th  became  a  lucky  day  for 
the  daily,  morning  newspaper  in  Spo¬ 
kane,  Washington,  when  ajudge  set  aside 
a  $219,493  libel  verdict  and  dismissed  the 
lawsuit  that  led  to  it. 

Spokane  County  Superior  Court  Judge 
Michael  E.  Donohue  threw  out  the  ver¬ 
dict  and  suit  against  the  publishers  of  the 
Spokesman-Review  and  columnist  Chris 
Peck.  The  outcome  of  the  trial — in  which 
a  jury  awarded  the  money  to  plaintiff 
Henry  Benjamin,  a  variety  store  owner — 
was  reported  in  the  August  7  issue  of  Edi¬ 
tor  &  Publisher. 

The  trial  revolved  around  the  last  line 
of  a  column  by  Peck:  “The  question  is, 
who  is  stealing  from  whom?” 

In  his  written  opinion,  the  judge  agreed 
with  defense  contentions  that  Peck’s 
closing  line  was  an  opinion  based  on  a  set 
of  facts  outlined  in  the  column.  He  called 
the  column  “a  combination  of  sub¬ 
stantially  true  statements  of  fact  and  a 
constitutionally  protected  expression  of 
opinion.” 

Benjamin’s  attorney,  Robert  Ewing, 
was  surprised  by  what  he  called  “the 
judge's  reversal  of  himself,”  and  said  an 
appeal  is  planned. 
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EEOC  supports  reporter’s 
discrimination  charges 


The  New  York  District  Office  of  the 
Equal  Employment  Opportunity  Com¬ 
mission  has  ruled  in  favor  of  a  black  re¬ 
porter  at  the  New  York  News  who 
charged  the  newspaper  discriminated 
against  him  with  respect  to  pay,  promo¬ 
tions,  and  job  assignments. 

In  a  report  issued  August  9,  Edward 
Mercado,  EEOC  district  director,  wrote 
there  “is  reason  to  believe”  that  the 
charges  filed  against  the  News  by  repor¬ 
ter  David  Hardy  "are  true.” 

The  EEOC  asked  the  News  and  Hardy 
to  “join  with  it  in  a  collective  effort  to¬ 
wards  a  joint  resolution  of  the  matter.” 

Hardy  is  one  of  16  black  editorial  em¬ 
ployees  who  have  filed  complaints  with 
the  EEOC. 

He  is  also  one  of  five  employees  suing 
the  News  in  Federal  Court  under  the  Civil 
Rights  Act  of  1971. 

The  EEOC’s  findings  regarding  Hardy 
will  be  submitted  as  evidence  in  the  case. 

Judge  Mary  Johnson  Lowe,  who  is 
presiding  in  the  court  case,  recently 
issued  a  blanket  discovery  order  giving 
the  plaintiffs  access  to  personnel  and 
payroll  records  of  the  News. 

Hardy  joined  the  News  as  an  editorial 
trainee  on  August  26,  l%7  and  became  a 
reporter  the  following  October.  Two 
years  later  he  left  the  News  to  become  a 
reporter  at  the  Washington  Post.  He  was 
rehired  by  the  News  as  a  reporter  on  Au¬ 
gust  7,  1972. 

The  EEOC’s  report  noted  that  only 
twice  since  Hardy  rejoined  the  News  did 
the  paper  pay  him  at  a  rate  above  union 


minimums.  “At  no  time  was  Hardy 
given  a  merit  increase,  that  is  a  non- 
contractually  required  increase  of  pay 
within  the  same  job  category.” 

The  EEOC  noted  that  his  personnel  file 
at  the  News  “contains  many  testimonials 
to  Hardy’s  skill  as  a  reporter,  to  his  per¬ 
sonal  qualities,  and  to  his  leadership.” 

The  EEOC  examined  editorial  payroll 
records  for  January  1 979  and  March  1980. 

“On  no  measure  did  black  or  Hispanic 
salaries  equal  or  pass  those  of  white,”  the 
EEOC  found.  “These  differences  be¬ 
tween  whites  and  blacks  are  substantial 
and  in  all  likelihood  could  not  have  been 
obtained  by  chance.” 

The  EEOC  noted  that  the  News  does 
not  have  a  systematic  performance  eval¬ 
uation  system  “or  any  other  objective 
measure  which  could  justify  these 
differences.” 

The  EEOC  said,  “It  is  reasonable  to 
conclude  that  black  reporters,  including 
David  Hardy,  have  been  discriminated 
against  with  respect  to  pay.” 

The  EEOC  reached  the  same  conclu¬ 
sion  of  discrimination  against  blacks  with 
respect  to  promotion  opportunities. 

“It  is  clear  that  there  were  numerous 
opportunities  to  promote  Hardy  and 
other  blacks  into  management,  that  Har¬ 
dy  was  qualified,  and  yet  neither  Hardy 
nor  any  other  black  was  promoted  into 
this  virtually  all  while  level,  while  both 
blacks  who  had  reached  this  level 
charged  they  were  discriminated 
against.” 

The  EEOC  also  upheld  Hardy’s  charge 


that  management  at  the  News  retaliated 
against  him  for  filing  a  union  grievance 
alleging  racial  discrimination  in  March, 
1980. 

At  the  time.  Hardy  was  covering  New 
Jersey’s  state  capital  in  Trenton  for  the 
News. 

The  paper  transferred  Hardy  to  the 
Manhattan  Sunday  Supplement  group 
where  the  job  emphasis  was  on  rewrite. 
In  January,  1981,  he  was  transferred  to 
the  paper’s  Brooklyn  office  to  write  for 
the  Brooklyn  edition,  sold  only  in  that 
borough. 

The  EEOC  noted  that  when  Hardy  was 
given  “the  undesirable  assignment”  with 
the  Sunday  Supplement  group,  he  was 
“subject  to  greater  management  scrutiny 
than  others.” 

The  EEOC  said  it  “is  reasonable  to 
conclude”  that  Hardy’s  assignment  to 
the  Sunday  Supplement  group  was  “re¬ 
taliatory”  and  that  his  subsequent  trans¬ 
fer  to  Brooklyn  where  there  was  “limited 
opportunity  for  the  political  and  inves¬ 
tigative  reporting  which  was  his  special¬ 
ty”  was  “a  further  act  of  retaliation.” 

Hardy  is  on  leave  of  absence  from  the 
News  until  January  1,  1983.  He  is  pres¬ 
ently  working  on  the  local  news  desk  for 
News  Center  4,  the  news  department  of 
WNBC-tv,  Channel  4,  in  New  York. 

New  co-op  manager 
in  St.  Petersburg 

The  St.  Petersburg  Times  and  Evening 
Independent  have  announced  the  promo¬ 
tion  of  Gregory  L.  Huffman  to  co-op 
advertising  manager  for  the  two  Florida 
newspapers.  Huffman,  26,  was  appointed 
co-op  coordinator  in  December,  1981. 


Council  gave  ways 
to  improve  coverage 

In  discussions  of  a  possible  negotiated 
settlement  of  an  antitrust  suit  against 
Honolulu’s  two  daily  newspapers  earlier 
this  year,  city  officials  proposed  15  or  20 
ways  to  “improve”  news  coverage,  it 
was  recently  revealed. 

The  disclosure  was  made  by  Josef 
Cooper,  a  San  Francisco  attorney,  who 
represented  the  city  of  Honolulu  in  the 
antitrust  trial  that  ended  in  a  hung  jury 
August  2. 

Cooper  in  an  interview  with  the  Hon¬ 
olulu  Star-Bulletin,  was  questioned  about 
the  paper’s  August  3  editorial  which  re¬ 
ferred  to  the  pretrial  negotiations.  The 
editorial,  headed  “The  Costly  Attempt  to 
Muzzle  the  Press,”  said  in  part: 

“It  may  now  also  be  told  that  during  a 
discussion  of  a  possible  settlement  prior 
to  the  trial,  the  City  Council’s  price  for 
dropping  the  suit  included  a  provision 
that  it  be  given  daily  space  in  both  news¬ 
papers  in  which  to  publish  its  own  verba- 
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tim  version  of  news  from  City  Hall.” 

The  suit  was  filed  against  the  Star- 
Bulletin,  the  Honolulu  Advertiser  and  the 
Hawaii  Newspaper  Agency,  which  takes 
over  production  and  business  functions 
for  both  papers  under  a  joint  operating 
agreement. 

Cooper  said  the  idea  mentioned  in  the 
editorial  was  one  of  15  or  20  proposals 
City  Council  officials  had  offered  to  im¬ 
prove,  in  their  view,  newspaper 
coverage. 

However,  Cooper  denied  city  officials 
had  demanded  space  for  themselves, 
saying  the  space  was  intended  for  people 
in  the  community  to  comment  on  city 
affairs. 

“It  was  in  no  way  tied  to  the  City  Coun¬ 
cil  or  members  of  the  City  Council,”  he 
said. 

Breach  of  ethics 

The  attorney  called  the  editorial  a 
“breach  of  basic  ethics.” 

“Whatever  gets  discussed  in  the 
course  of  settlement  discussions  is  con¬ 
fidential  and  [is]  not  to  be  repeated  at  all. 


much  less  in  an  editonal  in  a  newspaper,” 
he  added. 

In  the  same  interview.  Cooper  said  he 
had  briefed  the  Council  on  the  outcome  of 
the  trial,  but  neither  requested  nor  re¬ 
ceived  any  new  instructions  from  the 
members.  The  City  Council  authorized 
the  suit  against  the  newspapers  in  1979  at 
the  behest  of  then  Mayor  Frank  Fasi,  cur¬ 
rently  a  candidate  for  governor. 

But  earlier,  in  another  Star-Bulletin 
story.  Council  Chairman  Rudy  Pacarro, 
indicated  the  suit  will  be  pursued. 

“We  are  not  satisfied — 1  am  not  satis¬ 
fied — because  nothing  has  been  de¬ 
cided,”  he  declared.  “In  my 
opinion  ...  an  opinion  apparently 
shared  by  50%  of  the  jury  .  .  .  Honolu¬ 
lu’s  two  daily  newspapers  did  enter  into 
an  impermissible  and  illegal  agreement  in 
1962.  That’s  a  record.” 

However,  it  is  unlikely  the  city  will 
take  any  action  before  November,  when 
arguments  are  scheduled  on  defense  mo¬ 
tions  for  a  directed  verdict  and/or  dismis¬ 
sal  of  the  case  because  the  city  waited  so 
long  to  file  the  suit. 
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Rod  Beaton  to  end  34-year 
UPl  career  on  September  1 


between  UPI  and  Sun  Newspapers  of 
Canada. 

Beaton  has  been  the  recipient  of 
numerous  awards  and  citations  including 
the  Commander's  Cross  of  the  Order  of 
Merit  from  West  Germany,  for  fostering 
better  press  relations,  and  the  Carr  Van 
Anda  Award  from  Ohio  University  for  his 
contributions  to  the  field  of  journalism. 

Beaton's  father,  the  late  Philip  C. 
Beaton,  was  for  many  years  the  executive 
editor  of  the  Stockton  (Calif.)  Record. 

“We  are  grateful  to  Rod  Beaton  for  all 
of  his  help  these  past  few  months,"  said 
Len  Small,  chairman  of  UPI.  “He  has 
assisted  the  new  ownership  in  putting 
UPI  on  a  course  for  growth  and  profitabil¬ 
ity.” 


Rod  Beaton,  59,  will  step  down  as  pres¬ 
ident  of  United  Press  International  on 
September  1. 

Beaton  told  Editor  &  Publisher, 
“I’m  leaving  under  a  normal,  planned 
transition  period.” 

Beaton  said  he  plans  to  devote  his 
“early  retirement”  to  pursuing  “some 
personal  projects”  he  has  been  wanting 
to  do  for  some  time. 

Beaton  spent  his  entire  career  at  UPI, 
34  years,  and  was  president  of  the  com¬ 
pany  for  the  past  10  years.  His  successor 
has  not  been  announced. 

Joined  UPI  in  1948 

Beaton  joined  the  then  United  Press  in 
1948  in  San  Francisco  as  an  editor  and 
reporter.  Beaton  had  been  on  his  way  to 
an  interview  with  rival  wire  service 
Associated  Press  when  he  encountered  a 
friend  at  UP  who  convinced  him  to  apply 
at  UP  instead. 

He  was  soon  named  manager  of  the  UP 
bureau  in  Fresno,  California,  and  was 
promoted  to  regional  business  represen¬ 
tative  in  Los  Angeles.  He  then  served  as 
division  manager  in  the  Southeastern 
states  and  later  the  Midwest,  before  mov¬ 
ing  to  New  York  as  vicepresident  and 
general  business  manager  in  1%2. 

In  1%5,  Beaton  was  placed  in  charge  of 
Europe,  Africa  and  the  Middle  East  with 
headquarters  in  London.  He  returned 
after  four  years  to  New  York  as  vicepresi¬ 
dent  and  general  manager.  He  was 
elected  president  and  chief  executive  offi¬ 
cer  in  April  1972,  succeeding  A.  Mims 
Thomason.  Like  Beaton,  Thomason  had 
served  as  president  of  UPI  for  10  years. 

The  E.W.  Scripps  Company,  which 
founded  the  wire  service  in  1907,  sold 
UPI  in  June  to  Media  News  Corporation, 
a  new  company  made  up  of  four  princip¬ 
als  including  Len  R.  Small.  Small  is  also 
executive  vicepresident  of  Small  News¬ 
paper  Group. 

Beaton  at  that  time  agreed  to  remain  as 
president  for  a  transitional  period, 
despite  plans  to  retire  at  the  time  of  the 
sale.  He  will  continue  to  be  available  to 
the  new  owners  on  a  consultant  basis. 

Many  accomplishments 

During  Beaton’s  years  as  president, 
UPI’s  domestic  bureaus  were  linked  to 


Under  Beaton’s  goal  to  make  the  wire 
service  more  responsive  to  its  subscrib¬ 
ers,  newspaper  and  broadcast  advisory 
boards  were  formed  in  the  United  States 
and  overseas. 

Beaton  also  played  a  major  role  in  sett¬ 
ing  up  UNICOM,  an  overseas  commod¬ 
ity  and  financial  service  in  partnership 
with  Commodity  News  Services,  a  sub¬ 
sidiary  of  Knight-Ridder  Newspapers. 

He  was  also  instrumental  in  the  launch¬ 
ing  of  United  Press  Canada,  a  partnership 


BIDS  UPI  FAREWELL  —  United  Press  International's  Rod  Beaton  will  step 
down  as  president  of  the  wire  service  on  September  1  to  pursue  personal 
interests  in  his  native  California.  Beaton,  59,  has  spent  more  than  34  years 
with  UPI. 


Guild  pickets  in  Harrisburg 

Guild  member  reporters  and  editors  at  tors  and  other  newsroom  ecnployees  at 


computers,  which  were  shifted  from  New 
York  to  a  new  $10  million  technical  and 
communications  center  in  Dallas.  UPI 
began  using  video  display  terminals  in  his 
first  year  as  president  10  years  ago. 
Under  Beaton’s  leadership,  UPI  news¬ 
paper  copy  delivery  was  increased  to 
1 ,200  words  per  minute  and  UPI  took  the 
first  steps  toward  eventual  satellite 
transmission  of  its  domestic  newspaper 
report. 

EDITOR  &  PUBLISHER  for  August  21,  1982 


the  Patriot  News  Co.  in  Harrisburg,  Pa., 
began  information  picketing  August  1 3  to 
protest  what  union  members  claim  was 
the  company’s  decision  to  impose  “non- 
negotiated  work  rules”  rather  than 
negotiate  a  contract. 

Members  of  Local  1 6  of  the  Newspaper 
Guild  wore  black  armbands  as  they  mar¬ 
ched  in  front  of  the  company’s  main  plant 
in  downtown  Harrisburg. 

The  Guild  represents  70  reporters,  edi- 


the  Patriot,  the  Evening  News  and  the 
Sunday  Patriot-News. 

Guild  officers  have  said  picketing  will 
continue  indefinitely  at  the  main  plant 
and  at  other  locations. 

Union  members  said  they  have  not 
stopped  work.  The  said  picketing  has 
taken  place  during  lunch  hour  and  before 
and  after  shifts.  Pickets  reportedly  did 
not  attempt  to  discourage  anyone  from 
doing  business  with  the  company. 
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San  Diego  Tribune  assists 
in  recaii  of  iocai  judge 


By  M.L.  Stein 

The  San  Diego  Tribune  took  the  un¬ 
usual  step  recently  of  publishing  and  sup¬ 
porting  a  citizens’  petition  for  the  recall  of 
a  municipal  judge  of  soliciting  prostitu¬ 
tion. 

A  few  days  later,  the  jurist.  Municipal 
Judge  Lewis  Wenzell  resigned,  bitterly 
criticizing  Tribune  editor  Neil  Morgan 
and  others  he  accused  of  having  “selfish 
motivations”  in  the  recall  effort. 

In  reply  to  Wenzell’s  inference  that  the 
Tribune  backed  the  recall  to  gain  circula¬ 
tion,  Morgan  was  quoted  in  the  paper's 
resignation  story  as  saying: 

”...  It  is  clearly  the  overwhelming 
public  reaction  that  had  led  Wenzell  to 
resign  .  .  .  The  Tribune’s  circulation 
has  indeed  been  climbing,  contrary  to  the 
trend  of  most  evening  newspapers,  but 
I’m  afraid  we  can’t  give  Wenzell  credit 
for  this  either.  It  began  before  he  became 
an  issue  and  is  continuing  since  he  ceased 
to  become  an  issue.” 

About  30,000  signatures  were  collected 
through  the  newspaper’s  efforts,  enabling 
the  petition  to  be  placed  on  the  November 
ballot.  Prior  to  the  Tribune’s  involve¬ 
ment,  the  petition  was  limping  along  with 
about  11,000  names,  far  short  of  the 
44,000  required  to  make  the  ballot. 

“It  is  an  unusual  gesture  for  a  newspap¬ 
er  to  reprint  such  a  petition  but  this  is  an 
unusual  case,”  Morgan  wrote  in  a  boxed 
Page  1  note  to  readers. 

The  Tribune  also  backed  the  petition  in 
an  editorial  after  it  had  carried  it  three 
times  in  the  paper  as  a  “public  service.” 
The  editorial  urged  voters  to  sign  the 
document  and  named  five  locations 
around  the  city  where  it  would  be  avail¬ 
able. 

As  a  result,  55,078  signatures  were 
finally  turned  in,  of  which  211  names 
were  ruled  invalid. 

The  drive  was  against  Wenzell,  who 
was  convicted  last  October  of  five  misde¬ 
meanor  counts  of  soliciting  prostitution. 
An  appellate  court  overturned  the  con¬ 
victions  on  a  legal  technicality  and  Wen¬ 
zell  continued  to  draw  his  $57,776  annual 
salary,  although  his  colleagues  refused  to 
assign  him  cases. 

Assignments  were  withdrawn  from  him 
last  December,  when  the  State  Commis¬ 
sion  on  Judicial  Performance  recom¬ 
mended  that  he  be  removed  from  the 
bench. 

Several  local  judges,  prosecuters  and 
others  have  sharply  criticized  the  higher 
court’s  reversal  of  Wenzell’s  convic¬ 
tions.  District  Attorney  Ed.  C.  Miller  is 
seeking  to  reinstate  them  and,  if  the  court 
refuses,  plans  to  retry  Wenzell. 

The  Tribune,  after  collecting  the  signa¬ 
tures  on  the  petition,  turned  them  over  to 


the  District  Attorneys  Association, 
which  coordinated  the  recall  campaign. 

The  Union-Tribune  Publishing  Co., 
according  to  a  Tribune  story,  reported 
campaign  expenses  totaling  $2,431  aris¬ 
ing  from  the  paper’s  participation  in  the 
petition  drive.  Morgan,  the  story  noted, 
signed  as  treasurer  in  a  formal  committee 
campaign  statement  filed  with  the  San 
Diego  County  Clerk. 

The  company  report  said  the  $2,431 
was  paid  to  the  U.S.  Postal  Service  for 
guaranteed  prepaid  postage  to  return 
petition  forms  published  in  the  Tribune. 

Morgan  told  E&P  that,  before  deciding 
to  take  part  in  the  recall  move,  he  con¬ 
sulted  “several  authorities  to  determine 
correct  procedures,”  including  the  pap¬ 
er’s  attorneys. 

“Even  so,  some  of  my  younger  editors, 
for  whom  I  have  a  great  deal  of  respect, 
advised  against  getting  involved  in  the 
petition  because  they  felt  it  was  advocacy 
journalism,”  Morgan  disclosed. 

“But  I  felt  the  newspaper  should  take  a 
stand.  It’s  the  kind  of  old-fashioned  jour¬ 
nalism  we  should  do.” 

Park  acquires 
21st  daily  paper 

Roy  H.  Park  has  purchased  the  Samp¬ 
son  (N.C.)  Independent.  The  53-year-old 
afternoon  newspaper  has  a  circulation  of 
7,506  and  is  published  Monday  through 
Friday  and  on  Sunday  morning. 

The  transaction  was  completed  when 
the  stock  of  Clinton  Newspapers,  Inc., 
corporate  publisher  of  the  Sampson  Inde¬ 
pendent,  was  purchased  by  Park,  who  is 
owner  and  president  of  Park  Newspa¬ 
pers,  Inc.,  and  Park  Broadcasting,  Inc. 
Also  included  in  the  sale  was  the  Samp¬ 
son  County  Shopping  Guide ,  a  free  week¬ 
ly  publication. 

The  seller  was  represented  by  John  A. 
Park,  Jr.  and  son,  S.  Leigh  Park  of 
Raleigh,  N.C.  The  Park  brokers  are  not 
related  to  Roy  Park. 

The  newspaper  was  majority  owned  by 
Boone  Newspapers,  Inc.,  of  Natchez, 
Miss.,  of  which  James  B.  Boone,  Jr.,  of 
Natchez  is  the  majority  stockholder. 
Other  stock  in  Clinton  Newspapers,  Inc., 
was  owned  by  Charles  H.  Land  of  Tusca¬ 
loosa,  Ala.;  Joel  L.  Starling,  formerly  of 
Clinton  and  now  of  Andalusia,  Ala.;  and 
James  H.  Parker,  editor  and  publisher  of 
the  Independent  since  July,  1976. 

Parker,  who  came  to  Clinton  in  1966  as 
part  owner  of  the  Sampsonian,  a  weekly 
newspaper,  will  continue  to  operate  the 
Independent  under  the  Park  ownership. 

The  purchase  of  the  Independent 
brings  to  21  the  number  ot  daily  newspa¬ 
pers  now  owned  by  Park. 


McGiffin  group 
now  called  Brehm 

The  W.J.  McGiffin  Newspaper  Com¬ 
pany  has  changed  its  name  to  Brehm 
Communications,  Inc. 

W.J.  Brehm,  president  of  the  company 
since  1960,  stated  that  the  purpose  of  the 
change  is  to  recognize  the  ownership  of 
the  Brehm  family  and  to  provide  for  the 
possibility  of  expansion  into  communica¬ 
tions  fields  other  than  newspapers. 

In  addition  to  his  BCI  position,  Brehm 
serves  as  chief  operating  officer  and  pub¬ 
lisher  of  Hearst  Community  Newspapers 
which  owns  and  operates  32  newspapers 
in  the  Los  Angeles  suburbs.  Seventeen  of 
the  weeklies  and  two  of  the  dailies  in 
HCN  were  sold  to  the  Hearst  Corpora¬ 
tion  by  McGiffin  in  August  of  1981. 

Corporate  headquarters  of  Brehm 
Communications,  Inc.  is  located  at  12130 
Paramount  Blvd.  in  Downey,  California. 
The  company  was  founded  in  November, 
1919,  when  W.J.  McGiffin,  who  passed 
away  in  1955,  purchased  the  Fort  Madi¬ 
son  (Iowa)  Evening  Democrat,  a  news¬ 
paper  which  remains  a  part  of  the  com¬ 
pany. 

Over  30  daily,  weekly  and  bi-weekly 
publications  are  now  produced  by  BCI. 

BCI’s  management  approach  involves 
♦he  publishers  as  stockholders  and  offic¬ 
ers  of  the  newspapers  they  manage.  In 
addition,  the  BCI  board  of  directors  is 
composed  of  publishers  from  the  larger 
properties.  Employee  involvement  is  en¬ 
hanced  through  stock  ownership  and  by 
participation  in  a  company-wide  profit 
sharing  plan. 

Publisher  wins 
employee  records 

Bill  Burleson,  publisher  of  the  weekly 
Gridley  (Calif.)  Herald,  went  head-to- 
head  with  the  city  over  disclosure  of  em¬ 
ployee  salary  records — and  won. 

Superior  Court  Judge  Lucian  Vande- 
grift  ordered  the  city  to  release  for  inspec¬ 
tion  records  showing  salary,  overtime 
and  fringe  benefit  payments  made  to  city 
employees  for  the  month  of  May. 

Burleson,  a  member  of  the  California 
Newspaper  Publishers  Association  board 
of  directors,  had  obtained  a  show  cause 
order  to  clear  up  suspicions  that  some 
city  workers  are  “double  and  even  triple 
dipping”  into  the  municipal  payroll. 

“It’s  my  understanding  that  the  city 
clerk  also  acts  as  finance  officer  and 
draws  more  than  $50,000  for  the  two 
jobs,”  Burleson  said. 

The  publisher  said  he  also  was  curious 
about  a  meeting  between  the  city  council 
and  employees  in  which  the  employees 
allegedly  didn’t  ask  for  a  raise  but  were 
given  one  anyway. 

“The  council  later  rescinded  this  ac¬ 
tion,”  Burleson  said. 
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Newswriting  must  continue  to  improve 


By  Jerry  Bellune 

The  signs  are  encouraging.  The  stress  on  clear  writing 
seems  to  be  paying  off.  American  newspapers  as  a  rule  read 
better.  But  don’t  relax  yet.  The  writing  may  be  improving  but, 
as  Monty  Curtis  might  say,  we  should  not  be  satisfied. 

Some  danger  areas  to  watch  for: 

1.  Leads.  They  grow  back  like  weeds  if  we  are  not  wary. 
Many  have  climbed  back  into  the  ionosphere.  Take  this  ex¬ 
ample: 

Edwards  Air  Force  Base — The  space  shuttle  Columbia  is 
expected  to  end  its  fourth  and final  test  flight  here  at  9:10  a.m. 
today  climaxing  a  seven-day,  112-orbit  journey  around  the 
world. 

That  33-word  fact-filled  lead  could  have  been  two  shorter, 
easier-to-read  sentences.  Simply  break  the  dependent  clause 
after  “today”  into  a  second  sentence:  This  will  be  the  climax 
of.  .  . 

Be  particularly  wary  of  the  double-barreled  lead: 

Los  Angeles — Thousands  of  teachers  angry  over  federal 
education  cuts  marched  through  downtown  Los  Angeles 
Tuesday  while  one  of  their  top  leaders  assailed  President 
Reagan  as  the  worst  threat  to  public  schools  in  United  States 
history. 

Decide  which  of  these  two  parallel  actions  is  most  interest¬ 
ing  or  important  and  make  it  your  lead.  It  must  be  either  the 
union  leader  or  the  angry  teachers.  The  other  element  then 
becomes  the  second  graph. 

A  goal  worth  pursuing:  Leads  of  20  words  or  less. 

Some  short,  effective  leads: 

A  six-word  lead  on  a  story  about  the  tv  production  of  “The 
Thom  Birds”:  You  could  swear  it  was  Australia. 

Or  this  10-word  approach:  In  tiny  Verdugo  City,  the  post¬ 
man  doesn’t  ring  at  all. 

Instead  of  a  cluttered  lead  on  a  running  weather  story,  the 
writer  went  right  to  the  most  important  element  and  chose  a 
powerful  verb:  Smog  stung  Southern  California  Tuesday  for 
the  fifth  consecutive  day.  Nothing  flashy.  Simply  straight  and 
to  the  point. 

One  writer,  who  later  referred  to  his  subject  as  “urban 
scrawl,”  used  only  12  words:  The  weapons  against  graffiti 
are  no  longer  just  paint,  soap  and  water. 

For  her  lead,  one  sportswriter  dug  into  the  clips  for  this  old 
quote  from  Johnny  Bench:  “I’m  a  lucky  guy.  I’m  a 
catcher  ...  I  wouldn’t  trade  it  for  any  other  job  in  the 
world.”  It  set  just  the  right  tone  of  sadness  and  irony  for  a 
story  on  the  twilight  of  Bench’s  career  which  he  is  playing  out 
at  third  base. 

2.  Sentence  lengths.  They  grow,  too.  Be  wary  of  compound 
and  complex  sentences: 

Wayne  has  been  the  barometer  of  rush-hour  traffic  on  radio 
station  KFI  for  12  years  and  he  is  happy  this  early  July 
morning  to  fly  into  the  first  cloudless  sky  in  two  months. 

It  would  have  been  simpler  to  substitute  a  period  for 
“and,”  creating  two  sentences.  Two  suggestions:  Watch  for 
conjunctions  in  your  copy,  an  easy  clue  to  detecting  com¬ 
pound  sentences.  And  beware  of  “who,”  “which”  and 
“that.”  They  signal  dependent  clauses.  These  clauses  clog 
our  sentences,  intermpt  their  flow  and  hamper  our  readers’ 
comprehension. 

In  some  stories  the  shortest  sentences  are  the  quotes: 
“We  have  a  site,”  said  Darlene  Fink.  “It  needs  a  lot  of 
work.  The  biggest  problem  is  the  zoning.” 

Our  goal  is  to  write  that  way,  too — in  short,  understandable 
(These  observations  on  improving  newswriting  are  con¬ 
densed  from  a  critique  prepared  for  the  editors  and  reporters  of 
the  Van  Suys  (Calif.)  Daily  News  by  Bellune,  a  newspaper  editor 
and  writing  coach.) 
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sentences.  We  talk  in  short  sentences.  Unless  we’re  Ein¬ 
steins,  we  think  in  short  sentences.  Readers  understand  our 
writing  in  short  sentences.  Even  Einstein,  who  had  less  need 
for  it  than  most  of  us,  advised:  Keep  it  simple. 

3.  Simplicity.  Avoid  journalese:  “probe”  for  inquiry  and 
“blast”  for  explosion  and  other  battered  words  from  the 
head  writer’s  vocabulary.  Granted  they  are  shorter.  But  they 
are  better  left  for  the  headwriters  who  sometimes  desperately 
need  them. 

We  may  understand  gobbledygook — “shortfall,”  “pro 
rated,”  “reduction  in  force,”  “revenue  gap” — but  most  of 
our  readers  don’t.  We  also  appear  addicted  to  “cutback” 
instead  of  “cut”  and  “incarcerated”  for  “jailed.” 

Baseball  fans  understand  ERA  and  RBI.  The  casual  reader 
trying  to  follow  the  Dodgers  may  not.  It’s  simple  enough  to 
spell  them  out  on  first  reference. 

Please  try  to  avoid  such  tired  phrases  as  “tempest  in  a 
teapot.”  Nor  should  we  refer  to  someone’s  career  path  as  a 
“climb  up  the  ladder.” 

In  sports,  be  wary  of  such  strained  synonyms  as  “hurler” 
for  pitcher  and  “encounter”  for  game.  For  one  of  the  best 
discussions  on  this  topic,  see  the  chapter  on  sports  in  William 
Zinsser’s  “On  Writing  Well.”  He  will  convince  you  to  swear 
off  “southpaw”  for  life. 

4.  Active  vs.  inactive.  Verbs  strengthen  our  writing.  Passive 
constructions  weaken  it.  Take  this  sentence: 

The  other  four  convicted  defendants  were  sentenced  last 
week  to  prison  terms  ranging  from  20  to  30  years  by  District 
Judge  Constance  Baker  Motley,  who  described  the  six  as 
‘  ‘political  terrorists .  ’  ’ 

In  the  active  voice  (and  in  two  sentences)  it  could  have 
read: 

Judge  Constance  Baker  Motley  called  the  six  defendants 
“political  terrorists.”  Last  week  she  sentenced  four  of  them 
to  20-30  years  in  prison. 

In  the  rewrite,  23  words  do  the  work  of  31. 

5.  Unanswered  questions.  The  story  reported  that: 

— School  board  members  would  be  docked  if  they  slipped 
out  before  the  public  part  of  the  meeting.  The  story  failed  to 
say  how  much  their  pay  would  be  cut. 

— The  legislature  approved  an  increase  of  $23  a  month  for 
elderly  couples.  It  failed  to  say  what  percent  this  increase 
represented.  The  careful  reader  knows  the  inflation  rate  and 
wants  to  see  how  the  old  folks  are  doing  against  it. 

— The  county  is  cutting  services  to  make  next  year’s  budget 
lower  than  this  year’s.  It  fails  to  say  if  this  will  cut  taxes — and 
if  not,  why  not. 

— Bus  drivers  were  offered  a  9%  pay  increase.  It  does  not 
say  what  that  will  cost  the  taxpayers  or  the  riding  public. 

Readers  want  to  know  what  these  news  developments  are 
going  to  cost  them.  We  should  not  fail  to  tell  them. 

Specific  vs.  non-specific.  This  is  a  common  failing  in  all 
newswriting.  We  report  that  President  Reagan  broke  his  si¬ 
lence  on  the  Hinckley  verdict.  Three  graphs  later  we  finally 
tell  the  readers  what  he  said:  That  Congress  and  the  Justice 
Department  may  change  the  insanity  plea  laws.  This  was  the 
news.  Our  lead,  being  vague,  missed  it. 

We  referred  to  someone  as  tall  when  we  could  have  given 
his  height.  We  said  it  was  several  miles  to  the  nearest  store 
instead  of  how  many.  When  we  are  specific,  our  readers  are 
reassured  we  know  what  we’re  doing.  They  feel  uneasy,  and 
sometimes,  rightfully  angry  when  we  fail  to  be  specific. 
Some  healthy  signs  worth  emulating: 

Closely-observed  detail  is  the  mark  of  a  good  reporter.  It 
brings  subjects  to  life. 

Translation  is  one  of  our  important  responsibilities,  to 
make  the  complex  simple  and  the  obscure  plain. 
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Touts  New  World  Information  Order 


Unesco  official  raps  press 


for  “ignoring’ 

The  United  States  press  has  been  ac¬ 
cused  of  “ignoring”  the  recently  com¬ 
pleted  two-week  long  meeting  of  the  Un¬ 
ited  Nations  Educational,  Scientific  and 
Cultural  Organization  conference. 

In  a  strongly  worded  statement  aimed 
at  the  media  in  this  country,  Joseph 
Mehan,  chief  of  public  information  fbr 
Unesco  in  the  United  States,  said  the  con¬ 
ference  was  “the  best  kept  secret  in  the 
United  States  during  the  last  week  of  July 
and  first  week  in  August.” 

800  delegates 

Mehan  said  the  American  press  barely 
covered  the  conference,  despite  the  fact 
that  it  involved  “some  800  delegates  from 
130  countries”  and  “took  place  right  on 
our  doorstep  in  Mexico  City.” 

Mehan  said  during  the  course  of  the 
meeting,  “not  a  story  appeared  in  the  city 
which  is  considered  the  Culture  Capital  of 
the  World,  New  York  City.”  He  said  a 
review  of  the  clippings  show  “nothing  of 
any  size  appeared  on  it  in  major  papers  in 
other  big  American  cities  during  that  two- 
week  period.” 

“The  fact  that  cultural  policies  were 
being  discussed  and  reevaluated  which 
would  affect  hundreds  of  millions  of  peo¬ 
ple  throughout  the  world,  obviously  in¬ 
cluding  the  United  States,  did  not  seem  to 
impress  decision  makers  in  the  American 
media.”  he  said. 

Mehan  said  newsmen  throughout  the 
rest  of  the  world  “apparently  were  im¬ 
pressed,  however,”  since  some  250  cor¬ 
respondents  were  accredited  to  cover  the 
meeting. 

“While  the  U.S.  press  was  ignoring  the 
story,  the  conference  was  getting  big 
space  in  Latin  America  and  Europe,  and 
in  more  distant  parts  of  the  world,” 
Mehan  said. 

Wire  service  coverage 

“It  was  not  a  question,  either,  of  cover¬ 
age  not  being  available  here,”  Mehan 
said,  “as  the  Associated  Press  filed  reams 
of  copy  daily  to  American  and  other 
clients.” 

Mehan  said  some  192  resolutions  deal¬ 
ing  with  “every  conceivable  form  of  cul¬ 
ture — art,  dance,  theater,  folklore,  hand¬ 
craft  and  others — were  approved.” 

He  said  the  New  York  Times  and  the 
Wall  Street  Journal  did  carry  items  on  the 
conference  after  it  was  over. 

“The  U.S.  media  handling  of  Mexico 
City  does  raise  some  relevant  questions 
in  the  continuing  debate  over  global  com¬ 
munications  practices,”  Mehan  said, 
“such  as:  ‘What  constitutes  news?'  “Who 
controls  it?’  and  “What  part  a  New  World 
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'  major  story 

Information  Order  would  have  in  all 
this?”’ 

Mehan  said  Third  World  critics  have 
“long  contended  that  the  U.S.  media  is 
only  interested  in  conflictual  stories, 
negative  criticism,  rather  than  patient, 
objective  and  thorough  coverage  of  the 
development  process. 

Blank  coverage 

“The  performance  by  the  U.S.  media 
of  almost  total  blank  coverage  during  the 
conference  itself  does  make  a  point  worth 
considering,”  Mehan  said.  “Does  this 
performance  say  that  the  media  is  indeed 
addicted  to  earthquakes,  coups  and  vio¬ 
lence  when  it  comes  down  to  the  crunch 
of  priorities  on  coverage?” 

Mehan  said  an  event  is  not  news  in  the 
United  States  unless  the  media  says  so. 
He  said  this  point  was  proven  by  the  “ex¬ 
perience”  in  Mexico  City. 

“A  New  World  Information  Order 
could  conceivably  have  made  the  cultural 
meeting  a  true  world  event,”  he  said. 
“Satellite  facilities  beaming  the  view¬ 
point  of  outstanding  foreign  artists  and 
Third  World  news  services  with  global 
communications  capabilities  could  have 
flooded  the  world  with  offerings  of  this 
important  meeting. 

“It  is  difficult  to  see  how,  with  this 
smorgasbord  of  tempting  tidbits,  Amer¬ 
ican  editors  wouldn’t  have  found  some¬ 
thing  of  interest  for  their  readers,’’ 
Mehan  said.  “The  communications  de¬ 
bate  continues,  but  sometimes  an  event 
speaks  more  eloquently  than  any  amount 
of  words.” 


Beer  firm  readies 
fall  print  campaign 

Van  Munching  &  Co.  plans  to  run  a  $l 
million  advertising  campaign  for  its  Am- 
stel  Light  beer  in  Sunday  newspaper 
magazines  and  city  magazines  in  1 1  mar¬ 
kets. 

The  campaign,  to  begin  this  fall,  will 
consist  of  a  series  of  four  color  bleed  ads. 

The  company  will  place  its  ads  in  Sun¬ 
day  magazines  carried  by  Newsday,  New 
York  Times,  Chicago  Tribune,  Boston 
Globe,  Los  Angeles  Times,  Los  Angeles 
Herald  Examiner,  Philadelphia  Inquirer, 
Miami  Herald,  Houston  Chronicle,  Balti¬ 
more  Sun,  Washington  Post,  San  Jose 
Mercury-News,  San  Francisco  Chronicle 
and  Examiner,  and  New  Orleans  Times- 
Picayune. 


St.  Louis  daily  wins 
sunshine  law  ruling 

When  a  St.  Louis  Post-Dispatch  repor¬ 
ter  sought  access  to  the  records  of  the  St. 
Charles  Fire  Protection  District  last 
April,  he  was  told  by  a  district  director 
that  they  could  be  seen  only  “at  our  con¬ 
venience.” 

Further,  board  chairman  Walter  Chap¬ 
man  said  he  might  charge  the  newspaper 
“$1,000  an  hour”  for  his  time  whenever 
he  did  get  around  to  making  the  docu¬ 
ments  public. 

As  it  turned  out.  Chapman  and  his  fel¬ 
low  board  members  were  ordered  to 
make  the  district’s  records  available  to 
the  newspaper  and  members  of  the  public 
at  no  charge  after  the  newspaper  took  the 
district  to  court. 

The  Pulitzer  Company,  owner  of  the 
Post-Dispatch,  filed  suit  to  obtain  the  re¬ 
cords  against  the  district  in  May  after 
weeks  of  persistent  efforts  to  obtain  the 
district’s  efforts  proved  futile. 

In  a  summary  judgment  issued  against 
the  fire  district  on  July  9,  St.  Charles 
County  Circuit  Judge  Donald  E.  Dalton 
agreed  with  the  Pulitzer  Company’s  con¬ 
tention  that  the  district’s  financial  re¬ 
cords  should  be  open  under  Missouri’s 
“sunshine  law.”  The  law  provides  that 
virtually  all  records  of  governmental 
agencies  should  be  available  for  inspec¬ 
tion  except  those  dealing  with  the  hiring 
or  firing  of  personnel,  pending  real  estate 
transactions  and  legal  actions. 

Attorneys  for  the  fire  district  had 
argued  that  disclosure  of  district  records 
would  violate  the  board  members’  rights 
to  avoid  self-incrimination.  That  conten¬ 
tion  was  later  dropped. 

The  Post-Dispatch  began  its  inquiry 
into  the  district’s  finances  after  a  district 
pumper  was  involved  March  13  in  a  fatal 
accident  with  a  private  car  in  St.  Charles 
County. 

Since  the  time,  the  newspaper  has  dis¬ 
closed  that: 

—  The  driver  of  the  pumper  had  a  re¬ 
cord  of  six  traffic  convictions  in  the  pre¬ 
vious  five  years  as  a  private  citizen. 

—  The  children  of  Chapman  and  board 
treasurer  Charles  W.  Ruff  were  paid  by 
the  district  at  a  rate  of  at  least  $5  an  hour 
for  performing  various  duties. 

— Two  former  secretaries  of  a  business 
formerly  owned  by  Ruff  said  they  had 
deposited  district  checks  directly  into  the 
company’s  account  at  Ruffs  direction  in 
1979  and  1980.  The  checks  were  made  out 
to  another  employee  of  Ruff  s  company 
who  said  he  had  done  no  work  for  the 
district. 

Those  stories  and  a  number  of  others 
concerning  irregularities  in  district  fi¬ 
nances  were  put  together  by  reporters 
Richard  H.  Weiss  and  Louis  J.  Rose  be¬ 
fore  they  were  able  to  gain  access  to  the 
district’s  records. 
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Ex-newsman  named  adviser 
to  U.S.  Unesco  delegation 


By  M.L.  Stein 

Judson  Gooding,  a  former  Time-Life 
editor  and  newspaperman  with  strong 
views  on  the  free  flow  of  international 
news,  is  the  new  public  affairs  officer  to 
the  U.S.  Permanent  Delegation  to  the 
United  Nations  Educational  Scientific 
and  Cultural  Organization. 

As  such,  he  is  pnncipal  adviser  to  the 
American  Unesco  ambassador  on  this  na¬ 
tion’s  objectives  relating  to  communica¬ 
tion  and  culture,  and  also  serves  as  tech¬ 
nical  consultant  for  U.S.  delegations  to 
the  world  body. 

Interviewed  recently  by  E&P  at  his 
office  in  Paris,  Unesco’s  home  base, 
Gooding  said  his  appointment  reflected 
the  view  of  the  International  Communica¬ 
tion  Agency  that  the  job  called  “for  a 
skilled  newsman  rather  than  some  trained 
in  diplomacy  who  might  not  know  much 
about  the  news  business.” 

He  added  that  he  was  sought  out  for  the 
post  by  John  Hughes,  former  ICA  direc¬ 
tor,  who  recently  was  named  chief  State 
Department  press  spokesman.  Gooding 
succeeds  Howard  Hardy. 

Most  of  the  countries  in  Unesco  are 
one-party  at  best  and  many  of  them  are 
dictatorships,”  he  explained.  “They 
have  no  conceivable  interest  in  having 
freedom  of  information  and  reporters 
running  around  and  finding  out  stuff. 
They  think  this  would  be  harmful ;  it  might 
even  run  some  of  them  out  of  office. 

“There’s  no  use  talking  to  a  fellow 
from  Uganda  about  our  First  Amend¬ 
ment.  His  country  doesn’t  have  a  con¬ 
stitution  and  if  it  does,  it’s  observed  in  the 
breach  amd  probably  does  not  include  a 
First  Amendment.” 

Instead  of  preaching  about  our  consti¬ 
tutional  values,  Gooding  continued,  the 
U.S.  will  try  to  convince  nations  that  the 
free  circulation  of  ideas  is  the  best  possi¬ 
ble  service  to  government  because  it  en¬ 
ables  people  to  make  the  best  choices  and 
they  end  up  getting  the  best  government. 

He  asserted  the  United  States  is  sym¬ 
pathetic  to  Third  World  communications 
needs  and  has  proved  this  by  being  an 
instrumental  force  in  setting  up  the  Inter¬ 
national  Program  for  the  Development  of 
Communications,  an  effort  to  improve 
communication  technology  of  non¬ 
industrial  nations. 

Gooding  noted  that  other  nations  in  the 
Western  alliance — West  Germany,  Au¬ 
stria,  Holland  and  Japan — also  have 
aided  Third  World  nations  in  upgrading 
their  information  facilities. 

The  public  affairs  officer  indicated  he 
will  work  vigorously  to  promote  the 
American  viewpoint  but  observed  that 
his  job  also  is  one  of  spotting  trends  in 
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foreign  governments  and  reporting  them 
back  to  the  State  Department. 

“This  is  what  a  reporter  does,”  he 
pointed  out,  “to  look  at  the  trends  and  see 
where  they  are  leading.  What  is  the  new 
man  coming  into  the  job  likely  to  do? 
What  does  his  background  suggest?” 

Gooding  appears  well-equipped  for  the 
assignment.  He  wrote  several  “Future” 
stories  for  Life  and  Fortune  and  once 
edited  a  magazine  called  Next,  a  $12  mil¬ 
lion  venture  financed  by  Litton  Indus¬ 
tries,  which  was  “completely  future 
oriented.” 

But  he  also  said  one  of  the  U.S.  delega¬ 
tion’s  jobs  will  be  to  attempt  to  “imple¬ 
ment  our  views  and  convey  them  to  the 
Unesco  Secretariat  and  to  the  delegations 
where  we  can  expect  some  support.  We 
will  try  to  bring  our  hopes  for  Unesco  into 
reality.” 

A  native  of  Rochester,  Minn.,  Gooding 
graduated  from  Yale  with  honors,  took  a 
graduate  degree  from  the  Sorbonne  and 
studied  at  Harvard  Business  School.  He 
spent  16  years  with  Time,  Inc.,  as  a  repor¬ 
ter,  foreign  correspondent,  bureau  chief 
and  editor.  In  his  work  for  Time,  Life  and 
Fortune,  he  covered  48  countries  during 
which  time  he  was  jailed  in  Cuba,  tear- 
gassed  in  Argentina,  beaten  by  a  mob  in 
Nigeria  and  shot  at  in  the  Congo.  He  also 
has  worked  for  the  Minneapolis  Tribune 
and  “CBS  News.” 

As  to  attempts  by  some  Unesco  coun¬ 
tries  to  impose  licensing  and  bureaus  for 
the  “protection”  of  journalists,  Gooding 
made  it  clear  they  will  be  fought  by  the 
American  representatives  in  Unesco. 

“It  goes  without  saying,”  he  declared, 
“that  the  United  States  deplores  such 
controls  on  the  news  media.” 


California  bill  would 
make  libel  a  crime 

A  bill  that  would  revive  California’s 
unused  criminal  libel  and  slander  laws  has 
been  approved  by  the  State  Senate  and 
the  Assembly  Ways  and  Means  com¬ 
mittee. 

The  legislation,  whose  fate  in  the  full 
Assembly  is  uncertain,  is  opposed  by  the 
California  Newspaper  Publishers  Asso¬ 
ciation,  which  said  it  will  have  a  “chilling 
effect  upon  free  speech.” 

Introduced  by  Senator  Ken  Maddy,  a 
Fresno  Democrat,  the  bill  would  restore 
statutes  making  the  crime  of  defamation  a 
misdemeanor  offense,  punishable  by  up 
to  a  year  in  the  county  jail  or  a  $5,000  fine, 
or  both .  Similar  laws  were  ruled  unconsti¬ 
tutional  by  the  State  Supreme  Court  in 
1976. 

The  new  bill,  which  passed  the  Senate 
by  a  22-3  vote,  also  defines  malice,  de¬ 
claring  that  to  be  guilty  of  malice,  a  defen¬ 
dant  would  have  to  know  the  statements 
were  false  or  act  with  wreckless  disregard 
for  determining  their  truth. 

CNPA  said  the  bill  would  place  “enor¬ 
mous  discretion”  in  the  hands  of  prosecu 
tors,  who  would  decide  whether  to  prose¬ 
cute  controversial  statements  as  a  crime. 

Columnist  seeks 
suit  dismissed 

Attorneys  for  syndicated  columnist 
Jack  Anderson  have  asked  a  U.S.  magis¬ 
trate  in  Fresno,  Calif.,  to  dismiss  a  libel 
suit  filed  against  him  by  Synanon. 

The  suit  stems  from  a  March,  1981, 
column  distributed  to  over  900  newspa¬ 
pers  in  which  Anderson  wrote  that  NBC 
television  dropped  a  planned  special  on 
Peoples  Temple  after  a  previous 
documentary  on  Synanon  brought  a  rash 
of  threatening  letters  from  Synanon. 

Anderson  had  speculated  that  if  NBC 
had  run  the  program  on  Peoples  Temple 
the  Jonestown  tragedy  might  not  have 
happened. 

Attorney  Bruce  Sanford,  representing 
United  Features  Syndicate,  which  distri¬ 
butes  Anderson’s  column,  argued  that 
Synanon  had  not  been  defamed.  He  also 
said  the  column  had  been  true  and  that 
Anderson  had  written: 

“Whether  the  tragedy  at  Jonestown 
would  in  fact  have  been  prevented  if  N  BC 
had  exposed  the  Peoples  Temple  is,  of 
course,  impossible  to  say.” 

Synanon  attorney  David  Benjamin  said 
queries  of  newspaper  readers  showed 
they  felt  the  Anderson  column  had  im¬ 
plied  Synanon,  a  drug  rehabilitation  cen¬ 
ter,  had  been  responsible  for  the  Jones¬ 
town  tragedy  in  which  900  people  died  in 
a  murder-suicide  ritual. 

Christensen  took  motions  from  both 
sides  under  advisement  and  promised  an 
early  ruling. 
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International  kenaf  test 
proposed  to  Unesco 


By  M.L.  Stein 

The  first  step  in  a  international  test  pro¬ 
ject  for  kenaf  is  underway  in  the  form  of  a 
proposal  to  United  Nations  Educational, 
Scientific  and  Cultural  Organization  (Un¬ 
esco),  which  is  currently  reviewing  the 
idea,  the  California  Newspaper  Pub¬ 
lishers  Association  was  told  August  14. 

Donald  N.  Soldwedel,  publisher  of  the 
Yuma  (Ariz.)  Sun  and  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  newsprint  committee,  said  the 
proposal  was  submitted  recently  by 
ANPA  through  the  International  Federa¬ 
tion  of  Newspaper  Publishers.  Previous¬ 
ly,  he  added,  Unesco  officials  had  ex¬ 
pressed  deep  interest  in  such  a  project. 

Soldwedel  reported  he  is  tentatively 
scheduled  to  appear  at  the  Paris  Unesco 
headquarters  in  November  to  present  a 
“fully  fleshed  out  final  proposal”  to  the 
world  organization. 

In  his  remarks  at  the  Costa  Mesa  board 
meeting,  Soldwedel  stressed,  however, 
that  in  the  U.S.  the  first  kenaf  mill  must 
be  developed  “to  demonstrate  the  com¬ 
mercial  feasibility  and  profitability”  of 
the  newsprint  substitute. 

“  .  .  .  Kenaf  can  be  a  perfectly 
acceptable  pulp  for  a  broad  range  of  paper 
products,”  Soldwedel  declared.  “This 
we  know  from  (U.S.  Dep’t.  of  Agricul¬ 
ture)  tests  several  years  ago  ...  we 
know  we’ve  got  something  and  frankly 
feel  that  we  are  organized  to  keep  pushing 
until  we  make  it.” 

The  publisher,  whose  own  paper  has 
been  test  printed  with  kenaf,  noted  that 
the  Phoenix  mill  in  Thailand,  the  world’s 
only  kenaf  producing  facility,  went  online 
six  months  ahead  of  schedule. 

“They  are  operating  today  with  few 
difficulties,  even  in  the  startup  mode,” 
Soldwedel  reported. 

According  to  Soldwedel,  the  Phoenix 
plant  uses  chopped  kenaf  for  the  pulping 
process,  an  important  point  since  earlier 
international  paper  trials  used  cubed 
kenaf  which  works  in  digestors  like  wood 
chips. 

“Technology  of  pulping  chopped  kenaf 
bothered  some  technical  experts,  but  this 
area  obviously  already  has  been  con¬ 
quered,”  the  speaker  said.  He  then 
showed  the  audience  a  small  square  of 
kenaf  produced  by  the  chopping  process. 

“We’re  getting  closer  to  a  commercial 
pulping  operation,”  he  asserted. 

Asked  where  the  best  place  for  a  U.S. 
kenaf  mill  would  be,  Soldwedel  men¬ 
tioned  the  South,  Southern  California  and 
Arizona,  “where  we  know  we  can  grow 
it.” 

He  said  he  hoped  the  site  of  an  interna¬ 
ls 


tional  testing  project  would  be  in  an  area 
that  would  beneflt  American  publishers, 
such  as  Latin  America. 

The  publishers  were  told  by  another 
speaker  they  need  not  worry  about  get¬ 
ting  regular  newsprint  supplies  in  the  near 
future.  Dr.  Larry  Kimbell,  an  economist 
who  heads  the  UCLA  Business  Forecast¬ 
ing  Project,  said  the  current  recession  has 
cut  newsprint  consumption,  making  sup¬ 
plies  available. 

Kimbell  presented  a  bleak  forecast  for 
the  economy,  predicting  economic  recov¬ 
ery  in  the  second  half  of  this  year  but 
noting  that  “a  vigorous  and  lasting  recov¬ 
ery  is  certainly  not  assured.”  He  cited 
continuing  high  interest  rates  relative  to 
inflation  as  the  reason  for  his  pessimism. 

Toronto  Star  sponsors 
$1  million  salmon  hunt 

The  Toronto  Star  is  sponsoring  a  six- 
week  salmon  hunt  with  a  grand  prize  of  $1 
million. 

The  newspaper  announced  it  will  be 
placing  a  “million  dollar”  coho  salmon 
into  Lake  Ontario  on  September  18. 

If  the  specially  tagged  fish  is  caught 
that  day,  the  lucky  angler  will  receive 
$50,000  a  year  for  20  years  from  the  news¬ 
paper.  A  similar  competition  was  held 
last  year  in  Washington  state. 

Net  proceeds  from  the  contest,  with  an 
entry  fee  of  $10,  go  to  a  fish  hatchery. 

N.Y.  Times  expands 
national  edition 

The  New  York  Times  on  August  15  be¬ 
gan  printing  its  national  edition  at  the 
plant  of  the  Torrance  (Calif.)  Daily 
Breeze. 

The  Daily  Breeze  is  a  Copley  News¬ 
paper  located  about  15  miles  south  of  Los 
Angeles. 

The  initial  press  run  for  the  Times  was 
22,000  copies. 

The  Times  also  prints  its  national  edi¬ 
tion  at  printing  plants  in  Evansville,  Illi¬ 
nois  and  Lakeland,  Florida.  The  paper 
transmits  facsimile  pages  to  the  three 
printing  plants  via  satellite. 

The  Torrance  operation  will  enable  the 
Times  to  offer  home  delivery  of  its  two- 
section  national  edition  in  California  by 
6:30  A.M.  during  the  week  and  8:30  A.M. 
on  Sundays.  The  total  press  run  for  the 
national  edition  will  increase  to  100,000 
copies  daily  and  200,000  on  Sundays.  The 
edition  sells  on  newsstands  for  500  on 
weekdays  and  $2  on  Sundays. 


Knight  establishes 
veterinary  fellowship 

The  University  of  Kentucky  received  a 
grant  of  $150,000  from  the  Knight  Found¬ 
ation  (Aug.  12)  for  the  establishment  of 
the  John  S.  and  Elizabeth  A.  Knight  Fel¬ 
lowship  in  Veterinary  Science. 

C.C.  Gibson,  president  of  the  Knight 
Foundation,  explained  that  the  grant  will 
endow  a  $15,0()0-a-year  fellowship.  The 
fellowship  is  designed  to  attract  a  doctor 
of  veterinary  medicine  to  a  three-year 
Ph.D.  degree  which  will  lead  to  a  career  in 
research  on  the  problems  equine  health. 

U.  of  K.  president  Otis  Singletary  had 
high  praise  for  the  Knights,  saying, 
“Both  Jack  and  Mrs.  Knight  meant  a 
great  deal  to  the  racing  world  and  would 
have  certainly  approved  of  this  fel¬ 
lowship.” 

The  Knight  Foundation  is  a  private  phil¬ 
anthropic  organization  established  in 
1950  and  based  in  Akron,  Ohio.  The  prim¬ 
ary  sources  of  funding  have  been  John  S. 
Knight,  his  brother  James  L.  Knight, 
their  families  and  associates  and  several 
of  the  newspapers  originally  published  as 
Knight  Newspapers,  Inc.  The  Knight 
Foundation  is  not  associated  with 
Knight-Ridder  newspapers  in  any  way 
except  that  John  S.  Knight  was  a  princi¬ 
pal  founder  of  both  groups. 

John  S.  Knight  was  editor  emeritus  of 
Knight-Ridder  newspapers  at  the  time  of 
his  death  in  1981.  The  Lexington  Herald 
and  Lexington  Leader  diXt  members  of  the 
group,  and  Knight  was  instrumental  in 
the  purchase  of  this  company  in  1973. 

As  owner  of  the  Fourth  Estate  Stable, 
Knight  was  a  frequent  visitor  to  Lexing¬ 
ton  for  the  races  and  sales  at  Keeneland. 
He  was  an  outspoken  critic  of  what  he 
considered  over-medication  of  race 
horses. 

Betty  Augustus  Knight,  his  third  wife, 
owned  her  own  racing  stable  and  a  breed¬ 
ing  farm.  Old  Keswick,  near  Charlottes¬ 
ville,  Va. 


News  story  causes 
jail  term  reduction 

A  local  judge  reduced  a  man’s  drunken 
driving  sentence  from  21  to  nine  days  be¬ 
cause  the  Traverse  (Mich.)  Record  Eagle 
printed  his  name. 

“You  either  print  all  the  names  of  peo¬ 
ple  convicted  of  drunken  driving  or  you 
don’t  print  any  of  them,”  said  Judge 
Richard  Benedict.  “It  is  not  fair  to  single 
any  one  person  out  for  public  ridicule.” 

Michael  Ready,  managing  editor,  said 
the  newspaper  decided  to  print  the  man’s 
name  because  he  owns  several  bars  in 
town  and  has  served  on  several  commis¬ 
sions. 
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Weigh  the  Alternatives. 

Why  Buy  Obsolescence 
When  You  Can  Buy  System  155? 

Trying  to  use  an  out-of-date 
front-end  system  is  like  printing 
on  an  old-fashioned  letterpress: 
no  matter  how  you  upgrade  it,  it 
still  can't  give  you  what  you 
need-  flexibility,  performance, 
and  reliability.  And  in  the  long 
run,  it  costs  you  time  and 
money. 

System  55  has  done  the  same 
thing  for  text  publishing  that  off¬ 
set  lithography  did  for  printing- 
revolutionized  it. 


Three  years  ago,  we  started 
developing  System  55.  Today, 
we're  three  years  ahead  of  our 
competitors. 

System/55  is  new.  But  it's  tech¬ 
nology  is  tested  and  proven. 
Using  Tandem  NonStop"'  com¬ 
puters,  our  innovative  Coyote"' 
VDTs  and  user-designed 
software.  System  55  performs 
under  pressure. 


Other  systems  may  have  domi¬ 
nated  the  1970s.  But  System  55 
is  the  system  for  the  '80s. 

Headquarters  Sacramento,  CA 
916  929-9481 

Eastern  Division  Manchester,  NH 
603  669-4110 

System  Integrators,  Inc. 


Robert  S.  Berger  was  appointed  Un¬ 
ited  Press  International's  regional  execu¬ 
tive  for  Tennessee,  based  in  Nashville. 
He  succeeds  James  C.  East,  who  re¬ 
signed. 

Berger,  who  was  with  the  UPl  Atlanta 
bureau,  joined  the  wire  service  from  the 
Ocala  (Fla.)  Star-Banner,  where  he  was 
assistant  news  editor.  He  will  be  re¬ 
sponsible  for  subscriber  relations, 
marketing  and  promotion  in  Tennessee. 
*  * 

Eric  Morgenthaler,  the  Wall  Street 
Journal'^  first  Rocky  Mountain  corres¬ 
pondent,  based  in  Denver,  has  been 
named  Atlanta  bureau  chief,  replacing 
John  Huey,  who  was  named  managing 
editor  of  the  Journal’s  European  edition. 
*  ♦  * 

Jaye  Scholl,  former  business  editor 
and  assistant  to  the  publisher  at  the  Tren¬ 
ton  Times,  is  a  new  Barron’s  weekly  staff 
writer.  She  was  a  1981  Walter  Bagehot 
Fellow  in  economics  and  financial  jour¬ 
nalism  at  Columbia  University. 

t  *  * 

AP-Dow  Jones  will  open  a  Sydney,  Au¬ 
stralia,  bureau  in  October  with  New  York 
deskman  and  reporter  Rob  Fisher  staf¬ 
fing  the  one-person  bureau. 

*  *  * 

Morris  Wattenberg  has  joined  Mar¬ 
quis  Who's  Who.  Inc.  in  Chicago  as  pub¬ 
lic  relations  manager.  He  has  been  associ¬ 
ated  with  the  Wasliiiif’ton  Post,  Amer¬ 
ican  Broadcasting  Company  and  Cox  and 
Rodin  Advertising  Agency. 


Quick  Access... 

AFL-CIO 
Facts  or 
Viewpoints 

The  national  AFL-CIO 
Department  of  Information 
will  handle  your  inquiries. 

Office:  (202)  637-5010 

Recorded  Information: 
(800)368-5744 

Home  Numbers: 

Murray  Seeger, 

Director  of  Information 

(301)949-9051 

Hex  Hardesty,  Assistant  Director 

(301)340-1366 

AFL-CIO,  815  16th  Street,  N.VV., 
Washington,  D.C.  20006 
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NEWSPEOPLE 


Carrick  Patterson 
Hugh  B.  Patterson  Jr.,  president  of 
the  Arkansas  Gazette,  Little  Rock,  has 
assumed  the  titles  of  editor  and  pub¬ 
lisher.  The  board  of  directors  also 
announced  that  Carrick  H.  Patterson, 
secretary  of  the  company  and  current¬ 
ly  a  vicepresident  and  managing  edi¬ 
tor,  has  become  executive  vicepresi- 
dent  and  executive  editor. 

William  F.  Mcliwain,  who  was 
named  editor  of  the  paper  a  year  ago 
to  direct  revisions  in  makeup  and  de¬ 
sign  accompanying  the  transition  to  a 
six-column  format,  will  continue  in  the 
capacity  of  consultant. 

Carrick  Patterson  retains  direct  su¬ 
pervision  over  the  news  department  as 
well  as  taking  on  new  responsibilities 
in  other  areas  of  the  company. 

James  O.  Powell,  editor  of  the 
editorial  page,  continues  as  immedi¬ 
ate  supervisor  of  editorial  page  mat¬ 
ters. 


New  executive  assignments  in  the  Des 
Moines  Register  and  Tribune  news  de¬ 
partment  have  been  announced  in  anti¬ 
cipation  of  consolidation  of  the  evening 
Tribune  with  the  morning  Register  on 
September  27. 

David  Witke,  managing  editor  of  the 
Register,  has  been  named  managing  edi¬ 
tor  in  charge  of  editing  the  new  morning 
Register,  and  William  Maurer,  manag¬ 
ing  editor  of  the  Tribune,  will  become 
managing  editor  in  charge  of  news¬ 
gathering. 

Witke  joined  the  Register  in  1966  and 
has  held  various  editing  posts  and  served 
as  managing  editor  since  1974.  Maurer, 
with  the  Des  Moines  newspapers  since 
1972,  became  managing  editor  of  the  Tri¬ 
bune  in  1979. 

Other  appointments  announced  by  ex¬ 
ecutive  editor  James  P.  Gannon  in¬ 
clude: 

David  Westphal,  from  sports  editor 
to  assistant  managing  editor  for  news; 
Michael  Pauly,  from  Sunday  editor,  to 
assistant  managing  editor  for  graphics; 
Charles  Capaldo,  city  editor  of  the 
Tribune,  to  city  editor  of  the  Register, 
replacing  Paul  Leavitt,  who  is  taking  a 
leave  of  absence  to  live  and  study  in  the 
Soviet  Union. 

Mark  Hainey,  from  Sunday  section 
editor,  to  features  editor;  Laurence 
Paul,  from  handling  special  assign¬ 
ments,  to  Sunday  editor;  Larry 
Fuhling,  from  the  Washington  news 
bureau,  to  business  editor;  and  Michael 
Wegner,  from  assistant  business  editor 
to  sports  editor. 

3fc  4:  3k 

Joseph  F.  Barletta,  president  of  the 
San  Francisco  Newspaper  Agency,  has 
been  elected  to  the  board  of  Lebhar 
Friedman,  Inc.,  a  retail  trade  publisher  in 
New  York,  and  has  been  named  to  the 
board  of  advisors  of  the  Journal  of  the 
Institute  for  Socioeconomic  Studies,  also 
in  New  York.  Barletta  was  named  presi¬ 
dent  of  the  newspaper  agency  in  January 
of  this  year. 

*  *  5k 

Mark  Lundgren,  a  copy  editor  at  T/ic 
State,  Columbia,  S.C.,  moves  to  the 
Charlotte  (N.C.)  Observer  on  September 
1  as  a  metro  layout  editor. 

♦  3k  5k 

Harold  Liston,  editor  of  the 
Bloomington  (III.)  Pantograph  for  nearly 
15  years  is  resigning  that  post  on  Septem¬ 
ber  1  and  will  retire  in  January,  ending  a 
40-year  career  in  newspapering. 

Tom  Gumbrell,  editorial  writer,  be¬ 
comes  opinion  pages  editor  September  1 . 

3k  ♦  sk 

Robert  J.  Van  dewater,  business  re¬ 
porter  for  the  Daily  Oklahoman,  Oklaho¬ 
ma  City,  since  1979.  was  named  business 
and  oil  news  editor.  He  previously  work¬ 
ed  in  Oklahoma  City  for  the  Journal  Re¬ 
cord  and  the  Oklahoma  Journal  and  ear¬ 
lier  was  with  business  and  trade  periodic¬ 
als  in  New  York  City. 


Dennis  J.  Michalski  has  been  named 
executive  news  editor  of  the  Albany 
(N.  Y.)  Knickerbocker  News,  in  charge  of 
daytime  news  and  copy  desk  operations. 

Executive  news  editor  Edward  John¬ 
son  takes  over  the  nighttime  news  and 
copy  desk,  Saturday  editions  and  special 
projects. 

Elden  Gray,  whose  sports  column 
was  named  best  in  the  state  in  the  1982 
UPl  contest,  returns  to  sports  fulltime 
from  his  present  news-side  assignment. 

:k  5k  * 

William  C.  Boyne,  editor  and  general 
manager  of  the  Rochester  (Minn.)  Post- 
Bulletin,  was  named  publisher.  He  suc¬ 
ceeds  Robert  Withers,  who  retired  af¬ 
ter  33  years  of  service. 

Withers  agreed  to  serve  as  publisher 
five  years  after  the  Post-Bulletin  was 
purchased  by  Small  Newspapers  in  1977. 
Boyne  formerly  was  publisher  of  the  Met¬ 
ro-East  Journal  in  East  St.  Louis  and  ear¬ 
lier  managing  editor  of  the  Southern  Illi¬ 
noisan,  Carbondale. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


David  Lawrence,  Jr.,  executive  edi¬ 
tor  of  the  Detroit  Free  Press,  was  hon¬ 
ored  by  the  University  of  Florida  as  a 
distinguished  alumnus  at  the  August  9 
commencement  ceremonies.  Named  the 
university’s  outstanding  journalism 
graduate  in  1%3,  Lawrence  held  several 
positions  at  the  St.  Petersburg  Times  be¬ 
fore  joining  the  Washington  Post.  He 
subsequently  served  as  managing  editor 


Uno 


Lawrence 


Bradley 


of  the  Palm  Beach  Post  and  the  Phi¬ 
ladelphia  Daily  News.  Lawrence  was  ex¬ 
ecutive  editor  of  the  Charlotte  Observer 
from  1975  until  joining  the  Free  Press  in 
1978. 

:|e  ^  9|c 

Promotions  announced  by  Ottaway 
Newspapers,  Inc.,  include: 

John  P.  Kinney,  assistant  to  the  pub¬ 
lisher  of  the  New  Bedford  (Mass.)  Stan¬ 
dard-Times,  became  general  manager  of 
Rockingham  County  (N.H.)  Newspap¬ 
ers,  which  include  the  Hampton  Union, 
Exeter  News-Letter,  Rockingham  Coun¬ 
ty  Gazette  and  ten  unpaid  weeklies. 

Harry  B.  Thayer,  ih,  president  and 
treasurer  of  the  Exeter  News-Letter 
Company,  which  Ottaway  purchased 
July  30,  became  business  manager  of 
Rockingham  County  Newspapers,  and 
Robert  M.  Herbert,  editor  and  busi¬ 
ness  manager  of  the  Hampton  U  nion ,  was 
named  editor  of  the  newspapers. 

♦  *  * 

William  P.  Rolleri  was  appointed 
manager  of  marketing  communications  of 
Dun  &  Bradstreet  Credit  Services.  He 
previously  was  public  relations,  market¬ 
ing  and  promi)tion  consultant  to  Family 
Weekly.  Rolleri  earlier  was  with  the  New 
York  Daily  News  20  years. 

4:  4: 

William  H.  Allen,  former  reporter 
and  editor  in  the  Chicago  bureau  of  the 
United  Press  International,  has  joined  the 
news  bureau  of  the  University  of  Illinois, 
Urbana-Champaign,  as  science  editor. 
Allen  left  UPI  in  1980  to  earn  an  advanced 
degree  from  the  university  at  Chicago 
Circle. 

♦  ♦  * 

Joseph  E.  Lacaeyse,  business  mana¬ 
ger  of  the  Moline  (III.)  Daily  Dispatch 
since  1976,  was  named  treasurer  of  the 
Small  Newspaper  Group.  He  will  also 
serve  as  business  manager  of  the  Kank¬ 
akee  (Ill.)  Daily  Journal. 

J.  Scott  Aswege  succeeds  Lacaeyse 
as  the  Daily  Dispatch  business  manager. 
He  formerly  was  a  fund  raiser  in  Grand 
Rapids,  Mich.,  for  the  Salvation  Army. 

Sue  Outsen  was  promoted  to  classi¬ 
fied  advertising  manager  at  the  Kankakee 
Daily  Journal. 


J.  Bruce  Bradley  became  a 
vicepresident  of  the  Roanoke  (Va.)  Times 
&  World,  in  addition  to  his  duties  as 
advertising  director.  Bradley,  advertising 
director  since  1980.  was  previously  man¬ 
ager  of  the  retail  advertising  department. 
He  moved  to  Roanoke  in  1977  from  The 
Virginian-Pilot  and  Ledger-Star  and  was 
a  Navy  navigator  before  entering  the 
newspaper  business. 

*  ♦  ♦ 

Richard  Foster,  circulation  manager 
of  the  Springfield  {Ohio)  News-Sun  since 
1978,  is  now  credit  manager  and  succeed¬ 
ing  Foster  as  circulation  manager  is 
Steve  Hannah,  who  has  served  as  mail- 
room  manager  of  Springfield  Newspap¬ 
ers,  Inc. 

Replacing  Hannah  is  Lynn  Mah.ar, 
who  was  mailroom  foreman. 

*  *  * 

Connie  Haas  Zuber,  magazine  editor 
of  the  Fort  Wayne  (Ind.)  News-Sentinel 
was  named  news  editor,  a  new  position, 
with  responsibility  for  production  of  all 
news  sections.  Nancy  Vendrely,  Ac¬ 
cent  editor,  becomes  features  editor. 


Curtis  K.  Uno,  Honolulu  attorney, 
was  named  director  of  personnel  and  in¬ 
dustrial  relations  for  the  Hawaii  News¬ 
paper  Agency,  which  handles  advertising 
and  production  for  the  Honolulu  Adver¬ 
tiser  and  Honolulu  Star-Bulletin. 

Uno  succeeds  Christopher  Dix.  who 
became  publisher  of  the  Bellingham 
(Wash.)  Herald.  The  Herald  and  the  Star- 
Bulletin  are  owned  by  Gannett  Newspa¬ 
pers.  Uno  is  a  former  staff  attorney  and 
labor  relations  adviser  to  the  Hawaii  Em¬ 
ployers  Council. 

*  *  * 

William  J.  Rush,  vicepresident  and 
general  manager  of  the  Troy  (N.Y.)  Re¬ 
cord,  was  appointed  associated  publisher 
of  the  Record  and  the  Mansfield  (Ohio) 
News  Journal,  with  his  office  in  Mans¬ 
field.  Frank  J.  Hoenig,  assistant  gener¬ 
al  manager  in  Troy,  succeeds  Rush  as 
general  manager  of  the  Record. 

Robert  G.  Wahl,  News  Journal 
assistant  general  manager  and  director  of 
circulation,  was  named  general  manager, 
succeeding  Robert  J.  Blake,  who  is 
retiring. 


(Continued  on  page  22) 
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Newspeople 

(Continued  from  page  21) 


Charles  Worth  Ward  resigned  as 
editor  of  the  Wichita  Falls  (Tex.)  Times 
and  Record  News,  and  managing  editor 
Don  James  was  promoted  to  executive 
editor  of  the  newspapers.  Ward  was  man¬ 
aging  editor  of  the  papers  eight  years  be¬ 
fore  being  named  executive  editor  and 
then  editor. 

Other  promotions  include:  Bruce 
Fisher,  to  assistant  managing  editor  of 
the  Record  News  from  regional  editor; 
Jody  Cox,  to  assistant  managing  editor 
of  the  Times  from  city  editor;  Bill 
McGee,  Record  News  assistant  manag¬ 
ing  editor,  to  managing  editor  of  both 
papers;  and  Times  news  editor  Cindy 
Rugeley,  to  city  editor. 

«  «  * 

John  Lane  was  named  to  the  new 
position  of  vicepresident,  director  of 
news  coverage,  CBS  News.  Deputy 
director  since  1978,  Lane  prior  to  that 
was  a  senior  producer  on  the  Walter 
Cronkite  evening  news  and  earlier  mana¬ 
ger  of  the  news  bureau  in  Chicago.  Before 
that.  Lane  was  with  the  Chicago  Daily 
News. 

Ernest  Leiser  was  named  vicepresi¬ 
dent,  deputy  director  of  news  coverage 
for  (TBS  News.  Since  December,  1981, 
Leiser  has  served  as  vicepresident  and 
assistant  to  the  president.  He  joined  CBS 
News  in  1953,  having  been  with  the  Chi¬ 
cago  City  News  Bureau  and  Chicago 
Herald  American  previously. 

*  •  * 

Robert  C.  Ingalls,  retired  publisher 
of  the  Corvallis  (Ore.)  Gazette-Times,  re¬ 
ceived  the  Amos  E.  Voorhies  Award, 
highest  honor  given  by  the  Oregon  News¬ 
paper  Publishers  Association,  at  the 
annual  convention.  Ingalls,  a  past  presi¬ 
dent  of  the  association,  served  32  years  as 
publisher  of  the  newspaper  his  family  had 
owned  since  1915. 
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DALLAS  HONORS— Madeline  Ro¬ 
gers,  family/living  editor  of  the  New  York 
Doily  News,  left,  and  Dorothy  Clifford, 
right,  editor  of  the  home  section  of  the 
Tallahassee  Democrat,  were  the  doily 
newspaper  winners  at  the  annual  editorial 
awards  dinner  of  the  Dallas  Summer 
Homefurnishings  Market.  Trammell  S. 
Crow,  president  of  the  Dallas  Market 
Center  which  gives  the  annual  awards,  is 
shown  with  the  them. 


Sharon  Crook  West  joins  the  faculty 
of  the  School  of  Journalism  at  Ohio  State 
University,  Columbus,  in  September  as 
an  assistant  professor.  She  has  reported 
for  the  Ashland  (Ohio)  Times-Guzette 
and  Mansfield  (Ohio)  News  Journal,  and 
for  the  past  two  years  was  Ohio  state- 
house  bureau  chief  for  Horvitz  Newspap¬ 
ers,  Inc. 

*  *  * 

Observer  &  Eccentric  Newspapers  in 
the  suburbs  of  Detroit  appointed 
Richard  D.  Isham  general  manager, 
succeeding  John  W.  Reddy,  who  was 
promoted  to  corporate  vicepresident- 
editorial.  Reddy  will  assist  the  editorial 
departments  at  all  Suburban  Communica¬ 
tions  Corporation  newspapers  including 
the  Detroit  area  group.  He  was  executive 
editor  for  Observer  &  Eccentric  before 
being  named  general  manager  in  1977. 

Isham’s  career  includes  stints  with  the 
Rochester  (N.Y.)  Times  Union,  Ithaca 
(N.Y.)  Jo//rn«/and  Copley  newspapers  in 
California. 

The  company’s  changes  follow  the  res¬ 
ignation  of  vicepresident-editorial,  Wil¬ 
liam  Sliger.  He  will  work  on  special 
assignments  for  SCC  until  end  of  the 
year. 

♦  *  ♦ 

Christopher  F.  Barbee,  publisher  of 
the  El  Campo  (Tex.)  Leader-News,  was 
elected  president  of  the  Gulf  Coast  Press 
Association. 

H/i  i/i  i(i 

Catherine  Tooley  Cooke  has  been 
named  promotion  manager  of  both  the 
Torrance  (Calif.)  Daily  Breeze  and  the 
San  Pedro  News-Pilot.  Cooke  has  been 
working  in  the  Breeze  promotion  and 
marketing  department  as  a  creative  assis¬ 
tant  for  the  past  year. 

Shirley  Tyler,  promotion/marketing 
secretary,  was  promoted  to  marketing 
assistant. 

Wally  Tate,  marketing  manager, 
was  named  manager  of  co-op  advertising 


Doug  Hennes,  a  reporter  and  editor  at 
the  St.  Paul  (Minn.)  Pioneer  Press  for  six 
years,  was  named  city  editor.  Hennes  has 
served  as  assistant  city  editor  since 
September,  1980. 

He  succeeds  Ed  Hadro,  who  died 
May  30.  Hadro  had  been  city  editor  since 
1964. 

♦  *  ♦ 

Carol  Herrman  was  named  business 
editor  of  the  Centre  Daily  Times,  State 
College,  Pa.  She  has  specialized  in  busi¬ 
ness  reporting  at  the  Times  and  became  a 
member  of  the  editorial  board  in  1980. 

Debbi  Pelham  was  named  promotion 
manager  of  the  newspaper.  She  worked 
for  WPSX-tv  in  State  College  and  free¬ 
lanced. 

*  *  * 

Tom  Curtis,  co-former  and  editor  of 
Houston  City  magazine,  was  named  chief 
of  the  Dallas  Times  Herald's  Houston 
bureau.  Formerly  a  reporter  for  the  Fort 
Worth  Press  and  the  Houston  Chronicle, 
he  has  written  extensively  for  Texas 
Monthly. 

*  *  * 

Debby  Shannon,  former  Daily 
Oklahoman,  reporter  and  science  editor, 
has  been  promoted  to  state  news  editor 
by  the  Associated  Press  in  Oklahoma 
City.  Shannon,  who  has  been  night  super¬ 
visor  for  18  months,  succeeds  William 
L.  Johnson,  Jr.,  who  will  be  Oklahoma 
enterprise  editor,  a  new  position. 

*  *  * 

Charles  H.  Everill  was  named 
president  of  Consumer  Distribution 
Marketing,  one  of  the  three  principal 
areas  of  business  of  Harte-Hanks  Com¬ 
munications,  Inc.  Everill  succeeds  C. 
Ben  Rodgers,  who  resigned  to  start  his 
own  company. 

Everill  will  continue  as  senior 
vicepresident,  marketing,  of  Harte- 
Hanks,  and  the  company’s  cable  televi¬ 
sion  operations  will  be  turned  over  to 
Larry  D.  Franklin,  executive 
vicepresident. 

Two  new  groups  with  new  presidents 
were  formed  with  reorganization  of  Con¬ 
sumer  Distribution  Marketing.  The 
Southern  Region  of  what  was  CDM  West 
became  a  separate  group  called  CDM 
South.  Richard  D.  Mandt  was  named 
president  of  the  group  which  includes 
Harte-Hanks  shopper  publications  and 
distribution  operations  in  Texas,  Arizo¬ 
na,  New  Mexico  and  Florida.  Mandt 
continues  as  president  of  the  Miami 
Flyer,  a  shopper  that  Harte-Hanks 
expects  to  acquire. 

CDM  West  now  comprises  what  has 
been  called  the  California  Region,  con¬ 
sisting  of  Harte-Hanks  Pennysavers, 
direct  mail  and  alternate  delivery  systems 
and  computer  services  in  Northern  and 
Southern  California.  Stephen  L. 
Thompson,  president  of  the  California 
region,  became  president  of  CDM  West. 
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Notes  on  people 


And  a  cost/inflation  note  came  from 
Kuhn.  She  also  remembers  when  news¬ 
print  was  $50  a  ton. 


McCormick  tells  it  like  it  was 


Robert  McCormick,  retired  Washing¬ 
ton  correspondent  for  NBC-TV,  protests 
that  his  new  book,  “Facing  Alcoholism” 
is  not  a  memoir.  “I  always  detested  peo¬ 
ple  who  write  memoirs.  It’s  simply  an 
effort  to  tell  people  how  to  meet  the  prob¬ 
lem  of  alcoholism  in  a  pragmatic  way.” 

McCormick  as  a  young  reporter  with 
the  former  Washington  Daily  News  drove 
a  Model  A  roadster  to  the  Maryland 
Mountains  with  his  editor,  Ernie  Pyle. 
There  they  bought  moonshine  during  ^o- 
hibition. 

And  he  says  he  started  and  ended  his 
typical  day  as  a  Senate  news  correspon¬ 
dent  years  later  with  a  drink  and  kept  a 
bottle  in  his  desk  at  the  newsroom. 

McCormick  writes  that  by  the  end  of 
his  career  he  was  drinking  “better  than  a 
quart  a  day.” 

He  sought  help  after  he  retired  and  was 
in  and  out  of  rehabilitation.  Five  years 
ago  during  treatment,  he  says,  “I  felt  a 
change  in  my  physical  being.  Over  the 
course  of  a  few  days,  I  lost  whatever  it 
was  within  me  that  craved  alcohol.  I  have 
no  idea  why  .  .  .  But  I  think  there  was  a 


ter  and  editor  on  The  New  York  Times 
Week  in  Review. 

Ross  joined  UPl  in  Madrid  in  1972  and 
has  worked  in  Brussels,  Rome  and  Beirut 
and  at  the  United  Nations  bureau. 

In  Peking,  Ross  replaces  William  Hol¬ 
stein,  who  was  transferred  to  the  interna¬ 
tional  news  desk  in  New  York. 

Champions  newspapers 

Ruth  Kuhn,  who  was  on  the  staff  of  the 
Pennsylvania  Newspaper  Publishers 
Association  for  33  years,  retired  July  29 
as  director  of  member  services. 

Commenting  on  the  generation  of 
changes  during  her  career,  Kuhn  de¬ 
clared,  “I’m  newspaper  oriented.  1  think 
getting  the  news  from  cable  television  will 
be  the  same  as  spoken  television.  If  you 
want  depth  you  will  go  to  the  newspaper. 

“Certainly,  cable  television  news  will 
have  its  impact.  Television  has  already 
had  an  impact.  Newspapers  are  going  to 
have  to  accept  television  and  buy  into  it, 
but  newspapers  will  always  supercede 
television  when  it  comes  to  news.” 


Asia  tour  for  press  fnodom 

Professor  John  Hohenberg,  adminis¬ 
trator  of  the  Pulitzer  Prizes  for  22  years  at 
Columbia  University,  has  returned  from 
a  10-week  Asian  tour  for  the  United 
States  International  Communication 
Agency. 

Hohenberg  addressed  more  than  2,000 
foreign  officials,  working  journalists  and 
students  at  30  meetings  on  free  press 
issues  as  he  toured  Pakistan,  India,  Nep¬ 
al,  Sri  Lanka,  Thailand,  the  Philippines 
and  Japan.  In  particular,  he  spoke  out 
against  attempts  by  some  Third  World 
countries  to  license  journalists  or  place 
other  restrictions  on  foreign  correspon¬ 
dents. 

In  the  new  academic  year,  Hohenberg 
will  be  a  visiting  professor  of  journalism 
at  the  University  of  Miami,  Coral  Gables. 

Authoricoiumnist  teaches 

Theodore  Berland,  a  Chicago  author 
and  former  syndicated  columnist,  has 
joined  the  faculty  of  William  James  Col¬ 
lege,  one  of  the  Grand  Valley  State  Col¬ 
leges  at  Allendale,  Michigan. 

The  past  two  years  Berland  was  chair¬ 
man  of  the  department  of  journalism  at 
Columbia  College,  Chicago. 


change  in  my  body  chemistry.  We  know 
chemical  imbalances  can  result  in  schi¬ 
zophrenia  and  manic  depression.  So  why 
not  alcoholism?” 

After  that,  McCormick  began  getting 
pleas  for  help  from  people  and  wrote  the 
book  because  of  the  “amazing”  amount 
of  ignorance  about  alcoholism. 

Now  a  “stabilized”  alcoholic,  McCor¬ 
mick  keeps  liquor  at  home  and  serves  it, 
but  has  no  craving  to  drink  himself. 

The  book  is  published  by  Oak  Tree 
Publications,  $12.95. 

Coupie  moves  to  Peking 

Michael  Ross  was  appointed  manager 
of  the  United  Press  International  bureau 
in  Peking.  He  recently  moved  to  Peking 
from  UPI’s  foreign  news  desk  in  New 
York  to  direct  news  and  picture  coverage 
of  China. 

Accompanying  Ross  to  Peking  was  his 
wife.  Barbara  Slavin,  a  former  UPl  repor- 


Correction 

A  July  17  note  on  people  about  Lord 
Thomson  of  Monifieth,  Dundee,  Scot¬ 
land,  (George  Morgan  Thomson),  being 
installed  in  Edinburgh  as  a  Knight  of  the 
Most  Ancient  and  Most  Noble  Order  of 
the  Thistle  indicated  he  was  with  the 
Thomson  Organization  newspapers.  This 
was  incorrect .  He  is  chairman  of  the  Inde¬ 
pendent  Broadcasting  Authority  and  has 
held  a  number  of  government  and  educa¬ 
tion  posts. 


The  National  Coal  Association 
Proudly  Announces  the  1982  Winners  of 

THE  HAZLETT  A.  COCHRAN 
MEMORIAL  AWARDS 


Print  Category: 

Paul  E.  Carpenter, 
Pottsville.  Pa., 
Republican 
Honorable  Mention — 

Paul  D.  Mindus, 
Baltimore  Evening  Sun; 
Dale  McFeatters, 
Scripps-Howard 
News  Service, 
Washington,  D.C. 


Electronic  Category; 
Larry  Brinton, 

Mark  Martin,  WTVF-TV, 
Nashville,  Tenn. 

Honorable  Mention— 

Mike  Lawhead, 

Margie  Nichols,  WREG-TV, 
Memphis,  Tenn.: 

Michael  Owens. 

KMOX  Radio. 

St.  Louis,  Mo. 


About  the  Awards 

The  Cochran  awards,  named  for  a  man  who  helfjed  pioneer  coal  industry  public  rela¬ 
tions,  were  established  by  the  National  Coal  Association  to  recognize  journalists 
whose  work  contributes  to  better  public  understanding  of  the  U.S.  coal  industry. 
Awards  of  $  1 ,000  each  are  made  to  the  first  place  entries  in  both  categories. 


THE  1983  COMPETITION 

Journalists  who  work  for  a  newspaper,  magazine,  radio  and  television  station  or  wire 
service  are  eligible  to  enter  the  competition  (technical  and  trade  publications  are  not 
eligible).  Stories  must  be  published  or  broadcast  between  March  1,  1982  and  Feb. 
28.  1983. 

Entries  must  be  received  by  Aprii  1,  1983 

For  Rules  and  Entry  Forms  Write  to: 

Chairman.  Journalism  Awards,  National  Coal  Association, 

1 130  17th  St..  N.W.,  Washington,  D.C.  20036 
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Los  Angeles  Times  completes  conversion  to  offset 


The  printing  of  the  last  letterpress  run 
at  the  Los  Angeles  Times  on  July  25  sig¬ 
nalled  the  completion  of  the  newspaper's 
switch  to  offset. 

Updating  of  the  Times’  downtown  press¬ 
room  will  be  complete  when  the  west 
row  of  presses,  many  of  which  date  back 
to  1935  when  the  Times  Building  opened, 
are  replaced  by  new  offset  presses.  These 
units,  which  were  the  first  to  be  con¬ 
verted  to  offset,  will  be  replaced  by  two 
new  1 2-unit  Man-Roland  Lithomatic  II 
offset  presses,  scheduled  for  delivery 
next  April.  Completion  of  the  switch  to 
offset  is  just  one  phase  of  the  Times’ 
$215.6  million  expansion  project,  now 
well  underway. 

The  five-year  project,  which  began  in 
early  1979,  involves  revamping  the  down¬ 
town  pressroom,  the  conversion  of  the 
Orange  County  facility’s  older  presses  to 
offset,  the  addition  in  Orange  County  of 
two  new  12-unit  offset  presses,  plus  the 
construction  of  a  second  satellite  printing 
plant  in  the  San  Fernando  Valley. 

Installation  of  the  first  press  is  current¬ 
ly  in  progress  at  the  Times’  new  North- 
ridge  plant  in  the  San  Fernando  Valley. 
The  press,  a  12-unit  Goss,  will  have  the 
capability  of  printing  70,000  copies  per 
hourofa%-page  paper.  Production  at  the 


CPPA  projects  rise 
in  newsprint  capacity 

The  Canadian  Pulp  and  Paper  Associa¬ 
tion,  the  trade  association  of  Canadian 
pulp  and  paper  producers,  is  projecting 
“considerable  growth’’  in  the  nation’s 
newsprint  production  capacities  over  the 
next  three  years. 

In  a  July,  1982  report,  CPPA  estimates 
that  Canadian  capacity  to  produce  news¬ 
print  will  reach  10.5  million  metric  tons 
by  the  end  of  1984, 1 . 1  million  metric  tons 
or  10.6%  more  than  in  1981.  The  three- 
year  increase  represents  an  average 
annual  growth  rate  of  3.4%.  In  compari¬ 
son,  newsprint  production  capacity  grew 
1.9%  from  1978-81  and  declined  .15% 
from  1972-78. 

CPPA  reports  that  Quebec  still  leads 
Canada  in  newsprint  production  capac¬ 
ity,  accounting  for  more  than  47%  of  the 
nation’s  total  and  slightly  less  than  1/3  of 
the  North  American  total.  Over  the  three 
year  period  covered  by  the  CPPA  report, 
Quebec  and  British  Columbia  are 
expected  to  record  the  largest  capacity 
gains  in  the  nation,  mostly  in  the  form  of 
additional  newsprint  capacity  and  mecha¬ 
nical  pulp  capacity  necessary  for 
increased  newsprint  production. 


plant  will  begin  in  March,  1983,  with  the 
plant  scheduled  to  be  completely  finished 
by  mid- 1984. 


paper  in  the  country  to  be  printed  at  two 
satellite  plants.  The  newspaper  will  be 
produced  on  a  total  of  16  presses — six 


When  the  project  is  completed,  the  each  in  both  Times  Mirror  Square  and 

Times  will  be  the  first  metropolitan  news-  Orange  County  and  four  in  Northridge. 


The  last  letterpress  run  comes  off  the  press  at  the  Los  Angeles  Times.  Left  to 
right:  Donald  F.  Wright,  president  and  chief  operating  officer  of  the  Times; 
Harold  Booth,  production  superintendent;  William  Sperry,  pressroom  super¬ 
intendent;  and  Alfred  Schnitzer,  assistant  to  the  director  of  press  operations. 


Electrostatic  plate  process  halves 
direct  plate  preparation  costs 


A  Gaylord,  Michigan,  cooperative 
publication  printer.  Central  Printing, 
Inc.,  is  currently  producing  weekly  news¬ 
papers  and  shopping  guides  with  a  mixed 
plate  system,  using  standard  wipe-on 
plates  imaged  from  silver-based  film 
negatives  as  well  as  uncoated  plates 
originating  from  an  electrostatic,  non¬ 
silver  process. 

At  Central  Printing,  the  wipe-on  plates 
are  produced  using  standard  film  nega¬ 
tives  and  a  convectional  vacuum  frame/ 
exposure  source,  while  the  electrostatic- 
system  plates  are  made  with  a  silverless, 
non-darkroom  film  and  toner  process. 

Founded  ten  years  ago.  Central  Print¬ 
ing  is  owned  by  the  publishers  of  a  num¬ 
ber  of  weekly  newspapers  which  serve 
towns  across  the  northern  tip  of  Michi¬ 
gan’s  Lower  Peninsula.  According  to 
company  president  James  Glasser,  Cen¬ 
tral  Printing  produces  25  individual  news¬ 
print  publications  each  week  on  a  Goss 
Community  web  press,  including  some 
multi-color  work,  and  a  small  amount  of 
four-color  process  for  one  of  the  weekl- 


Glasser  explains  that  the  current  plate 
mix  is  the  result  of  a  gradual  transition  to 
the  electrostatic  plate  process  from  the 
conventional  negative  film  method. 

Central  Printing  became  the  first  pur¬ 
chaser  of  the  Deadliner  system,  with 
installation  at  the  Gaylord  plant  accom¬ 
plished  in  late  1981. 

Glasser  reports  that  by  the  end  of  June 
1982,  75%  of  the  daily  platemaking  load 
had  been  taken  over  by  the  Deadliner  sys¬ 
tem.  Both  plate  types  have  been  run 
together  on  the  Goss  press  with  excellent 
results,  and  the  dual  production  method 
has  given  the  firm  a  unique  opportunity  to 
compare  preparation  efficiency,  material 
costs  and  print  quality  between  the  two 
systems  on  a  day-to-day  basis. 

After  several  months  of  operation. 
Central  Printing  has  found  that  the 
Deadliner  process  cuts  direct  plate  prep¬ 
aration  costs  by  one-half.  About  70%  of 
that  total  savings  is  related  to  reduced 
labor,  and  the  balance  to  lower  material 
costs  (primarily  the  elimination  of  silver 
emulsion  films  and  associated  chemis- 
( Continued  on  page  25) 
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RCA  signs  pact  with  Equatorial 
for  maintenance  of  earth  stations 


try).  Actual  platemaking  time  from  key¬ 
line  to  finished  plate  is  reduced  by  about 
two-thirds,  compared  to  conventional 
film  negative  systems. 

At  the  current  usage  level,  Glasser 
expects  a  payback  (in  plateroom  savings 
alone)  of  approximately  two  years  for  the 
system.  The  company  images  1.000 
plates  in  a  typical  month. 

“We  knew  about  the  other  Deadliner 
advantages,”  he  notes,  “but  frankly,  the 
print  quality  has  been  an  unexpected 
bonus.  We’re  getting  good,  crisp  - 
reproduction,  rollup  is  especially  fast, 
and  our  start-up  waste  has  been  cut.” 

Both  Glasser  and  Ketcham  have  been 
pleased  with  Deadliner  half-tone  quality 
using  screened  positive  prints.  Ketcham 
explains  that  this  reproduction  process 
requires  a  slightly  different  approach  in 
preparation,  calling  for  a  tighter  highlight 
dot  and  more  open  shadow  dots  to  arrive 
at  the  desired  end  result  on  the  printed 
piece.  Central  Printing  has  just  acquired  a 
computerized  densitometer  for  making 
screen  prints,  and  Glasser  anticipates 
that  in  a  very  short  time  his  staff  will  be 
able  to  make  better  screen  prints  than  the 
publishers  can  supply  as  half-tone  nega¬ 
tives. 

Preparation  methods  have  varied 
among  customers  in  the  past.  Today,  as 
the  transition  progresses.  Central  Print¬ 
ing  customers  fall  into  three  categories: 
those  still  providing  complete  negatives 
with  half-tones  for  conventional  plates; 
those  providing  keylines  and  glossy 
prints  from  which  Central  Printing  makes 
screen  prints  for  Deadliner  plates;  those 
who  provide  pasteups  with  screen  prints 
in  position,  completely  ready  for) 
Deadliner  plating. 

Long  press  runs  are  not  common  at 
Central  Printing.  Ketcham  explains  that 
most  weeklies  run  4.000  copies  or  less, 
and  maximum  shopper  run  length  is  about 
15,000.  On  the  infrequent  occasions  in  the 
past  when  a  press  run  has  exceeded 
50,000,  his  staff  has  made  a  set  of  backup 
plates  from  the  film  negatives.  On  one 
recent  job,  the  Deadliner  plates  were 
used  for  a  100,000-impression  job.  giving 
excellent  reproduction  for  the  entire  run. 

With  a  weekly  volume  of  25  separate 
publications,  as  well  as  other  newsprint 
projects,  the  Central  Printing  staff  keeps 
busy  six  days  out  of  seven,  with  split 
shifts  on  Saturday  and  Wednesday.  The 
new  Deadliner  system  improves  the  pre¬ 
ssroom  schedule  by  significantly  cutting 
the  time  between  receipt  of  materials  and 
the  availability  of  press-ready  plates. 
Improved  print  quality,  together  with  sig¬ 
nificant  material  and  labor  savings  are 
additional  benefits  cited  by  the  Michigan 
printer. 

EDITOR  &  PUBLISHER  for  August  21,  1982 


RCA  Service  Company  has  concluded 
an  agreement  with  Equatorial  Com¬ 
munications  Company,  Sunnyvale,  Cali¬ 
fornia,  to  provide  nationwide  installation 
and  on-site  maintenance  of  the  com¬ 
pany’s  line  of  earth  stations. 

Under  the  agreement,  RCA  expects  to 
install  and  maintain  more  than  7.000  earth 
stations  at  Equatorial  customer  sites  over 
the  next  three  years. 

RCA  has  begun  installation  of  Equato¬ 
rial  systems  for  Reuters,  Ltd.,  one  of  the 


firm’s  larger  customers.  RCA  expects  to 
install  a  total  of  3,000  earth  stations  for 
Reuters  by  the  end  of  next  year.  Most  of 
Equatorial’s  major  customers  are 
essentially  in  the  news  and  commodities 
markets,  according  to  the  company. 

Along  with  manufacturing  and  selling 
micro  earth  stations.  Equatorial  provides 
private  network  satellite  services,  which 
are  sold  as  a  cost-effective  alternative  to 
telephone  lease-line  data  com¬ 
munications. 
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On  the  supply  side  ,  .  . 

The  Cable/Video  Division  of  CHYRON  CORPORATION,  a  leader  in  the 
video  character  generator  field,  has  just  introduced  the  Model  VP-I,  a  low- 
cost  character  generator.  The  VP-I  provides  character  generation  and 
graphic  capabilities  with  a  superior  resolution  previously  available  only  with 
costly  and  more  elaborate  studio  character  generators. 

The  VP-1  accepts  serial  data  from  a  RS  232C  communication  interface 
which  can  be  generated  from  any  microprocessor  utilizing  a  word  processor 
program. 

Some  of  the  important  features  of  the  VP-I  are;  35  nsec  resolution  for 
ultra  sharp  images;  an  8-color  palette  out  of  a  possible  64  colors;  6  font  stor¬ 
age  with  new  fonts  from  an  extensive  library;  logo  fonts;  character  edging; 
tilting,  etc. 

♦  *  * 

COLLIER-JACKSON,  INC.,  and  DIGITAL  EQUIPMENT  CORPORA¬ 
TION'S  Publishing  and  Broadcast  Industries  Group  (PBl),  announced 
the  signing  of  an  agreement  to  jointly  market  Collier-Jackson’s  newspaper 
circulation  and  marketing  system  on  Digital's  VAX  family  of  minicompu¬ 
ters. 

Called,  CIS/VAX,  the  system  is  a  complete  circulation  system  containing 
all  necessary  service  information,  including  starts,  stops,  complaints,  trans¬ 
fers,  and  restarts.  In  addition,  the  system  captures  all  customer  information 
by  telephone  number,  street  address  and  pay-by-mail  account  numbers. 

CIS/VAX  manages  all  routing  information,  carrier  accounting,  and  draw 
history  by  zone  in  any  given  circulation  area  including  census  tracts. 

Under  terms  of  the  agreement.  Digital  and  Cojlier-Jackson  will  market  the 
CIS/VAX  system  to  newspapers  and  other  publishers  in  the  media  industries 
throughout  the  world.  The  two  companies  will  jointly  sell  and  support  the 
system. 

♦  ♦  * 

The  National  Journal,  the  Washington  weekly  on  politics  and  govern¬ 
ment,  is  now  online  with  the  NEXIS  computer-assisted  information  retrieval 
service. 

An  agreement  between  MEAD  DATA  CENTRAL  (MDC),  a  division  of 
Mead  Corporation,  and  Government  Research  Corporation,  publishers  of 
National  Journal,  will  provide  MDC’s  Nexis,  together  with  LEXIS,  the 
computer-assisted  legal  and  accounting  research  service. 

The  National  Journal  provides  weekly  reports  and  analyses  on  govern¬ 
ment  affairs  and  politics. 

The  Nexis  database  includes  the  full  text  of  over  50  newspapers,  wire  ser¬ 
vices,  magazines,  newsletters,  and  government  publications. 

Individual  publications  may  cover  a  specific  industry,  such  as  the  Amer¬ 
ican  Banker  and  Oil  and  Gas  Journal,  or  general  business  news  such  as 
Business  Week,  Dun’s  Business  Month,  Newsweek,  and  the  Washington 
Post.  A  variety  of  international  sources  are  in  Nexis,  including  The  Eco¬ 
nomist,  the  BBC  Summary  of  World  Broadcasts  and  Monitoring  Report,  and 
the  English-language  wires  of  Xinhua  (New  China)  News  Agency. 
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general  ledger,  word  processing,  mailing  labels 
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job  cost  and  estimating. 

Call  toll-free  1  -8(X)-835-2055  for  details. 
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Antiope  introduces 
low-cost  chip  circuit 

A  new  low-cost  integrated  chip  circuit, 
capable  of  providing  high-resolution  tele¬ 
text  and  videotex  services  for  the  con¬ 
sumer  mass  market,  has  been  introduced 
by  Antiope  and  Telematics  Corp. 

The  heart  of  the  new  system  is  Anti- 
ope’s  Didon  data  acquisition  circuits 
which  take  the  video  signal  and  extract 
the  teletext  data;  the  video  display  pro¬ 
cessor  (VDP)  which  creates  the  display 
on  the  television  receiver,  and  standard 
microprocessor  and  memory  chips.  A 
single  chip  modem,  used  to  extract  data 
from  a  telephone  line,  may  also  be  in¬ 
cluded  to  make  the  chip  set  adaptable  for 
both  videotex  and  teletext. 

The  VDP,  which  makes  the  high  re¬ 
solution  graphics  possible,  is  a  complex 
circuit.  Because  of  its  programmable  na¬ 
ture,  the  VDP  can  be  used  equally  well  for 
any  of  the  videotex  or  teletext  standards 
presently  being  proposed,  be  it  N  APLPS/ 
NABTS  or  CEIT'.  The  VDP  can  operate 
with  either  the  525-line  or  625-line  televi¬ 
sion  standard.  It  is  also  adaptable  for 
electronic  games  and  home  computers. 

High  resolution  graphics  will  open  up  a 
new  world  of  pictorial  representation. 
This  is  the  dividend  of  the  alphageometric 
presentation  that  the  integrated  chip  cir¬ 
cuit  makes  possible.  Antiope's  bit  map 
system  employs  the  equivalent  of  an  80- 
dot-per-character  capacity  versus  the  6- 
block-per-character  capacity  offered  in 
the  more  limited  alphamosaic  mode.  The 
high  resolution  graphics  result  in  a  far 
more  realistic  picture  than  was  previous¬ 
ly  available. 


Retiring  employee 
honors  employer 

Frank  Wilcoxson,  an  employee  of 
Standard  Gravure  Corporation  in  Louis¬ 
ville  for  more  than  46  years,  retired  in 
August.  Standard  Gravure  is  owned  by 
the  Barry  Bingham  family  which  also 
owns  the  Courier-Journal  and  Louisville 
Times. 

As  is  the  custom.  Wilcoxson  was 
offered  a  plaque  and  a  luncheon  in  com¬ 
memoration  of  his  long  service. 

No  plaque,  said  Wilcoxson.  Instead,  he 
wanted  to  present  a  certificate  to  Barry 
Bingham,  Jr.,  in  appreciation  for  having 
worked  for  Standard  all  his  life  and  for  the 
commitment  the  Bingham  family  has  ex¬ 
hibited  to  their  companies  and  to  the  com¬ 
munity. 

And  that's  what  he  did  in  Bingham's 
office  before  local  television  and  news¬ 
paper  cameras. 
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Automatic  bundling  system  reduces 
newspaper  damage  by  70  percent 

wrapper  and  the  high-speed  strapping 

The  installation  of  a  fully  automatic  The  daily  size  of  each  paper  averages  machine.  The  underwrapper,  from  Cut- 
newspaper  bundling  system  from  Oval-  32-35  pages.  Wednesdays’  editions  carry  ler-Hammer,  needed  adjustment  to  oper- 
strapping,  Inc.,  at  the  Lincoln  (Neb.)  15-30  additional  pages  of  coupons,  re-  ate  at  faster  line  speeds  to  work  more 
yowrna/ Star  production  plant  has  signifi-  cipes  and  advertising,  including  circulars  efficiently  with  the  Ovalstrapping  JP  80 
cantly  reduced  newspaper  damage  and  from  local  stores.  Sundays’  editions  con-  strapping  machine, 
worker  safety  problems,  and  markedly  tain  approximately  82  pages  printed  in-  The  JP  80  ties  up  to  40  bundles  per 
decreased  the  noise  level  of  its  mailroom  house  and  another  30-40  from  circulars  minute,  50%  faster  than  the  former  strap- 
equipment.  and  supplements  such  as  Parade.  ping  equipment.  In  addition,  different- 

According  to  David  Rau,  production  Inserting  is  done  manually  by  14  full-  colored  V*"  polypropylene  strapping, 
manager  at  the  Journal  Star,  the  system,  time  and  15  part-time  employees.  As  the  is  used  for  distribution  coding, 
comprised  of  Slip-Torque®  accumulating  papers  come  out  of  the  pressroom,  they  The  T-sections  are  specially-designed 
conveyors  with  unique  90°  corners,  two  come  through  and  EDS-IDAB  stacker,  using  pneumatic  pacers.  Ovalstrapping 
microprocessor  controlled  T-Junctions,  directed  either  left  or  right,  onto  the  Slip-  replaced  its  original  pneumatic  control 
and  two  JP  80  strapping  machines,  was  Torque  system  (conveyors  on  both  sides  panel  with  a  Texas  Instruments  micro- 
installed  as  part  of  an  overall  upgrading  of  of  the  stacker  are  used  when  inserting),  processor,  which  improved  control  of  the 
the  mailroom  facility.  Much  of  the  origin-  The  90°  Slip-Torque  corners  direct  the  stacks  and  made  the  system  completely 
al  equipment  had  been  in  operation  since  newspapers  from  the  stacker  towards  the  automatic,  according  to  Rau. 

1966,  Rau  says,  and  its  deterioration  Ovalstrapping  JP  80  strapping  machines.  The  Texas  Instruments  computer  is 
caused  excessively  high  maintenance  and  T-Junctions  are  used  with  a  connecting  used  to  more  effectively  and  accurately 
operating  costs.  conveyor  to  pass  bundles  directly  or  control  and  fine-tune  the  maneuvering 

The  Journal  Star  chose  the  Slip-Torque  alternately  between  lines  prior  to  strapp-  capabilities  of  the  conveying  system,  i.e.. 
system  because  the  conveyors  were  ing.  These  add  valuable  flexibility  to  adjusting  the  timing  of  the  delays  and  de¬ 
effective  in  reducing  one  of  the  mail-  merge  the  flow  from  both  lines  into  one  (lectors  at  more  intersections  more  autp- 
room’s  major  problems — torn  newspap-  strapping  machine.  matically  to  enhance  proper  distribution, 

ers.  “Newspapers  on  the  bottom  of  the  “There  has  definitely  been  an  improve-  At  the  heart  of  the  computer  are  microp- 
stacks  often  got  abraded  and  wrinkled  by  ment  in  the  bundle  stacks  as  they  move  rocessor  controls,  which  are  also  flexible 
the  fast-moving  rollers  on  the  previous  down  the  conveyor,  even  around  the  90°  enough  to  be  changed  for  any  necessary 
conveyor  system,”  Rau  says.  “This  was  turns.  The  movement  is  more  positive,  adjustments.  The  settings  of  the  controls, 
especially  a  problem  on  Sundays  when  the  newspapers  stay  stacked  better  and  however,  remain  constant  most  of  the 
our  newspaper  size  is  larger  and  its  are  bundled  more  tightly,”  Rau  notes.  time. 


weight  heavier  than  the  rest  of  the  week .  ” 
Lighter  papers,  he  adds,  generally  tear 
less. 

The  torn  newspapers  resulted  from  the 
brushes  catching  bottom  newspapers  as 
they  were  transferred  from  one  conveyor 
to  the  next,  due  mostly  to  the  texture  of 
the  brushes  themselves  and  to  the  large 
spaces  between  conveyors — a  problem 
not  existing  with  the  closely-spaced  rol¬ 
lers  of  the  Slip-Torque  system. 

“The  Slip-Torque  system  has  saved  us 
considerable  dollars,  in  addition  to  many 
manhours,”  Rau  states.  “Our  torn  news¬ 
paper  rate  is  down  by  70%, ”  he  says. 

Also  a  factor  in  the  purchase  of  the 
Ovalstrapping  system  was  the  elimina¬ 
tion  of  the  hard  bristle  brush  transfer  rol¬ 
lers  built  into  old  roller-top  conveyors. 
These  brushes,  Rau  says,  would  often  rip 
ties,  fingers,  and  hair  as  employees  work¬ 
ed  online.  “The  same  Slip-Torque  con¬ 
veyor  design  which  stops  rollers  to  pre¬ 
vent  paper  damage  during  accumulation 
also  eliminates  these  safety  hazards.” 

The  Journal  Star  production  plant  pro¬ 
duces  the  morning  Lincoln  Star,  with  a 
circulation  of  34,500,  and  the  evening 
Lincoln  Journal,  circulation  46,000.  On 
Sundays,  a  combined  Journal  Star  is  pro¬ 
duced  with  a  circulation  of  76,500. 

The  Journal  Star  uses  Goss  Headliner 
Mark  II  presses  in  eight-unit  configura¬ 
tions.  To  reduce  material  costs,  the  press¬ 
es  run  up  to  60,000  impressions  per  hour. 
Length  of  the  equipment  is  approximate¬ 
ly  70  feet. 
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+  .In  addition  to  quarter-folding  and  ad-  "nevA 

dress  labeling,  the  next  two  systems  and  I 
assemble  sections  together.  rier  ri 

□The  72  QFL  assembles  2-part  papers. 

□The  73  QFL  assembles  a  3-part  paper.  ^ 

+  Each  compact  Stepper  QFL  system  is  ‘ 

mobile  . .let's  you  position  it  where  it's 
needed. 

Stepper 


The  QFL's  labeler  is  a  special  Stepper 
1 200  which  features  a  zone  sensor  / 
kicker  that  senses  sorting  codes  on 
labels  and  kicks  the  papers  to  identify 
"new"  zones;  helps  speed  sorting 
and  bundling  papers  for  postal  car¬ 
rier  routes. 

Call  Mr.  Scott  for  information: 

913-782-2580 


The  Innovaters  In 
Newspaper  Distribution 

P.Q.  Box  103  /  QIathe,  KS  66061 


•Price  of  the  81  QFL  which  is  quoted  in  U  S.  dollars  and  is  FOB  ,  Olathe.  KS,  subject  to  change  without 
notice,  and  exclusive  of  state  and  local  taxes.  See  us  at  NNA  in  Phoenix 
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Anne  Taylor  Fleming,  journalist  and 
broadcast  commentator,  has  begun  a 
twice  weekly  column  for  King  Features 
By  Lenora  Williamson  Syndicate  and  will  cover  a  wide  range  of 
contemporary  issues. 

Fleming  the 

same  time  John  P.  Roche  suspended  his 
columning  after  13  years  with  King, 
l^oche  ended  his  column  after  being 
appointed  to  the  U.S.  Arms  Control  and 
Disarmament  Agency's  general  advisory 
'  /  committee. 

T  Jim  Head,  executive  editor  of  King  Fe- 

S&iM  a  ^  i  atures,  said  of  the  new  column.  “Anne 

i  i  Taylor  Fleming  is  a  new  liberal  voice 

/  I  among  King  Features’  columnists.  She 

comes  at  you  head-on — one  or  two  sen- 
tcnces,  a  long  paragraph  at  most  and  she 

Head  added  that  Fleming  “will  carry 
on  the  Roche  tradition  of  hard-headed 
liberalism,  humanity  and  the  ability  to 
pierce  through  layers  of  political  phoni¬ 
ness.” 


Syndicates 


100  YEARS  OF  JOURNALISM — A  quartet  of  syndicated  columnists  met  at 
a  Capitol  Hill  reception  in  Washington  marking  the  appointment  of  Andrew 
F.  Tully,  Jr.,  (second  from  left)  as  the  1982-83  Distinguished  Journalism 
Fellow  at  The  Heritage  Foundation,  the  conservative  think  tank.  Between 
them,  the  four  columnists  have  more  than  1 00  years  of  journalism  experience. 
From  left  with  Tully  are:  Donald  Lambro,  United  Feature  Syndicate,-  Edwin 
Feulner,  Heritage  Features  Syndicate;  and  John  Chamberlain,  King  Features 
Syndicate. 

Tully  is  a  McNaught  Syndicate  columnist;  Feulner  is  president  of  the 
foundation  and  writes  a  column  for  its  syndicate.  Lambro  is  a  former 
investigative  reporter  for  UPl  and  Chamberlain  is  a  former  editor  of  Life  and 
Fortune  magazines. 


Kidsday”  interviews  promoted  by  Princeton 


Princeton  is  suggesting  editors  invite 
young  readers  to  send  in  drawings  to  illus¬ 
trate  interviews  in  advance  of  publica¬ 
tion. 

Connie  Cobb,  Kids  editor  at  The  Arizo¬ 
na  Republic,  did  so  a  few  weeks  ago  when 
she  was  ready  to  run  a  Kidsday  interview 
with  author  Maurice  Sendak.  She  got  200 
drawings  in  the  mail  and  plans  to  use 
several  with  the  interview  carrying  credit 
The  current  group  of  stories  are  about  lines  for  her  Phoenix  “artists.” 

Jim  Davis,  creator  of  the  “Garfield”  Cobb  told  Shirley  Anderson,  president 
comic  strip,  and  Dave  Kingman,  first  of  Princeton  Features,  that  asking  for 
baseman  with  the  New  York  Mets  and  drawings  is  a  “great  way  to  localize  the 
Stan  Lee,  publisher  of  Marvel  comics.  material.” 


Princeton  Features  has  stepped  up  its 
campaign  to  get  more  editors  interested  in 
attracting  young  people  to  newspaper 
reading. 

One-shot  interviews  written  by  nine 
and  ten  year  olds  under  auspices  of  the 
staff  of  Kidsday  at  Newsday,  Long  Is¬ 
land,  are  now  being  syndicated  by  Prince¬ 
ton  Featutes. 


A  native  of  California,  Fleming  began 
her  journalism  career  in  1971  on  the 
weekly  LA  .which  was  started  by  her  hus¬ 
band  Karl  Fleming,  former  Newsweek 
correspondent  and  bureau  chief.  During 
the  next  seven  years,  she  wrote  articles 
for  national  magazines  and  a  number  of 
“My  Turn”  essays  for  Newsweek. 


The  nationally  syndicated  comic  strip. 
“Drabble,”  is  being  developed  as  a  pilot 
for  a  live-action,  half-hour  situation  com¬ 
edy  for  NBC-TV. 

Jay  Poynor,  vicepresident  and  execu¬ 
tive  producer  of  United  Media  Produc¬ 
tions,  announced  that  “Drabble”  will  be 
produced  by  Paramount  Television.  John 
Kuri,  president  of  Kuri  Productions, 
Inc.,  developed  the  series  concept  with 
the  strip’s  creator,  Kevin  Fagan.  Kuri 
and  Ron  Howard  are  executive  producers 
of  the  project. 

Writer/producer  is  Brian  Levant,  who 
is  currently  co-producer/writer  of  the 
long-running  “Happy  Days.”  Cartoonist 
Fagan  will  serve  as  creative  consultant  to 
insure  the  continuity  of  the  “Drabble” 
theme. 

The  pilot  film  is  scheduled  to  be  shot  in 
October. 


ACQUISITION 


We  want  to  buy  a 
small  or  medium  size 
newspaper  syndicate 
in  the  U.S.A., 
Canada  or  U.K. 


"Microwave  Cooking  Hints" 
is  created  from  readers  ’  questions 
DOROTHY  PYBUS  PUBLICATIONS 
P.O.  Box  499,  Point  Roberts, 
Washington  State  98281-0499 


Contact  Box  4638 
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“Nancy”  creator  dies; 
Lasky  takes  over  strip 

Mark  Lasky,  staff  cartoonist  and  a 
comics  editor  at  United  Feature  Syn¬ 
dicate,  is  taking  over  as  artist/writer  of 
the  comic  strip  “Nancy”  following  the 
death  of  Ernie  Bushmiller,  creator  of  the 
strip,  on  August  15.  Bushmiller  died  at  his 
Stamford,  Conn.,  home  after  a  long  ill¬ 
ness. 

Lasky,  28,  has  been  a  fan  and  student 
of  the  strip  since  childhood,  and  has 
edited  “Nancy”  for  several  years  at 
UFS. 

Bushmiller,  76,  until  very  recently  pro¬ 
duced  seven  strips  a  week  and  had  drawn 
the  little  girl  and  her  pal  Sluggo  and  Aunt 
Fritzi  Ritz  for  more  than  50  years. 

A1  Plastino,  who  has  assisted  Bushmil¬ 
ler  on  the  Sunday  pages  for  several  years. 


will  continue  to  work  on  the  Sunday  re¬ 
leases  of  “Nancy.”  Lasky  was  an  assis¬ 
tant  to  Mell  Lazarus  from  1975  to  1977 
and  scripted  hundreds  of  comic  books. 

Sid  Goldberg,  UFS  executive  editor, 
said,  “United  Features  feels  a  special 
responsibility  for  ‘Nancy.’  It  is  a  comic 
strip  that  has  endeared  itself  to  millions 
of  children  all  over  the  world,  and  two 
generations  of  adults  have  grown  up  with 
it.  We  feel  the  new  authorship  will  contin¬ 
ue  to  provide  the  gentle  humor  that  Ernie 
Bushmiller  was  famous  for.” 

Bushmiller  was  born  in  the  Bronx, 
New  York,  and  never  finished  high 
school.  He  dropped  out  to  be  a  copy  boy 
at  the  New  York  Evening  World  and  stu¬ 
died  art  at  night.  In  1925,  he  took  over  the 
comic  strip  “Fritzi  Ritz”  from  Larry 
Whittington,  who  was  beginning  another 
strip. 

When  the  World  folded  six  years  later. 


AAark 


Lasky 


Bushmiller  signed  with  UFS  and  contin¬ 
ued  the  strip.  The  cartoonist  began  to 
draw  a  chunky  little  girl  with  a  bow  on  the 
top  of  her  hair  frequently  and  by  1940, 
“Nancy”  dominated  the  strip.  It  was  re¬ 
named  for  her. 

In  1976,  Bushmiller  was  honored  with 
the  National  Cartoonist  Society's  annual 
Reuben  Award- 
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N.Y.  Times  remains 
committed  to  print 


Though  the  age  of  videotex  may  soon 
be  here,  the  New  York  Times  believes  its 
future  remains  in  print. 

“Our  distribution  will  be  primarily 
print  for  the  Northeast  corridor,”  Walter 
Mattson,  New  York  Times  Co.  president, 
told  a  meeting  of  stock  analysts  in  New 
York. 

The  Times  sells  about  850,000  papers 
daily  and  1.35  million  in  the  Northeast 
corridor.  Its  total  circulation  is  about 
950,000  daily  and  1.5  million  on  Sunday. 

With  its  volume  of  ads  and  “in  depth 
coverage,”  Mattson  explained,  “the 
New  York  Times  lends  itself  less  to 
electronic  publishing  than  other  papers.” 

As  an  example,  he  noted  that  the  Sun¬ 
day  Times’  classified  ads  would  fill  up 
1,200  screens  of  videotex  information. 

It  would  take  “62  hours  to  browse 
through”  all  of  those  frames,  Mattson 
added. 

Though  newspapers  should  continue  to 
experiment  with  videotex,  Mattson  said, 
“I  don’t  see  it  becoming  an  important 
profit  center  (at  the  Times)  for  some  per¬ 
iod  of  time.” 

He  said  the  Times  views  its 
Information  Bank  as  a  “resource  data 
base.” 

The  Times  Co.  has  developed  several 
other  dat^  bases  including  New  York 
Times  Online,  Middle  East  Data  Base,  or 
MEDAB;  and  one  for  advertising  and 
marketing  information  called  AMI. 

Other  highlights  of  Mattson’s  talk  to 
the  analysts  were: 

•His  indication,  in  answer  to  a  ques¬ 
tion,  that  the  New  York  Times  achieved  a 
10%  profit  margin. 

•Despite  the  recession,  the  Times, 
year  to  date,  has  increased  its  advertising 
share  of  field  in  the  New  York  market  to 
61.8%  from  60.4%  a  year  ago.  Linage  is 
up  6.7%  so  far  this  year.  The  only  dim 
spots  are  a  “little  bit  of  softness”  in  the 
number  of  ad  pages  for  the  New  York 
Times  Magazine  and  help  wanted  linage. 

•The  national  edition  "is  coming  along 
in  terms  of  profitability”  as  the  company 
began  West  Coast  distribution  of  20,0(K) 
daily  and  40,000  Sunday  copies  on 
August  15.  The  national  edition  presently 
sells  90,000  daily  and  185,000  on  Sunday. 
It  is  printed  in  Chicago,  III.,  Lakeland, 
Fla.,  and  Torrance,  Calif. 

“I  think  it  (national  edition)  will  grow 
solidly.  We’re  not  promoting  it  heavily,” 
Mattson  said,  noting  ad  linage  in  the  edi¬ 
tion  totaled  4.5  million  lines  in  1981. 

Mattson  said  the  goal  of  the  national 
edition  is  not  millions  in  circulation  but 
“a  couple  of  hundred  thousand”  readers 
with  “good,  strong,  solid  demographics 
to  attract  premium  advertisers.” 


•That  the  company’s  Madison,  Maine, 
mill  for  producing  super  calendared 
paper,  “the  paper  of  the  future,”  was 
sold  out  for  the  month  of  June  “which  is 
more  that  most  mills  can  say.”  The  com¬ 
pany  is  still  experiencing  “some 
dilution”  from  its  investment  in  the  mill, 
Mattson  said. 

•The  company’s  cable  acquisitions  in 
southern  New  Jersey  were  “pretty  close 
to  profitability”  and  adding  basic  sub¬ 
scribers  per  month.  The  Times  added  a 
total  of  25,000  subscribers  since  last  year 
to  give  it  a  total  of  95,000. 

Mattson  also  told  the  stock  analysts 
that  the  Times  had  drawn  up  “a  detailed 
plan  down  to  the  number  of  additional 
papers  on  each  newsstand”  to  go  into 
effect  if  the  New  York  News  folded. 

David  MacDonald,  who  heads  the 
Times  cable  operations  in  New  Jersey, 
said  the  company  was  now  the  44th  larg¬ 
est  multiple  systems  operator. 

The  company  plans  to  add  a  fourth  pay 
service  to  its  cable  offerings,  and  MacDo¬ 
nald  expects  that  make  the  Times  Co.  the 
“leader”  in  the  ratio  of  pay  to  basic  sub¬ 
scribers. 

MacDonald  said  the  company  plans  to 
change  its  marketing  approach  in  cable 
next  year  and  put  more  emphasis  on  basic 
services. 

“A  10%  increase  in  basic  penetration 
will  bring  in  $3  million  in  new  revenues 
per  year,”  he  said. 

The  Times  Co.  intends  to  complete  in 
late  1983  a  new  “two-way  plant”  for  its 
cable  systems  that  will  make  them  “fully 
interactive,”  MacDonald  said. 

The  cable  systems  have  generated 
$250,000  in  ad  revenues  in  1982,  he  re¬ 
marked,  including  $60,000  from  Path- 
mark  supermarkets  with  ads  “hand- 
shaked”  with  coupons  “mailed  out  to  our 
(cable)  subscriber  lists,”  MacDonald 
said. 

David  L.  Gorham,  chief  financial  offi¬ 
cer,  said  the  Times  Co.’s  business  strat¬ 
egy  was  to  maximize  “free  cash  flow” 
rather  than  earnings. 

In  1981,  free  cash  flow  totaled  $105.1 
million  compared  to  net  income  of 
$50  million. 

Two  years  earlier,  cash  flow  amounted 
to  $40  million  while  earnings  were  $36 
million. 

Gorham  said  the  company  “hopes  to 
increase  the  gap”  between  cash  flow  and 
earnings. 

He  remarked  the  company’s  switch  to 
LIFO  accounting  in  the  fourth  quarter  of 
last  year  was  “an  example  of  favoring 
cash  flow  over  earnings.” 

This  free  cash  flow  is  used  for  new 
product  development,  investment,  and 


acquisitions,  Gorham  said,  noting  in  1982 
the  firm  will  make  $50  million  in  “new 
capital  investments.” 

Gorham  commented  that  the  company 
is  willing  to  “take  the  earnings  dilution” 
resulting  from  its  investments  in  cable 
and  the  Madison  mill,  “but  we  have  to  see 
the  cash  flow.” 

Nevertheless,  Gorham  projected  the 
company’s  earnings  will  rise  this  year. 


Shop  Talk 

(Continued  from  page  40) 


have  mistakes  in  them,  in  comparison, 
the  error  rate  is  much  higher  for  local 
government  and  general  news — 58%  and 
63%,  respectively. 

Less  surprising  are  the  findings  that 
sources  are  more  likely  to  see  errors  in 
stories  that  are  longer  and  stories  that 
contain  information  obtained  from  other 
sources.  Although  only  37%  of  the  arti¬ 
cles  over  twenty  inches  were  said  to  be 
error-free,  as  compared  with  60%  of  the 
short  stories,  it  is  the  longer  story  that  can 
contain  more  facts  for  possible  error. 
Similarly,  the  finding  that  perceived  error 
increases  from  42%  of  the  one  source 
stories  to  58%  of  the  multi-source  stories 
is  also  to  be  expected. 

Suggestions 

This  study  suggests  at  least  three  tech¬ 
niques  that  may  be  used  by  reporters  to 
minimize  source  suspicions: 

1 .  Since  the  bulk  of  source  objections 
include  such  areas  as  omissions  and 
distortions,  closing  the  interview  with 
such  questions  as  “Have  I  left  any¬ 
thing  out?”  or  “What  else  do  you 
think  is  important?”  might  elicit  useful 
information  and  prevent  source  irrita¬ 
tion. 

2.  Seek  source  reaction  to  other 
source  information,  especially  if  it  is 
controversial  or  contradictory.  Multi¬ 
ple  sources  may  not  always  lead  to 
complexity  of  issues,  but  they  appear 
to  breed  diversity  of  opinion  and  lead 
to  disagreement.  Ensuring  that  major 
sources  are  familiar  with  other  points 
of  view  to  be  presented  in  the  story 
should  at  least  shift  any  perception  of 
inaccuracy  from  the  newspaper  to  the 
other  source. 

3.  Make  certain  that  individuals  who 
are  not  usually  news  sources  have  a 
better  understanding  of  what  the 
newspaper  is  going  to  do  with  the  in¬ 
formation.  These  sources  apparently 
are  not  as  familiar  with  the  news  con¬ 
ventions  of  what  will  be  included  or 
omitted  and  how  the  information  will 
be  restructured  for  publication. 
Undoubtedly  many  other  techniques 

can  be  cited  for  reducing  error  and  the 
perception  of  it.  The  important  point  is  to 
prevent  misunderstandings  between 
news  sources  and  reporters.  Not  doing  so 
may  be  the  biggest  mistake. 
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Canadian  J-school  tests 
electronic  newspaper 


By  Henry  Overduin 

Westex  News  is  an  experimental  pro¬ 
ject  in  videotex  journalism  conducted  by 
the  University  of  Western  Ontario’s 
School  of  Journalism  in  conjunction  with 
Infomart. 

Primarily,  Westex  News  tries  to  ex¬ 
plore  ways  in  which  the  new  technology 
can  be  used  efficiently  and  effectively  to 
transmit  news.  Westex  News  also  is  a 
experiment  to  test  traditional  journalistic 
values  and  goals  in  the  new  technological 
context,  the  computer  database. 

Westex  News  is  a  professionally  pre¬ 
pared,  daily  videotex  news  service  pub¬ 
lished  on  the  Grassroots  database  and 
serving  the  agricultural  community  of 
Manitoba  (and  soon,  Saskatchewan). 

Operating  from  the  University  of  West¬ 
ern  Ontario’s  School  of  Journalism,  Wes¬ 
tex  News  is  staffed  by  three  graduates  of 
the  school’s  M.A.  program  in  journalism 
working  under  the  editorial  direction  of 
faculty. 

The  first  Westex  News  trials  began  in 
early  March,  1982.  By  the  end  of  the 
month,  Westex  News  was  officially 
added  to  the  Grassroots  database  in  Win¬ 
nipeg  and  has  been  produced  on  a  daily 
basis  since  then. 

Funded  through  a  major  grant  from  the 
Academic  Development  Fund  at  the  Uni¬ 
versity  of  Western  Ontario,  Westex 
News  is  indirectly  subsidized  by  Cana¬ 
dian  Press,  which  has  made  its  news 
wires  available  at  special  rates,  and  In¬ 
fomart,  an  electronic  publishing  firm 
owned  by  Southam  and  Torstar,  which 
looks  after  transmission  costs  and  soft¬ 
ware  development. 

In  addition,  Canada  Manpower’s  sum¬ 
mer  employment  program  covers  part  of 
the  salary  of  one  staff  member. 

In  addition  to  the  research  potential, 
Westex  News  provides  a  “real  world” 
training  ground  for  those  journalism  stu¬ 
dents  interested  in  the  videotex  technolo¬ 
gy.  As  part  of  their  regular  studies,  they 
are  provided  with  several  weeks  of 
“hands  on”  experience  in  the  world  of 
VDT  writing  and  editing  for  the  Telidon 
format.  There  are  now  four  people  work¬ 
ing  full-time  on  this  service. 

Westex  News  is  not  an  academic  exer¬ 
cise.  It  aims  to  provide  hard  information, 
useful  to  prairie  farmers,  in  a  competitive 
way. 

The  first  experimental  work  of  Westex 
News  will  be  to  evaluate  the  service  as  a 
competititve,  useful  source  of  daily  in¬ 
formation.  This  will  also  be  the  easiest  to 


(Overduin  is  senior  editor  of  Westex 
News  and  a  lecturer  at  the  University  of 
Western  Ontario’s  School  of  Journalism.) 
EDITOR  &  PUBLISHER  for  August  21.  1982 


test,  using  Infomart  “hit  lists”  of  pages 
accessed.  No  such  tests  are  planned  until 
the  service  is  well  established. 

The  main  sources  of  news  for  Westex 
News  are  the  Canadian  Press  wires;  spe¬ 
cifically  the  A  and  B  wires  with  the  inter¬ 
national  and  national  news,  sup¬ 
plemented  by  the  Prairie  regional  wire. 
The  latter  wire  provides  local  copy,  as 
well  as  regional,  financial,  business  and 
sports  news. 

These  wire  services  are  supplemented 
by  staff-written  stories,  often  based  on 
leads  supplied  by  Manitoba  community 
organizations,  farm  groups  and 
businesses,  marketing  boards,  govern¬ 
ment  departments,  labor  unions  and  simi¬ 
lar  organizations.  Agriculture  Canada 
and  the  U.S.  Department  of  Agriculture 
also  provide  useful  story  material  and  in¬ 
formation. 

As  the  Westex  News  service  develops 
and  its  expertise  in  agricultural  news 
grows,  the  number  of  staff-originated 
stories  can  be  expected  to  increase.  En¬ 
terprise  reporting  is  encouraged  and  rec¬ 
ognized  through  bylines. 

Another  news  source,  to  be  developed, 
will  consist  of  freelancers  .  .  .  reporters 
and  writers  on  the  scene  in  Manitoba,  and 
later  Saskatchewan.  The  use  of  such  out¬ 
side  contributors  will  be  limited  by 
budget  constraints,  and  alternative  ways 
of  getting  the  news  first  hand  are  being 
explored. 

While  the  news  focus  is  on  agriculture 
news,  or  news  directly  of  interest  to  farm¬ 
ers,  other  news  items  are  included  as 
well,  for  example,  political  news,  or 
cultural  news  of  interest  to  the  farming 
community,  broadly  understood. 

The  news,  averaging  between  40  and  60 
stores  per  day,  is  written  on  Delta  7300 
editing  terminals  in  the  School  of  Journal¬ 
ism  and  stored  in  the  DEC-20  university 
computer.  From  there,  stories  are  recall¬ 
ed,  edited  and  organized  to  fit  the  Westex 
News  database  structure.  When  that  job 
is  completed,  the  entire  file  is  sent  to  In- 
formart’s  Winnipeg  computer  and  there 
converted  to  the  Telidon  format,  using 
software  designed  by  Infomart.  This  con¬ 
version  process  is  initiated  and  controlled 
by  Westex  News  and  can  be  mirrored  on 
a  Telidon  terminal  in  the  Westex  News 
newsroom. 

The  database  for  Westex  News  follows 
the  general  tree-structure  of  computer 
databases,  but  because  the  content  is 
news — a  perishable  commodity  through 
time — the  structure’s  organization  fol¬ 
lows  a  different  principle  than  that  guid¬ 
ing  the  standard,  standing  database 
format. 

Instead  of  moving  from  the  general  to 


the  specific,  the  Westex  News  database  is 
organized  along  broad  geographic  lines 
and  the  menu  pages  list  headlines  not 
topics  or  concepts,  to  key  the  document 
pages. 

The  general  database  structure  pro¬ 
vides  four  main  news  categories:  world 
news,  national  news,  provincial  news  and 
local  news.  There  is  room  for  nine  stories 
in  each  of  those  categories,  and  a  headline 
page  lists  them  all  on  a  given  day.  A 
general  introductory  page,  the  first  page 
the  reader  gets  when  accessing  Westex 
News,  lists  the  top  story  in  each  of  the 
four  categories. 

Lawyer  says  mag 
head  libeled  him 

A  libel  suit  filed  against  the  Dow  Jones- 
owned  magazine,  Barron’s,  over  a  head¬ 
line  that  appeared  on  a  letter-to-the- 
editor.  is  scheduled  to  go  to  trial  this  Sep¬ 
tember. 

The  suit  was  filed  three  years  ago  by 
Milton  “Mickey”  Rudin,  an  attorney  and 
business  partner  for  entertainer  Frank 
Sinatra.  Rudin  wrote  a  letter-to-the- 
editor  and  Barron’s  ran  it  with  the  head¬ 
line:  “Sinatra’s  Mouthpiece.”  Rudin 
claims  the  headline  defamed  him. 

“I  think  the  average  reader  would  put 
mouthpiece  a  quarter  step  ahead  of  shys¬ 
ter,”  Rudin  said  in  a  sworn  statement 
filed  in  U.S.  District  Court,  New  York. 
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Three  wars  lead  UPl,  AP 


to  scrutinize 

Though  it  has  not  yet  come  to  the  point 
of  sending  out  its  infamous  “downhold” 
notices.  United  Press  International's 
news  budget  has  come  under  pressure 
from  the  unexpected  costs  of  having  to 
cover  three  wars  simultaneously — El  Sal¬ 
vador,  the  Falklands,  and  Israel's  inva¬ 
sion  of  Lebanon. 

The  Associated  Press  is  also  feeling  the 
strain  from  all  of  these  crises  and  says  it 
has  not  even  added  up  all  the  costs. 

“We  have  had  extraordinary  costs,” 
said  H.L.  Stevenson,  editor  of  UPl. 
“We’ll  be  looking  at  our  reserve  budgets 
and  our  normal  budgets  to  see  if  there's 
any  trimming  that  can  be  done.” 

Stevenson  said  the  wire  service  has 
taken  “no  severe  steps  yet”  but  has 
alerted  its  bureau  managers  to  “these 
heavy  expenses.” 

In  addition  to  having  to  reinforce  its 
Beirut  and  Tel  Aviv  bureaus  to  cover  the 
Israeli  invasion,  Stevenson  said  the  need 
to  install  “emergency  communications  in 
Cyprus”  drove  the  costs  of  covering 
Lebanon  up  even  more. 

He  said  other  recent  events  such  as  the 
Versailles  and  NATO  meetings  in  Europe 
and  soccer’s  World  Cup  in  Madrid  further 
increased  costs  for  UPI’s  London 
bureau,  which  is  the  editing  headquarters 
for  European  and  Middle  Eastern  news. 

UPl  is  continuing  to  provide  steady 
coverage  of  all  three  conflicts. 

The  service  has  a  full-time  correspon¬ 
dent  in  El  Salvador.  John  Newhagen,  and 
is  maintaining  two  correspondents  at  its 
Buenos  Aires  bureau. 

In  the  Middle  East,  UPl  has  two  cor¬ 
respondents  in  Tel  Aviv,  one  in  Beirut, 
and  another  working  at  the  Cyprus  listen¬ 
ing  post,  Stevenson  said. 

Lou  Boccardi,  executive  editor,  said 
Associated  Press  has  also  incurred  “sub¬ 
stantial  costs”  from  covering  the  three 
wars. 

Boccardi  said  AP  always  budgets  fpr 
“contingencies  each  year,  but  nobody 
anticipated  three  wars  in  three  different 
places  happening  so  close  together  in 
time.” 

Transportation  and  communications 
were  the  major  expenses,  he  said. 

“If  results  are  such  that  we  have  to 
make  some  economies  later,  we  will,” 
Boccardi  stated,  but  said  there  are  no 
plans  to  curtail  any  news  coverage. 

Both  editors  criticized  the  three  televi¬ 
sion  networks,  ABC,  NBC,  and  CBS,  for 
cutting  back  their  coverage  of  the  Falk¬ 
lands  situation  after  the  fighting  was 
ended. 

The  networks  pulled  out  of  Argentina 
in  cost-cutting  moves  as  they  shifted 
emphasis  to  the  Middle  East.  The  result  is 
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expenses 

network  tv  news  has  forgone  the  “after- 
math  story”  of  the  Falklands  War. 

Estimates  of  the  networks  costs  in 
covering  all  three  wars  have  ranged  from 
$2  million  to  $4  million  for  each  one. 

Stevenson  said  that  although  UPl  has 
been  spending  ample  sums,  the  totals  are 
not  in  the  same  league  with  what  the  net¬ 
works  spend. 

“We  don’t  deal  in  those  kinds  of  figures 
as  do  the  networks,”  he  said. 

Boccardi  noted  that  the  wire  services 
are  not  burdened  with  the  high  costs  of 
camera  crews,  videotape,  and  satellite 
communications. 

Cable  News  Network  has  begun  a  cost¬ 
cutting  program  which  includes  restric¬ 
tions  on  overtime,  satellite  time,  and 
travel  expenses. 

The  three  networks  may  also  be  forced 
to  reduce  budgets  before  year-end. 

A  producer  with  ABC’s  “World  News 
Tonight”  said  the  program  is  considering 
a  hiring  freeze. 

CBS  is  reported  to  have  reduced  the 
budget  for  “Nightwatch,”  scheduled  to 
debut  in  October  and  run  from  2  to  6 
a.m.,  to  $10  million  from  $15  million. 


Libel  suit  vs.  Park 
daily  is  dismissed 

A  New  York  State  Supreme  Court  Jus¬ 
tice  granted  a  motion  by  an  attorney  for 
the  Ogdenshurg  (N.Y.)  Journal  to  dis¬ 
miss  a  libel  suit  brought  by  a  local 
architect  against  the  newspaper  and  its 
editor  and  general  manager. 

Judge  J.  Robert  Lynch  found  “no  falsi¬ 
ty”  in  1976  news  articles  pertaining  to  the 
structural  problems  at  a  then  newly  con¬ 
structed  high  school  arena — the  Golden 
Dome. 

Judge  Lynch  also  ruled  that  the 
architect  was  a  public  figure  and  had  to 
show  the  newspaper  published  the  arti¬ 
cles  “with  malicious  intent.”  The  judge 
ruled  that  there  was  no  proof  that  the 
newspaper  did  so  “with  malice.” 

The  $3  million  libel  suit  was  filed  by 
architect  Thomas  Parker  against  Park 
Newspapers  of  St.  Lawrence,  Inc., 
general  manager  Charles  Kelly  and  the 
Northern  New  York  Publishing  Co.,  Inc. 

Parker  complained  that  news  articles,  a 
column  by  Kelly,  an  editorial  and  a  car¬ 
toon  libeled  him.  Judge  Lynch  ruled  that 
the  statements  in  the  articles  were  true, 
that  Kelly’s  column,  editorial  and  the 
editorial  cartoon  were  permitted  to  con¬ 
tain  “fair  comment.” 


UP  Canada 
exec  joins 
Edmonton  Sun 

The  general  managers  of  the  Edmonton 
Sun  and  of  United  Press  Canada  will 
trade  jobs  Sept.  I. 

Patrick  Harden,  general  manager  of 
United  Press  Canada  since  its  launch,  has 
been  named  general  manager  of  the 
Edmonton  Sun.  effective  September  1. 

Jim  Tighe,  31,  general  manager  of  the 
Edmonton  daily  tabloid  for  less  than  a 
year,  will  become  general  manager  of  the 
news  agency,  replacing  Harden. 

The  changes  were  announced,  without 
explanation,  by  J.  Douglas  Creighton, 
president  of  Toronto  Sun  Publishing 
Corp.,  which  owns  Sun  newspapers  in 
Edmonton,  Calgary  and  Toronto  and  also 
owns  80%  of  UPC. 

Harden,  45,  joined  United  Press  Inter¬ 
national  in  1960  as  a  reporter  in  Knox¬ 
ville,  Tenn.  After  assignments  in  Nash¬ 
ville  and  Memphis,  Tenn.,  Montgomery, 
Ala.,  Atlanta,  Ga.  and  Jacksonville,  Fla., 
Harden  returned  to  his  native  London  as 
a  political  reporter  and  UPl  editor. 

He  subsequently  served  as  business 
manager  and  editor  in  The  Hague,  Hol¬ 
land,  before  becoming  general  newspic- 
tures  manager  for  Europe,  the  Middle 
East  and  Africa,  based  again  in  London. 
Harden  later  held  general  business  execu¬ 
tive  appointments  in  Brussels  and  Zurich 
before  reassignment  to  Detroit  in  1973. 

He  was  named  managing  director  of 
United  Press  International  of  Canada  in 
1976,  and  general  manager  of  UPC  when 
the  domestic  wire  service  was  launched 
in  1979. 

UPl  owns  the  minority  interest  in  UPC. 

Tighe.  an  Edmonton  native,  began  his 
newspaper  career  with  the  Edmonton 
Journal  in  1967.  He  joined  the  Thomson 
newspaper  organization  in  1973  and 
worked  as  circulation  manager  for  sever¬ 
al  newspapers  in  western  Canada  before 
joining  the  Edmonton  Sun  as  circulation 
director  in  September,  1979.  He  was 
named  general  manager  in  October,  1981. 


Tribune  Co.  venture 
leads  in  cable  race 

A  joint  venture  of  Tribune  Co.  Cable  of 
New  Jersey  and  United  Cable  Television 
is  the  frontrunner  in  the  race  to  win  the 
cable  franchise  for  Montgomery  County, 
Maryland. 

Tribune  Co.  Cable  is  a  subsidiary  of  the 
Tribune  Co.  of  Chicago,  publisher  of 
several  dailies  including  Chicago  Tribune 
and  New  York  News. 
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Cleve.  Press  union 
may  sue  Joe  Cole 

By  Carl  Kovac 

Members  of  one  of  the  unions  still 
owed  money  by  the  defunct  Cleveland 
Press  have  overwhelmingly  voted  against 
an  amended  sign-off  proposal  and  the 
local’s  attorneys  have  been  told  to  gear 
up  for  legal  action. 

Local  53,  Cleveland  Typographers 
Union  voted  79-12  against  the  proposed 
agreement  which,  unlike  the  sign-off 
agreement  inked  by  Local  1,  Cleveland 
Newspaper  Guild,  includes  the  stipula¬ 
tion  that  Press  owner  and  publisher 
Joseph  Cole  would  not  be  sued  under  any 
antitrust  litigation. 

Cole  and  Newhouse  Newspapers  came 
under  the  scrutiny  of  the  Justice 
Department’s  antitrust  division  shortly 
after  the  Press  folded  June  17.  On  the 
front  page  of  his  paper’s  last  edition.  Cole 
wrote  that  “the  Plain  Dealer  is  acquiring 
our  subscriber  list,”  indicating  that  some 
sort  of  negotiations  had  possibly  been 
conducted  prior  to  the  Press’  demise. 

Local  53  represents  90  typographers 
who  were  working  for  the  Press  when  it 
folded,  plus  some  30  other  members  who 
had  taken  early  buyouts  and  have  signed 
contracts  giving  them  lifetime  hospital¬ 
ization  benefits. 

In  addition  to  the  no-sue  clause  in  their 
latest  offer.  Cole’s  lawyers  asked  the 
buyouts  to  surrender  their  hospitalization 
contracts  for  lump  sum  payments  of 
$2,500,  Norman  Glenn,  secretary- 
treasurer  of  Local  53  said. 

And,  as  it  now  stands,  active  Local  53 
members  are  eligible  for  an  average  of 
two  weeks’  vacation  pay  plus  vacation 
bonuses  under  their  contract  with  Cole 
which,  had  the  paper  not  died,  would 
have  expired  June  1,  1984. 

“When  Cole  bought  the  paper,  we 
agreed  to  a  new  contract  involving  wage 
freezes  and  other  concessions.  In  return, 
we  were  guaranteed  job  security,”  Glenn 
said.  (Other  trade  and  labor  unions 
involved  signed  similar  pacts.)  “We  felt 
we  had  lifetime  jobs  there.  That  was  nulli¬ 
fied  when  the  paper  folded.” 

Glenn  said  Local  53  members  are  now 
‘  ‘  mad  enough  to  want  to  go  to  court .  They 
feel  they’re  entitled  to  wages  for  the  dura¬ 
tion  of  the  contract  we  signed  with  Cole. 
It’s  become  a  very  hot  issue.”  He  said 
that  it  was  pointed  out  that  litigation 
could  tie  up  any  settlements  for  years  and 
that  Cole  could  feasibly  declare  bank¬ 
ruptcy,  which  would  mean  that  union 
members  would  have  to  settle  for  a  frac¬ 
tion  of  what  they  now  have  coming  to 
them,  but  that  it  didn’t  matter. 

Neither  Cole  nor  his  lawyers  could  be 
reached  for  comment. 

members  of  the  photoengraverr  and 
paper  handlers  unions  were  scheduled  to 
meet  last  week  to  discuss  the  sign-off  pro- 
EDITOR  &  PUBLISHER  for  August  21,  1982 


posal,  but  it  was  anticipated  that  they  and 
other  unions  involved  in  the  Press  shut¬ 
down  will  agree  to  the  offer. 

«  ♦  « 

Another  kind  of  battle  is  reportedly 
taking  place  in  Lake  County,  east  of 
Cleveland,  where  two  dailies  are 
skirmishing  for  readers  in  the  wake  of  the 
Press’  passing. 

When  the  Press  died,  the  Lake  County 
News  Herald  anticipated  a  10%  increase 
in  circulation,  “but  we’re  now  hitting 
about  1 1%,”  said  News  Herald  general 
manager  Dudley  Thomas.  He  reported 
that  daily  circulation  is  approximately 
36,000  and  Sunday,  about  41,000. 

Meanwhile,  the  rival  Lake  County 
Telegraph  has  posted  audited  figures  of 
almost  16,000  daily.  Its  readers  receive 
the  Sunday  paper,  which  also  goes  to  sub¬ 
scribers  of  the  Ashtabula  Star-Beacon, 
the  Conneaut  News-Herald  and  the 
Geauga  Times  Leader  for  a  total  circula¬ 
tion  of  approximately  44,000. 

Neither  the  News  Herald  nor  the  Tele¬ 
graph  would  reveal  linage  figures. 

Thomas  plays  down  the  newspaper  war 
aspect.  “Our  growth  hasn’t  come  about 
by  playing  war  games,”  he  said.  “It’s 
been  done  by  serving  the  readers.  It’s  the 
people  who  decide.” 

Judge  seals  tapes 
of  wire  interview 

A  California  Superior  Court  judge 
ruled  on  August  17  that  an  Associated 
Press  reporter  will  not  have  to  make  his 
tapes  of  a  nine  year-old  prison  interview 
with  Juan  Corona,  who  is  being  retried  for 
the  murder  of  25  farm  workers,  available. 

Judge  Richard  Patton  placed  the  tapes 
under  seal  and  denied  both  the  defense 
and  prosecution  access  to  them.  He  said 
the  reporter.  Doug  Willis  of  AP’s  Sac¬ 
ramento  bureau,  will  not  have  to  testify 
about  any  of  the  unpublished  material 
contained  on  the  tapes. 

Willis  agreed  to  let  Judge  Patton  hear 
the  tapes  when  threatened  with  jail  for 
contempt. 

On  the  tapes.  Corona  tells  Willis  that 
his  brother,  Natividad,  was  out  of  the 
country  when  the  slayings  took  place. 
The  defense  now  contends  that  Nativi¬ 
dad,  who  is  believed  to  have  died,  and  not 
Juan,  may  be  the  killer. 

The  defense  wanted  the  tapes  to  clarify 
what  Corona  told  Willis  about  his 
brother.  The  judge  stated  the  tapes  did 
not  contradict  anything  Willis  said  in 
court  when  he  was  called  as  a  prosecution 
witness. 

Judge  Patton  said  he  will  keep  the  tapes 
in  his  possession  in  case  it  becomes  an 
issue  in  a  subsequent  appeal. 

Lou  Boccardi,  AP  executive  editor, 
said  the  tapes  case  was  “unusual” 
because  issues  of  confidentiality  and 
source  identity  were  not  involved. 


Reverend  Moon 

(Continued  from  page  10) 

unfortunately  the  rest  of  the  recognized 
and  established  religions  do  not  have.” 

Ivan  Denes,  chief  editor  of  the  West- 
East  News  Agency  in  West  Germany, 
which  covers  news  from  the  Communist 
countries,  said  he  feel  “the  prejudices 
should  be  dropped  on  the  one  side  (jour¬ 
nalists)  and  the  notions  of  Rev.  Moon  as 
the  Messiah  come  back  to  common  sense 
and  firm  political  and  moral  standards.” 

Denes  said  he  was  in  jail  for  6  years 
from  1958  to  1964  in  Rumania  on  charges 
of  “high  treason  and  dangerous  agita¬ 
tion.” 

Some  of  the  other  countries  repre¬ 
sented  included  Uruguay,  Liberia,  Hon¬ 
duras,  the  Bahamas,  Argentina  and 
Brazil. 

Professor  raps  media 
Ann  Lorimor,  associate  professor  of 
journalism  at  California  State  University 
at  Fresno,  said  she  feels  the  Unification 
teachings  need  more  than  a  week  to 
understand;  that  the  seminar  was  only  a 
beginning. 

“The  church  feels  the  media  covers 
them  from  a  biased  point  of  view.  That’s 
my  opinion  too.  I’m  not  saying  it's  a 
deliberate  bias,  just  a  lack  of  knowledge.  I 
have  a  lot  of  faith  in  the  media  in  this 
country  and  do  think  most  try  to  be  fair.  I 
do  think  they  come  a  long  way  from  suc¬ 
ceeding. 

Lorimor  said  journalists  have  to  set 
aside  their  own  religious  beliefs  and  see 
the  church  “as  you  do  with  any  story 
you’re  covering.  I'm  a  very  old  fashioned 
journalist  and  believe  you  have  to  try  to 
be  objective  even  though  you  never  reach 
the  ideal.  You  have  to  listen  and  evaluate 
information  for  accuracy.” 

Kiyoshi  Nasu,  of  New  York,  who 
writes  for  Mainichi  newspaper  and  other 
publications  and  is  a  professor  at  St. 
John’s  University,  said,  “Newspapers, 
especially  the  leading  liberal  press  such 
as  the  New  York  Times  and  the  Washing¬ 
ton  Post,  have  not  been  necessarily 
fair  to  the  Unification  Church.” 

Books  and  literature  relating  to  the 
church  was  freely  available  at  the  con¬ 
ference,  and  Larry  Moffitt  said  an  adv¬ 
anced  seminar  for  journalists  will  be  held 
in  the  near  future. 

Lew  Zedicoff,  formerly  with  the  New 
York  Times  and  now  circulation  director 
of  News  World  for  two  years  said.  “I  find 
the  members  of  the  Unification  Church 
for  whom  1  work  a  very  beautiful  people. 
What  they  stand  for  and  who  they  are  are 
very  much  misunderstood.  If  people  real¬ 
ly  knew  the  divine  principle  which  they 
practice  everyday,  the  media  and  others 
would  be  tolerant  more  appreciative  of 
the  underlying  developments  in  the 
news.” 
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COLUMNIST — 4  years  on  New  York  weekly  En¬ 
tertainment  magazine:  500  words — Dining, 
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Box  4669,  Editor  &  Publisher. 
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about  promotion — The  Bottom  Line  tells  your 
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paper  advertising.  Weekly  questions  and 
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1324  N  3rd,  St  Joseph  MO  64501. 


HEALTH 


"Senior  Clinic."  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory,  Page  98.S. 


HUMOR 


FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer.  St  George 
ME  04857;  (207)  372-8052. 


UFESTYLES 


■•MIND-BODY-SPIRIT”  features;  holistic 
health-fitness,  changing  lifestyles,  alternative 
energy,  much  more.  Details  5300  Laurel  Ca¬ 
nyon,  Suite  V,  North  Hollywood  CA  91607. 


MONEY 


"MORE  FOR  YOUR  MONEY" -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  tor 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS,  inten/iews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 


_ Op  Ed _ 

"ABBREVIATING  THE  STATES;  DME  from 
Honey  Brook  asks  about  state  abbreviations. 
He  notes  that  the  system  which  the  Postal  Ser¬ 
vice  inaugurated  not  long  ago  (two  capitalized 
letters  for  each  state)  includes  such  confusing 
abbreviation  as  MA.  Does  MA  stand  for  Maine, 
Massachusetts  or  Maryland?  ^mebody  in  the 
Post  Office  is  suppose  to  know,  but  I  don't.  The 
old  system,  which  includes..."  From  WORD 
WAT(;H  by  Howard  Dana  Shaw.  Samples.  Fea¬ 
ture  Associates,  3334  Kerner  Blvd,  San  Rafael 
CA  94901. "CA"  means  California.  That's 
easy. 


REAL  ESTATE 


HOUSE  CALLS'Miami  Herald.  Dallas  News. 
Buffalo.  Rochester.  Des  Moines,  etc.  BOO-word 
column.  7th  year.  National  award;  ‘‘concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank.  240  Hemingway. 
Rochester  NY  14620;  (716)  271-6230. 
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ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

ACTIVE  OR  PASSIVE  investor  wanted  for  rapid¬ 
ly  growing  Southern  California,  30  year  old 
newspaper/shopper/commercial  printer.  All 
new  press,  typesetting,  and  support  equip¬ 
ment.  Minority  or  majority  equity  position  avail¬ 
able.  Established  management  will  stay  in 
place.  $250,(X)0  to  $500,000  cash  invest¬ 
ment  will  pay  10%  ROI  first  year;  15%  ROI 
second  year  and  20%  ROI  thereafter.  Qualified 
principals  ONLY.  Please  state  background  and 
interest  with  first  resjxxice.  All  inquiries  will  be 
answered.  Box  4599,  Editor  &  Publisher. 

EDITOR/photographer  without  bankroll  to 
work-lease  toward  small  weekly  ownership. 
(301)  649-3672.  (in  search  of  adperson 
partner). 

GRAPHICS  ARTS  manufacturer/supply  house 
for  sale.  Dealing  nationally — primarily  news¬ 
papers.  $1MM  gross  annually-profitable. 
Would  be  excellent  supply  division  for  chain 
operation.  Principals  only  reply  for  appoint¬ 
ment  with  owner.  Box  4605,  Editor  &  Pub¬ 
lisher. 

NEWLY  FORMED  TMC  SHOPPER 

IV^  million  copies  free  circulation  weekly. 
TOTAL  MARKET  COVERAGE,  CENTRAL 
FLORIDA.  By  carrier.  We  are  looking  for  inves¬ 
tor  or  investors.  Annual  potential 
$21 .600,000.  Minimum  net  profit  25  to  30%. 
Box  4439,  Editor  &  Publisher. 

PUBLISHER/INVESTOR  for  weekly  shopper  in 
fast  growing  Colorado  city.  Opixirtunity  for 
someone  who  has  $50,000  to  $100,000  to 
invest  in  a  joint  venture.  (303)  795-8585. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
(>).  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 

On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
6009. 

Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  a^rt.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO.  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 

Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Cktnfidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger.  Associated  Texas  Newspapers,  Inc, 
1801  Exposition  Blvd,  Austin  TX  78703; 
(512)  476-3950, 


NEWSPAPER  CONSULTANTS 


GET  MORE  IMPACT  WITH  BEHER  USE  OF 
PHOTOS.  I  can  help!  Wide  range  of  photojour¬ 
nalism  experience,  awards.  Mark  Hertzberg,- 
2200KinzieAv,  Racine  Wl  53405;  (414)632- 
2009, 


JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  senrices  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


WE  HAVE  A  VERY  EFFECTIVE  WAY  of  increas¬ 
ing  local  sales  with  no  increase  in  cost.  Dan 
Tyler  &  Assocs,  1766  Paullsta  Way.  Sandy  UT' 
84070;  (801)  264-8250. 


ANNOUNCEMENTS 


NEWSPAPER  CONSULTANTS 


34  YEARS  successfully  supervising  depart¬ 
ments,  newspapers,  groups  of  newspapers, 
substantiate  our  ability  and  knowledge. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  WEEKLY  newspaper  serv¬ 

ing  historic  county  seat  on  southern  Maine 
coast.  Yearround  publication  experiencing  con¬ 

tinued  growth  in  both  circulation  and  advertis¬ 
ing.  Serious  inquires  only.  Box  4628,  Editor  & 
Publisher. 


ESTABLISHED  CONNECTICUT  WEEKLY. 
Published  31  years.  Modest  money  maker.  Cir¬ 
culation  ICXIO.  Excellent  town.  $75,000.  Box 
4603,  Editor  &  Publisher. 


GROWING  WEEKLY  NEWSPAPER-over 
10,(X)0  paid  circulation.  Southern  New  Jersey. 
Professional  management  prepared  to  stay  on. 
Box  4662,  Editor  &  Publisher. 


HAWAII-dsland  of  Maui)  twice-monthly,  4000 
circulation,  excellent  potential.  We  will  teach 
you  the  ropes.  $25,000  cash.  Robert  Kelsey, 
PO  Box  221,  Lahaina  HI  96761:  (808)  661- 
3179. 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
Box  4299,  Editor  &  Publisher. 


ONE  OF  THE  SOUTH'S  finest  family-owned 
newspapers.  It's  a  jewel,  with  outstanding 
newspaper,  commercial  printing,  office  sup¬ 
plies,  new  building  and  presses.  Only 
$1,500,000.  Newspaper  may  be  bought 
separately.  Owner  will  take  down  payment  and 
finance  the  remainder.  For  more  information, 
call  Jim  Hall  at  (205)  566-7198  or  Wayne 
Chancey  at  (205)  693-2619.  Wayne  Chancey 
Consultants.  PO  Box  86.  Headland  AL  36345. 


RURAL  WEEKLY  grossing  over  $100,000 
needs  new  owner  with  ad  savvy  and  financial 
resources  to  battle  strong  competition.  This  is  a 
100-year-old  paper  with  legal  status,  second- 
class  permit,  and  6000  paid  subscriptions. 
$40,000  cash.  Only  experienced  and  finan¬ 
cially  qualified  buyers  need  respond.  Box 
4596,  Editor  &  Publisher. 


SMALL.  PROFITABLE  northern  California 
'mom  and  pop'  weekly  in  mountain  hide-a-way. 
$77,000,  terms.  Broker,  (707)  983-6853. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TWO  PROFITABLE  RETAIL  community  week¬ 
lies  in  Zone  5.  Grossing  in  excess  of  $450,000. 
Good  growth.  20%  profit.  No  equipment.  Qual¬ 
ified  buyers  only.  Box  4606,  Editor  &  Pub¬ 
lisher. 


LEGALLY  adjudicated  northern  California 
weekly.  Total  Market  Coverage  publication. 
Average  annual  sales  in  excess  of  $500,000 
past  3  years.  All  assets  including  composing 
room  equipment,  furniture  and  $100, 000- 
plus  accounts  receivables.  $300,000  price. 
$50,000  down  payment.  $2500  per  month 
includes  principal  and  interest  for  120  months. 
Box  4674,  Editor  &  Publisher. 


CAROLINA  EXCLUSIVE  WEEKLY  and  excellent 
building.  $90,000  plus  gross.  Profitable. 
$135,000  with  good  terms.  Call  Mr  Dunlap 
only.  Toll  free  (800)  241-2382.  Box  4620, 
Editor  &  Publisher. 


WEEKLY  in  Rocky  Mountain  area.  Recent  high 
growth  in  both  business  and  locale.  Over 
$200,000  gross.  Challenging  role  ir  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  4396.  Editor  &  Publisher. 


ZONE  9  WEEKLY,  ajudicated,  paid  circulation, 
good  accounts  no  press.  Monthly  tab  under 
long-term  production  contract.  Typeshop  for 
12  print  shops.  Serious  principals  only.  Owner 
will  carry  7  years  at  12%  after  one-third  down. 
Good  "starter "  for  couple.  Box  4643,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  August  21,  1982 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 


TEXAS  COUNTY  SEAT  exclusive  weekly,  south¬ 
ern  part,  3200  paid  circulation,  gross  over 
$200,000,  excellent  cash  flow  $61,000. 
$275,000,  terms  over  9  years. 

WESTERN  ZONE  7  exclusive  weeklies,  com¬ 
mercial  plant  grossing  $1.5  million.  20%  plus 
pre-tax  profit,  real  estate  Included,  energy 
area.  $3  million,  terms. 

WASHINGTON  exclusive  weekly,  auxilary  pap¬ 
er,  beautiful  Isolated  growth  area,  gross 
$308,500.  $397,500,  $120,000  down,  15 
years  10%  Interest. 

IOWA  COUNTY  SEAT  EXCLUSIVE  weeklies, 
shopper,  gross  $900,000,  full  central  plant. 
$1  .5  million,  excellent  terms. 

GEORGIA  WEEKLY  &  SHOPPER,  exclusive  in 
growth  county.  Full  plant,  gross  $600,000, 
Increased  at  $100,000  per  year  last  5.  $1.5 
million,  terms. 

KANSAS  EXCLUSIVE  county  seat  weeklies, 
central  plant,  gross  $750,000.  $950,000, 
terms. 

DAILY  WEST  ZONE  5,  growth  community, 
10,000  pop.,  gross  $488,000.  $750,000, 
25%  down  10  years,  10%,  full  plant. 
MISSOURI  EXCLUSIVE  weekly,  2-unlt  web 
press,  gross  $146,000.  $165,000,  30% 
down,  12  years,  12%  interest.  ^ 

EASTERN  NEBRASKA  weekly  exclusive,  gross 
$70,000.  Sell  at  gross.  Includes  building, 
$20,000  down. 

For  Information  Write 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  In  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs.  Including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PREMIUM  PRICE  for  Sunbelt  dally  or  non -dally 
with  at  least  $1  million  gross.  None  too  large  to 
consider.  Confidentiality  assured.  Box  4637, 
Editor  &  Publisher. 


TIRED  OF  WEEKLY  NEWSPAPER  publishing 
business?  Eager  young  man  wants  to  buy  week¬ 
ly  in  the  Midwest.  Will  purchase  on  a  monthly 
payback  only.  Willing  to  look  at  all  ranges  of 
circulation  and  gross  revenues.  Preferably  in 
towns  over  1800  population.  Box  4670,  Editor 
&  Publisher. 


WANT  TO  PURCHASE  agricultural,  scientific 
or  trade  magazine  that  can  be  located  in  Mid¬ 
west.  Box  4667,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


SOUTHERN  CALIFORNIA  SHOPPER-Money- 
making  shopper  with  room  to  grow,  excellent 
terms.  William  Tewell  &  Associates,  PO  Box 
4527,  Pensacola  FL  32507;  (904)  453-6372. 


5  YEAR  OLD  WEEKLY  community  magazine. 

20,000 circulation.  Come  live  In  paradise!  Call 

for  more  information.  Ask  for  Leslee  Matassa 
(808)  244-7661. 


PUBUCATIONS  WANTED 


NEWSLETTER  PUBLISHER  is  interested  In  ac¬ 
quiring  weekly  or  monthly  non-advertlsing 
newsletters,  profitable  or  not,  preferably  busl- 
ness/lndustry-orlented  but  all  considered. 
Flexible  arrangements  to  meet  existing  owner/ 
editor  needs  and  continued  participation. 
Please  send  details  to  Box  4668,  Editor  &  Pub¬ 
lisher.  All  replies  kept  strictly  confidential. 


WIDELY-RESPECTED  publisher  is  Interested 
In  acquiring  profitable  non -newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


ARE  YOU  GETTING  YOUR  MARKET  SHARE? 

.  .  More?  .  .  or  Less! 

Years  of  complacency  Is  the  disease  that  Is 
killing  dailies.  It’scatching.  You  maybeuncon- 
ciousTy  being  caught  In  the  same  trap.  My  only 
|ob  is  to  help  you  dig  out  more  ways  to  bring  In 
extra  money!  The  Iron  Is  HOT  for  papers  who 
know  how  to  plug  it  in.  Mall  your  paper,  rate 
card  and  sales  graphics  for  free  examination. 
Estll  Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  Is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  It  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd, 
#10C.  Brunswick  OH  44212;  (216)  225- 
7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  In  advance  crew  orders  In  the  Industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing 
In  telephone  and  crew  sales;  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  (^11 
(703)  955-2638. 


IN-HOUSE  CIRCULATION  SEMINARS 
An  in-house  seminar  can  be  conducted  In  your 
own  plant,  for  your  own  people,  designed  espe¬ 
cially  for  your  situation. 

Call  or  write  me.  Let  me  tell  you  what  I  can  do 
for  you  In  a  one-day  seminar.  Let  me  share  over 
44  vears  of  circulation  experience  with  your 
field  people  who  work  with  carriers. 

Bill  Jardine,  5400  Mallibu  Dr,  Mineapolis  MN; 
(612)  933-6624. 


PUBLISHERS  AND 
CIRCULATION  DIRECTORS 


(THE  WINNING  HAND) 

Circulation  Climbers,  Inc.  can  service  your 
newspaper  right  out  of  our  own  office  or  vre  can 
set  up  an  In-house  sales  force  at  no  charge  to 
you.  We  pay  for  the  phones,  personnel,  and  all 
other  administrative  costs.  YOU  ONLY  PAY 
FOR  THE  RESULTS!!! 

Receive  a  free  deck  of  playing  cards  when  you 
call. 

Call  James  M  Scutellaro,  (617)  933-6804 
(collect). 


CONSULTANTS 


PUBLICATIONS  IN  TROUBLE?  Rescue  is  our 
business.  Business  consultants  with  decades 
of  experience  In  publishing  available  to  you. 
Our  first  on-sIte  visit  Is  without  fee.  If  we  can 
help  you.  we  will.  If  not.  there  is  no  charge.  For 
a  no-obllgation  visit,  write,  wire  or  call  us. 
American  Business  Consultants.  Inc.  Box  70. 
Fair  Haven  VT  05743;  (802)  468-5666. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  REMOVAL  AND  INSTALUTION 
Cleaning,  Painting  and  Senrice 
Single  width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean,  (816)  796-9600 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  fust  goal  of  a  market  research  company 
must  be  to  provide  Its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be¬ 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  linage  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (jail  our  Director  of  Newspaper 
Research,  Jack  Brodbeck,  at  (305)  655-()926, 
or  write  for  our  brochure. 

CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


CAMERA  A  DARKROOM 


FOR  SALE 

One  Itek  Camera  complete-SSOOO.  Contact 
Marc  W  Anthony  (308)  632-0670. 


SQUeeze  Lenses,  new  and  trade  Ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  9027B 


SAVE  OVER  $10,000! 

Rebuilt  LogE  24  inch  llth  film  processor  for 
page  negative,  complete  with  blender— 
$9500.  Also  available  Robertson  refridgerated 
sink  with  washer-viewer— $980.  Contact  Frank 
at  (602)  267-0527. 


COMPUTER  SOFTWARE 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies  and  small  dailies.  In¬ 
cludes  features  usually  found  on  $100.(X)0 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers.  Including  Apple  and 
CP/M  machines.  Hard  disk  and  flo(^  disk  ver¬ 
sions.  Software  $2500;  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software.  Box 
553,  Mill  Valley  CA  94942;  (415)  383-4500. 


AN  ACCOUNTING  SYSTEM  for  newspapers. 
Take  the  hassle  out  of  payroll.  Control  your 
accounts  receivable.  A  newspaper  tested 
general  ledger,  payroll  and  accounts  payable 
receivable  system  designed  for  professionals  to 
be  used  on  professional  equipment.  Has  many 
features  Including  month-end  discounts  and 
late  charges.  The  Computer  Systems  Store, 
621  Canning  Lane,  Rolla  MO  65401. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non<omputer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years  "  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher.  Control 
Systems.  Steve  Kuckuk,  PO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CHESHIRE  52S/E  labeling  and  addressing 
machine  with  18'  adjustable  conveyor.  Only  4 
monthsold.  Call  Bob  Yorgey,  (215)272-17M. 


FERAG  H  500  Counter  Stacker  In  excellent 
condition.  Factory  rebuilt  and  guaranteed. 
Ideal  for  commercial  or  newspaper  operation. 
Will  stack  from  4  to  96  page  products  such  as 
TV  Guide  at  press  speeds  up  to  70,000  pro¬ 
ducts  per  hour.  Will  also  stack  quarter  page 
products.  Available  Immediately.  Contact 
Graphic  Management  Associates.  Inc.  (617) 
481-8562. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwlde  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  INSERTER  with  5  stations.  Available 
immediately.  Reply  to  Graphic  Management 
Associates,  Inc,  (617)  481-8562. 


MUELLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

Ferag  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106.  right  angle  turn 
available. 

SIgnode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  6(X)90 

(312)  459-9700  Telex  20-6766 


MAILROOM 


lERIOAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 

Sheridan  24P  inserter  with  handfiy  table. 

Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  Inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 

'^‘3  Hi  257  Counter  Stacker, 
a  Hi  251  Counter  Stacker  with  spare  parts. 
Jtler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 

Quarter  folders,  labelers,  stitcher  trimmers. 

Sta-Hi  telescopic  truck  loader. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 

provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates.  Inc. 

Newspaper  Mailroom  Systems  Division 
11  Mam  St.,  Southboro  MA  01772 
(617)  481-8562 


SHERIDAN  48P  inserter  with  9MS  heads.  Ex¬ 
cellent  condition  and  available  for  immediate 
shipment.  Reply  to  Graphic  Management 
Assocs.  Inc.  (617)  481-8562. 


251  STA  HI  STACKER  with  spare  parts.  As 
IS — In  good  operating  condition.  Must  sell  Im¬ 
mediately:  Priced  low. 

24-P  with  MS  hoppers.  Make  offer. 

Jimmy  R  Fox.  Mail  Room  Consultant.  Houston 
TX;  (713)  468-5827. 


KANSA  DIdde-Glaser  Newspaper  Inserter,  4 
into  1.  Model  DG320-5.  excellent  condition  on 
our  floor.  Price  $19,500.  Call  Bill  Schneider  at 
(414)  784-0110. 


MULLER  227  inserters  in  excellent  condition. 
Available  for  immediate  shipment.  Reply  to 
Graphic  Management  Assocs,  IrK.  f617)  481- 
8562. 


MISCELLANEOUS 


COMPUGRAPHIC  7200;  Xerox  Cheshire  730 
labeler;  CG  mini-disc  reader;  (2)  CG  2961 
typesetters.  Elliot  8000  Addressograph;  (3) 
Electro  sets.  Exceptionally  reasonable.  Call 
(518)  943-2100,  30  Church  St.  Catskill  NY 
12414. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  REWINDING— Mill  type  finish  up 
to  103"  wide,  nevus,  roto,  machine  coated, 
offset,  etc.  Heller  and  Usdan,  7  Caesar  PI, 
Moonachie  NJ  07074;  (201)  933-8100. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMP  IV  HR,  $5900.  Comp  IV  HR  A  with  spare 
parts  kit  $4250.  CG  7200  LI.  $1800.  Comp  II. 
$2250.  Comp  I,  $1500.  Comp  JR  TG  with  3 
strips  and  spare  parts  kit,  $2300.  Execuwriter 
II.  $1950.  Execuwriter  Display.  $1125.  Weber 
Systems,  (216)  729-2858. 


COMP  IV  HR,  3  years,  spare  parts  kit  and  strip, 
$6250;  Computape  I  with  fonts.  $15(X);  ACM 
9000  HR.  with  DEK  and  strips,  high  serial 
number,  a  pair  at  $2250  each.  Also  2  LR  at 
same  price.  Bob  Weber.  (216)  461-8270. 


EDIT  7770  LR,  1  year,  ICI.  dual  disk,  spare 
parts  kit,  MCPO,  Rev  lead.  $23,900.  Edit 
7770,  iVSyears,  $14,900.  Edit  7900  HR  with 
spare  parts  kit,  $11,000.  Edit  7900  LR 
$9250.  Weber  Systems  (216)  729-2858. 


COMPUGRAPHIC  IV  for  sale  or  take  over  lease. 
One  year  old.  Very  little  use.  Eight  Wpe  fonts 
and  processor.  Channel  13.  Box  1568.  Sun 
Valley  ID  83353;  (208)  726-0113. 


EDITOR  &  PUBLISHER  for  August  21.  1982 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FIRS1  MAIN  IS  pleased  to  announce  the  release 
of  the  AX  series  of  intelligent  typesetter  inter¬ 
faces.  The  AX  interface  may  be  driven  by  vir¬ 
tually  ANY  word  processing  system  or  micro¬ 
computer,  large  or  small.  This  allows  you  to  use 
a  low-cost  entry  terminal  such  as  TRS-80  or 
Apple.  The  AX  will  recognize  input  in  standard 
Ak:ii  format  and  translate  it  into  the  appropri¬ 
ate  codes  for  your  typesetter.  If  your  terminal 
can  drive  a  line  printer,  it  can  also  set  type! 
Keyboarding  is  easy,  using  simple  shorthand 
codes  for  typesetting  commands.  All  typesetter 
functions  are  supported.  The  AX  plugs  directly 
into  the  printer  port  of  your  word  processor, 
making  installation  a  snap. 

A  variety  of  options  are  available: 

•Multiple  keyboard  entry  ports 
•Simultaneous  operation  of  multiple- 
typesetters 

•A  job  buffer  which  frees  the  input  termin¬ 
al  and  sets  type  from  internal  memory 
•RS-232  input  and  output 
•User  Modifiable  keyboard 'output  tables 

The  best  part  is  the  price — complete  AX  sys¬ 
tems  begin  under  $2000. 

Also  available  are  new.  low  priced  entry  prog¬ 
rams  for  the  TRS-80  model  III  and  Apple  II 
specifically  designed  for  use  with  the  AX  inter¬ 
face. 

For  a  preliminary  datasheet  with  specifications 
and  prices,  contact: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 


FOR  SALE:  Harris  2221  Markup  Terminal- 
$  1 2,000.  Contact  Marc  W  Anthony  (308)  632- 
0670. 


HARRIS  2200  system,  TCU  and  3  VDT’s.  Re¬ 
spond  to  Enterprise  Electronics,  PO  Box  243, 
New  Milford  NJ  07646-243. 


(2)  MOT  350's  with  communication.  $3500 
each.  Trendsetter  812  HR,  3  years,  $8500; 
Videosetter  Universal.  3  years,  all  available  op¬ 
tions  and  accessories  plus  12  grids.  $18,500. 
Bob  W/eber,  (216)  461-8270. 


MVP  II  paper  tape  I/O  and  dual  disk,  5  years. 
$5500;  Unisetter  HR  with  DEK,  spare  parts  kit 
and  12  strips.  $9350.  CG  FDR.  $1250.  Bob 
Weber.  (216)  461-8270. 


QUADRITEK  1200.  processor.  14  fonts,  pap¬ 
er.  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment.  (307)  745- 
5165. 


QUADRITEK  1211;  dual  floppy.  50  fonts, 
$7000.  Quad  1200  with  13tonts,  $5950.  Itek 
RC  processor.  $1500.  Weber  Systems,  (216) 
729-2858. 


RECONDITIONED  Autotape  Keyboard  by  Com- 
pugraphic.  We  never  us^  it— bought  MDT's 
instead.  $600  or  best  otter.  Call  (907)  772- 
3547  or  write  Ron  Loesch.  Petersburg  Pilot,  PO 
Box  930,  Petersburg  AK  99833. 

TYPESETTING  EQUIPMENT 
Buy  and  sell.  10%  commission 
Weber  Systems-(216)  729-2858 

TELERAM  2277  bureau  terminal.  Two  years 
moderate  use,  excellent  condition.  S/N  6083. 
Installing  new  system,  sacrifice  for  $2500 
(cost  over  $6000  new).  Dan  Woodbury,  (802) 
254-2305,  8-12  am  Eastern  time. 

VIDEOSETTER  Universal,  MDT  350,  Advan- 
tage  system,  2  years,  never  used,  PMA.  all 
available  option  and  accessories  plus  8  fonts- 
negotiable.  Bob  Weber,  (216)  461-8270. 

CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
rantee  on  parts.  $3500  each.  Graphic  Systems 
Exchange,  Inc,  (716)  385-2858. 

CG  MDT  with  communication  interface.  In¬ 
cludes  two  GDC  modems  and  data  phones. 
$4400.  Contact  Tom  Stitler,  (7 1 7)  784-2 1 2 1 . 


_ PLATEMAKING _ 

LOGE  FILM  PROCESSOR,  18  months  old, 
24".  Cronalith  blender,  mixer  water  valve  sys¬ 
tem.  7-day  timer,  $16,500;  NuArc  flip  top 
plate  burner,  30  by  40",  serial  number  92B76 
24.  6  years  old,  $1500;  Brown  plate  sink.  36  x 
48".  $500,  Bryan,  Ohio  Times,  Bryan  OH 
43506;  (419)636-1111. 


GOSS  URBANITE  PRESS  COMPONENTS 
21  Vs  CUT-OFF 

IPEC.  INC,  97  Marquardt  Dr,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-676& 


EQUIPMENT  &  SUPPLIES 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


4  UNIT 
scon  PRESS 
FOR  SALE 

Four  unit,  double-width  SCOTT 
press,  with  half  deck,  3  to  2  folder,  4 
roll  stands,  two  sets  of  angle  bars 
front  and  back  of  folder,  5  portable 
ink  fountaines,  Beach  saddles  for 
Napp  plates,  and  all  NAPP  plates 
equipment.  The  press  installed  in 
1952  produced  only  40  to  50,000 
circulation  daily.  Two  75  hp  motors 
NAPP  equipment  installed  in  1976. 
Contact: 

Charles  D’Amour 
Publisher 

Tel:  (819)  376-2501 
La  Nouvelliste — 500  St.  Georges  St. 
Trois-Rivieres,  P.Q. 

G9A5J6 


IDEAL  SMALL  WEB  PRESS,  2  unit  Newsking, 
folder,  drive,  roll  stand  with  20  horse  power 
motor.  Available  now.  Phone  Robert  Anderson: 
(312)  895-3700. 


MARTIN  FLYING  PASTERS  new  1979,  run- 
on  Urbanite,  will  sell  all  6  or  individual. 
WEB  SPECIALISTS,  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web.  running  on  Ur¬ 
banite. 

IPEC.  INC,  97  Marquardt  Dr.  Wheeling  IL 
60090.  (312)  459-9700,  Telex  20-6766. 

NORTH  EAST  I NDUSTR I ES  is  offering  36  units 
of  Hoe  (k)lor  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  '/2-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES.  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


EQUIPMENT  &  SUPPLIES 


GOSS  SC,  7  units,  circumferential,  1978. 
Community  add-on  units,  1968-75. 
Urbanite,  10  units,  1980. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half/quarter/double  parallel. 
Metro,  6  units,  mid-1970’s. 

HARRIS  V15  A,  6  units,  1977. 

V15  A,  5  units,  1973. 

V25,  4  units,  1978. 

Folders:  JF7,  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975. 

845,  4  units,  1978. 

HOE  Lithomatic  II,  9  units,  5  Color  Humps. 

SOLNA  KING  Color  King,  5  units,  1979. 
Newsking,  6  units,  1970, 

BUTLER,  CARY,  MEG  Auto-Splicers. 

GREG  SHEETERS,  imprinters,  etc. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


GOSS  MARK  I  8,  224'4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  Vx  A  80,  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82, 4  2: 1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  Va.  6  Goss  auto¬ 
pasters,  18  Kline  reel  stands.  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available. 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25.  Vx  and  W  folder  JF-1. 

Goss  Community  add-on  units,  1969-76, 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite,  10  units.  1980. 

Gregg  flying  imprinter  22  Vx".  45  W". 

Fincor  motor  and  controls. 

Harris  845,  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units,  1969. 

Harris  V-25,  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

(1)  NEWSKING  unit,  reconditioned,  $15,000. 

(2)  unit  (iolor  King  with  Color  King  folder  com¬ 
plete  with  double  parallel  triple  cross  perf  and 
air  book  former.  Reconditioned.  1970  vintage, 
$60,000. 

Sprint  Web  Graphics.  (519)  685-2840 


JOIN  OUR  CONTRACT  CREW! 

.  .  -Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


•HARRIS-COTTRELL  web  offset  press.  Model 
M-1000,  5-unit  color  combination,  23Vi’’ 
cutoff. 

•Harris-Cottrell  book  press,  4<olor  web  offset 
press.  Model  53P. 

•6-unit  Hoe  color  convertible  press  with  2  fol¬ 
ders,  22Vx"  cutoff. 

All  units  are  in  excellent  condition  and  avail¬ 
able  immediately.  Contact  Graphic  Manage¬ 
ment  Associates,  Inc,  (617)  481-8562. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  174S"x24V5"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnk^  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,000. 

Northeast  Industries.  (213)  257-7557 


7  UNIT  Community,  2  folders,  1975 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Goss  Suburban  900  and  1(X)  series,  3  and  4 
units 

6  unit  Harris  V-15A,  1979 

Harris  845,  4  units,  22Vx’’,4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


5  UNIT  HARRIS  V-15C,  like  new,  installed 
October,  1979,  must  sell  immediately, 
save  $100,000. 

4  unit  News  King,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May,  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

(913)492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
tor  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)  289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


COMPUGRAPHIC  4961TL  fonts  and  width 
plugs,  especially  the  Souvenir  family.  Both  En¬ 
glish  and  Spanish  (SASP).  (305)  324-4321. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER, 

•Muller  227  inserter 
•Cutler  Hammer  Mark  IV 
•Count-O-Veyor  Stackers 
•Kansa  3:1  inserter 

All  must  be  in  good  operating  condition.  Reply 
to  Graphic  Management  Assocs.  Inc,  (617) 
481-8562. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

WANTED  ACCOUNTING  SOFTWARE  for  daily 
newspaper,  to  run  on  Data  General  Nova 
4XRDOS.  Details:  Phil  Turner,  Dally  Variety, 
1400  N  Cahuenga  Blvd,  Hollywood  CA  90028; 
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HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGERS,  weekly  newspapers 
Oregon  &  Montana,  needed  this  Eall.  Isolated 
communities  with  terrific  lifestyles,  environ¬ 
ments,  responsibilities  and  challenges. 
Agnessive  weekly  group.  Box  4633,  Editor  & 
Publisher. 

MARKETING  SERVICES  DIRECTOR 
Here  is  a  unique  opportunity  with  an  aggressive 
morning/evening  Florida  newspaper  in  a  highly 
competitive  growth  market  for  the  right  persorr 
with  newspaper  marketing,  promotion  and  re¬ 
search  background.  The  person  will  be  re¬ 
sponsible  for  directinga  promotion  department 
headed  by  a  manager;  coordinating  the  re¬ 
search  function  and  developing  market  presen¬ 
tations:  coordinating  media  campaigns  with 
our  advertising  agency,  developing  community 
involvement  programs;  and,  working  with  the 
advertising  department,  circulation  depart¬ 
ment.  the  newsroom  and  personnel  in  an  effort 
to  provide  marketing  support  tor  their  effective 
operation.  Audio  visual  capabilities  desirable. 
Outstanding  benefits  and  a  great  place  to  live 
and  progress.  Send  resume  and  salary  require¬ 
ments  tO:  J  L  Sartory,  Palm  Beach  Newspapers. 
Inc,  PO  Drawer  T,  West  Palm  Beach  FL  33405. 

OFFICE  MANAGER/CONTROLLER/Chief 
Financial  Officer  wanted  for  Italian  language 
daily  and  touring  operation.  Applicant  must  be 
full-charge  individual,  strong  on  accounting, 
budgeting  and  financial  control,  computers 
and  personnel  management.  Must  be  familiar 
with  all  aspects  of  bookkeeping  up  to  and  in¬ 
cluding  financial  statements.  Three  years  of 
newspaper  experience  required.  Experienced 
MBA's  and/or  CPA's  with  successful  track  re¬ 
cord  in  financial  management  welcome.  The 
ability  to  communicate  in  Italian  and  English 
highly  desirable.  Send  resume  and  salary  re¬ 
quirements  to  Jim  Evans.  II  Progresso,  15 
Bland  St,  Emerson  NJ  07630. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  needed  for  small 
weekly.  Salary  plus  commission.  Wonderful  life 
style  in  mountains  near  Boston.  Send  resume 
to  David  Grossman.  Messenger,  Box  MM.  Hill¬ 
sboro  NH  03244. 

ADVERTISING  SALES  (Area  Manager).  Shop- 
per,  55m  Free  circulation.  Area  open  Viroqua, 
Wisconsin.  Established  accounts.  Person  must 
be  aggressive  retail  oriented  person,  growth 
and  profit  minded.  Responsible  for  all  phases 
of  a  11,000  zoned  circulation  area.  Salary 
plus.  Hardworking  imaginative  only  need  app¬ 
ly.  Foxxy  Shopper,  PO  Box  526,  Sparta  Wl 

ADVERTISING  SALESPERSON  for  5000  daily 
in  central  Missouri.  Send  resume,  clips,  refer¬ 
ences  and  salary  requirements  to  Larry  Freels, 
Daily  Guide,  Box  578,  Waynesville  MO  65583. 

AD  SALESPERSON  wanted  immediately  for 
6000  circulation  semi-weekly  newspaper  near 
Houston.  Growing  market,  established 
accounts,  lots  of  potential.  Contact  Christopher 
Barbee,  (713)  543-3363  or  send  resume, 
samples  and  references  to  PO  Box  1180,  El 
Campo  TX  77437.  No  smokers,  please. 

DATA  PROCESSING  DIRECTOR 
We  are  looking  for  a  person  with  data  proces¬ 
sing  management  experience  to  take  charge 
and  direct  our  data  processing  department.  We 
are  presently  using  DEC  equipment.  Candi¬ 
dates  must  have  experience  with  large  scale 
time-sharing  and  many-computers  utilizing 
CRT  terminals  in  user  departments.  Experience 
in  project  management  to  include  systems  de¬ 
sign.  programming  and  operations.  Candidate 
must  also  have  experience  in  software  and 
hardware  evaluation  and  selection  in  business 
and  production  applications,  ^nd  resume  and 
salary  requirements  in  confidence  to  Box 
4629.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
Immediate  opening  for  top  advertising  position 
in  a  40,000  daily  located  in  a  highly  competi¬ 
tive  Illinois  market  place.  Applicants  must  have 
solid  management  experience  and  be  familiar 
with  all  areas  of  newspaper  advertising.  Indi¬ 
vidual  will  lead  and  motivate  staff  of  35  and 
report  to  marketing  director.  Creativity  and  en¬ 
thusiasm  will  be  required  to  maintain  outstand¬ 
ing  growth.  Salary  commensurate  with  experi¬ 
ence.  Please  send  resume  to  Box  4623,  Editor 
&  Publisher. 


_ ADVERTISING _ 

CALIFORNIA  WINE  COUNTRY  newspaper 
group  seeks  solid  professional  to  head  hard¬ 
working  advertising  department.  Excellent 
community,  strong  papers  and  progressive  atti¬ 
tude.  Only  qualified  need  apply.  Will  pay  top 
dollar  for  the  right  person.  Send  resume  to 
Healdsburg  Tribune.  PO  Box  518,  Healdsburg 
CA  95448. 

EXPERIENCED  ADVERTISING  DIRECTOR 
needed  for  60,(X)0  circulation  7-day  newspap¬ 
er  in  Washington  state.  The  Herald  is  publish^ 
in  Everett,  Washington  and  isa  division  of  the 
Washington  Post  (Company.  We  are  seeking  a 
candidate  with  a  proven  track  record  m  adver¬ 
tising  management.  We  offer  the  challenge  of 
leading  a  professional  sales  staff  in  a  competi¬ 
tive  market  30  miles  north  of  Seattle. 

The  individual  should  have  well  rounded  ex¬ 
perience  in  ad  sales  (retail,  classified  and 
national)  in  addition  to  management  experi¬ 
ence.  Record  of  successful  sal^  leadership  in 
a  competitive  market  is  important.  Strong  plan¬ 
ning  and  human  relations  skills  a  must. 

Excellent  benefit  package.  Reply  with  resume, 
full  confidential  salary  requirements  and  refer¬ 
ences  by  September  1 5  to  Larry  L  Hanson.  Vice 
President  of  Marketing,  The  Herald.  PO  Box 
930,  Everett  WA  98206. 

Are  you  aggressive,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to:  Dmnis  Fear¬ 
ing.  Multi-Media  Enterprises.  18533  Burbank, 
Ste  144,  Tarzana  CA  91356;  (213)  344- 


ADVERTISING  MANAGER  for  20-25,000  ABC 
daily  and  Sunday  in  eastern  Ohio.  Applicant 
should  be  strong  on  staff  leadership,  market¬ 
ing.  able  to  motivate  and  train,  have  classified 
experience.  If  you  are  ready  to  move  up  from 
your  small  paper  management  spot  and  join  a 
professional  group  with  a  future  toward  general 
management,  send  j^r  resume  today  includ¬ 
ing  salary  history.  Box  4653,  Editor  &  Pub- 


ZONE  5  SUBURBAN  WEEKLY  will  need  in 
(Jctober  a  highly  aggressive,  dynamic  advertis¬ 
ing  manager  who  can  also  supen/ise  news  staff 
and  write  occasional  news  stories.  Excellent 
pay.  commissions,  profit  sharing.  Auto  in¬ 
cluded.  Box  4600,  Editor  &  Publisher. 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

For  52,000  morning  and  evening  combination 
daily  in  Zone  4.  Manage  daily  operation  of  Re¬ 
tail  Department  and  supervise  10  employees. 
Excellent  salary  and  fringe  benefits  plus  MBO 
program.  Solid  advertising  background  re¬ 
quired.  Send  complete  resume  and  salary  re¬ 
quirements  to:  GM  Johnson.  Advertising  Direc¬ 
tor,  Gulf  Publishing  Co,  PO  Box  4567,  Biloxi 
MS  39531  or  call  (601)  896-2484. 
an  equal  opportunity  employer 

ADVERTISING  SALES  MANAGER 
North  San  Diego's  largest  newspaper  has  an 
immediate  opening  for  an  advertising  sales 
manager.  Supervise  10  advertising  sales  reps 
who  are  responsible  for  all  local  retail  and  clas¬ 
sified  accounts.  Experience  in  newspaper  sales 
and  management  preferred.  Send  resume  to 
Box  4673,  Editor  &  Publisher. 

SALES  MANAGER— For  7000  daily  in  south- 
em  Indiana.  Excellent  opportunity  to  move  into 
management.  Salary  plus  incentives.  Mail  re¬ 
sume  to  Terry  Grimes.  Publisher.  Clarion.  lOO 
N  Gibson.  Princeton  IN  47670. 


ARTIGRAPHICS _ 

ILLUSTRATOR/DESIGNER 
Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald.  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design,  be  able  to  critique 
and  motivate  otlm  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  Miami 
Herald.  Editorial  Department.  1  Herald  Plaza. 
Miami  FL  33101. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
85(X)  ABC  daily  65  miles  from  New  Orleans 
seeks  fake-charge  person .  Oreer  opportunities 
with  large  group.  Hands-on  working  type.  No 
desk  executive.  $15,000  to  $17.C)00.  Send 
resume  to  Lou  Major.  PO  Box  820,  BogalusaLA 
70427. 

CIRCULATION  MANAGER  wanted  for  bi- 
weekly  newspaper,  well  down  the  road  to  be¬ 
coming  a  daily.  Ideal  candidates  will  be  strong 
in  basic  circulation  knowledge,  familiar  with 
computers  and  willing  to  develop  new  market 
potential  in  addition  to  increasing  penetration 
in  existing  market.  This  newspaper  is  in  Texas. 
Send  resume  and  references  to  Circulation 
Director,  Hartman  Newspapers.  Inc.  PO  Box 
1390.  Rosenberg  TX  77471. 


RETAIL  SALES  MANAGER.  Weekly  California 
newspaper  chain  seeks  strong  sales  manager  to 
lead  staff  of  10.  Strong  in  motivation  and  sales 
management.  Excellent  salary  plus  bonuses. 
Liberal  benefits  package.  Send  resume  includ¬ 
ing  salary  history  to  Box  4588,  Editor  &  Pub¬ 
lisher. 


_  I  SHIRT  SLEEVE  MANAGER  to  run  newspaper 

CONTROLLER— Oriented  in  newspaper  dealership  and  separate  private  delivery  corn- 
budgeting  procedures  for  weekly  group  associ-  pany.  Must  think  like  executive  but  do  nitty- 
ated  with  Metropolitan  chain.  Immediate  open-  gritty  as  well.  Experience  less  important  than 
ing.  Experience  with  newspaper  operations  im-  attitude.  Location  New  York  suburban  area.  Fu- 
pr^ant,  but  not  essential.  Please  reply  to  Box  ture  equity  position  possible.  Include  salary 
4648,  Editor  &  Publisher.  needs  in  reply.  Box  4655,  Editor  &  Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


_ aRCULATION _ 

CIRCULATION 

MANAGER 

We  have  a  product.  We  have  the  community. 
We  have  the  computers  and  related  equipment. 
The  key  missing  ingredient  is  the  top  manage¬ 
ment  to  oversee  our  circulation  dep^ment. 

If  you  are  able  to  communicate. . . 

If  you  are  able  to  motivate... 

If  you  have  sound  knowledge  of  ABC  proce¬ 
dures.  and  postal  regulations  governing  second 
and  third  class  mail... 

If  you  can  market  in  a  competitive  situation. . . 
If  you  are  familiar  with  TMC  products... 

Arid  if  you  are  professional,  organized  and  en¬ 
thusiastic... 

Then  by  gosh  we  want  to  hear  from  you  so  that 
we  have  the  chance  to  put  you  on  our  award¬ 
winning  team.  Tell  us  about  your  accomplish¬ 
ments  and  experience.  Tell  us  why  you  are  the 
person  for  our  PM  paper  located  in  the  mid¬ 
west  with  under  40.000  circulation.  We'll 
keep  your  reply  in  complete  confideiKe.  Write 
Box  4622,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Run  your  own 
show!  13,500  AMTuesday  thru  Saturday  in  Big 
10  town  needs  experienced  circulator  to  ron 
reorganized  department  where  sales  and  ser¬ 
vice  are  stressed.  Paid  medical,  dental,  life 
plus  retirement.  Salary  commensurate  with  ex¬ 
perience.  Resume,  salary  history  and  letter 
selling  yourself  to  Publisher,  The  Daily  lllini, 
620  E  John.  Champaign  IL  61820. 

CIRCULATION  MANAGER 
ZONE  4 

Reporting  to  circulation  director  in  Southern 
metro  market.  Part  of  a  major  group  with  excel¬ 
lent  career  opportunities.  Must  be  experienced 
in  all  phases  with  strong  promotion  and  man¬ 
agement  skills.  Excellent  benefits.  Starting  sal¬ 
ary  commensurate  with  experience.  Send  re¬ 
sume  to  Box  4651,  Editor  &  Publisher. 

E  &  P's  Help  Wanted  ads  reach 
the  Industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
vyanted  advertisers  tell  us  that  E 
C  P  Classifieds  ads  get  results! 


EDITORIAL 


BEGINNING  REPORTER.  Small  daily  in  west 
Tennessee  seeks  a  reporter  to  cover  beats  as 
well  as  general  assignments.  Send  resume  and 
clips  to  Earl  Thornton,  State  Gazette.  PO  Box 
808,  Dyersburg  TN  38024. 

BUSINESS  PAGE  EDITOR 
The  Courier-Journal  is  accepting  applications 
for  editor  of  it's  business  section.  5  to  10  years 
professional  business  writing  and/or  supervi¬ 
sion  experience  is  preferred.  A  reply  in  writing 
to  David  Hawpe,  Managing  Editor.  Courier- 
Journal.  525  W  Broadway.  Louisville  KY 
40202. 

COPY  EDITOR 

The  Anchorage  (Alaska)  Daily  News,  an  excel¬ 
lent,  fast-growing  morning  newspaper  of 
44,()00  circulation  has  an  immediate  opening 
for  talented  copy  editor  with  a  demonstrated 
flair  for  page  lai^t  and  head  writing.  We  are 
adding  this  and  other  positions  as  our  war  with 
the  competitive  escalates.  The  News  has  a  solid 
tradition  of  prize-winning  writing,  reporting  and 
design  on  which  we  int^  to  build.  The  pay  is 
reasonable,  the  work  is  hard  and  our  standards 
are  high.  Don't  dismiss  Alaska  too  quickly,  it'sa 
fine  place  to  practice  journalism.  If  this  in¬ 
terests  you,  send  a  letter  explaining  why  you  are 
the  person  for  the  job.  a  resume  (include  pro¬ 
fessional  references),  and  writing,  layout  and 
headline  clips  to  Mr  WP  (Xxigheily.  Assistant 
Managing  Editor.  Anchorage  Daily  News. 
Pouch  6616,  Anchorage  AK  99502. 

COPY  EDITOR 

The  Times  Herald-Record,  an  80.0(X)  circula¬ 
tion  morning  tabloid.  65  miles  Northwest  of 
New  York  City,  is  seeking  applicants  for  its 
10-person  copy  desk.  We  demand  concise  edit¬ 
ing.  bright  headlines  and  attractive  layouts 
under  tight,  four-edition  deadlines.  We  prefer 
daily  news  experience  but  base  our  hiring  on 
talent.  Applicants  should  send  cover  letter, 
work  samples  and  resume  to:  Personnel  Direc¬ 
tor,  the  Times  HerakJ-Record.  40  Mulberry  St, 
.'Middletown  NY  10940. 

an  equal  opportunity  employer 
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HELP  WANTED 


HELP  WANTED 


ALL  WE  WANT  is  a  reporter  who  can  dig  out  all  EDITORIAL — States  News  Service,  now  a  joint 
the  facts,  turn  them  into  lively,  well-organized  venture  of  Pulitzer  Publishing  Company  and 
news  stories  and  capture  for  our  readers  the  Indian  Head  Inc  is  looking  for  reporters  with 
distinctive  quality  of  life  in  one  of  the  South-  strong  hard  news  background.  Apply:  States 
west's  fastest-growing  cities.  Box  4658.  Editor  Nevrs  Service,  Management  Committee.  654 
&  Publisher.  Pennsylvania  Av,  SE.  Washington  DC  20003. 

SHIRT  SLEEVE  EDITOR  for  5-day  PM  daily  in 
Clinton.  Illinois.  We  operate  with  an  80%  local. 
20%  wire  news  format,  staff  of  3  plus  stringers 
with  10  pages  per  day  average.  Our  product 
gets  results.  1000  new  starts  in  the  past  1 1  Viz 
months.  We're  owned  by  one  of  the  fastest 
growing  groups  in  the  country  and  the  editor 
who  excels  at  hard  work  with  high  quality  will 
advance.  Send  salary  history  and  resume  to 
Mike  Tompkins,  Publisher,  Clinton  Daily  Jour¬ 
nal,  PO  Box  615,  Clinton  IL  61727.  No  phone  , 
CORPORATE  WRITER, PHOTOGRAPHER  calls,  please. 

We  are  seeking  a  writer  photographer  with  a  ’ _ 

degree  in  journalism  with  at  least  3  to  5  years  SPANISH  SPEAKING  editor  needed  for  new 
experience  on  a  daily  newspaper  or  magazine,  weekly  newspaper  in  San  Joaquin  Valley.  Appli- 
Would  travel,  write  and  photograph  for  our  com-  cant  should  speak  and  write  both  English  and 
pany's  two  monthly  publications.  Person  we  Spanish  well.  $200  salary  and  liberal  commis- 
hire  must  be  extremely  competent  in  black  and  sion.  Send  resume  plus  recent  examples  of 
white  photography  and  knowledgeable  in  dar-  writing  in  both  languages  to:  La  Voz,  PO  Box 
kroom  skills.  Color  photo  experience  desirable.  692.  Springville  CA  93265. 


ACCEPTING  applications  for  news  editor  and 
sports  writer,  opening  in  near  future.  Five-day 
morning  tabloid.  Publisher,  Northern  Wyoming 
Daily  News.  Box  508.  Worland  WY  82401. 


AGRICULTURE  JOURNALIST.  Should  have  3- 
5  years  experience  in  ag  writing  and  client  con¬ 
tact.  Job  involves  pr  writing  work  with  national 
ad  clients  in  Midwest  ag  pr  firm.  Box  4666, 
Editor  &  Publisher. 


CORPORATE  WRITER, PHOTOGRAPHER 
We  are  seeking  a  writer  photographer  with  a 
degree  in  journalism  with  at  least  3  to  5  years 
experience  on  a  daily  newspaper  or  magazine. 
Would  travel,  write  and  photograph  for  our  com¬ 
pany's  two  monthly  publications.  Person  we 
hire  must  be  extremely  competent  in  black  and 
white  photography  and  knowledgeable  in  dar¬ 
kroom  skills.  Color  photo  experience  desirable. 
Feature  writing  experience  essential  Business 
or  Ag-related  writing  helpful.  Must  be  able  to 
work  with  all  levels  of  management.  Growth- 
oriented  position.  Salary  commensurate  with 
experience.  Please  send  clips,  resume  and  sal¬ 
ary  requirements  to  Box  4646,  Editor  &  Pub¬ 
lisher. 

COPY  DESK  CHIEF— Mid  size  daily  in  the 
Rockies  seeks  experienced  copy  editor  capable 
of  handling  slot,  layout  and  people.  Send  re¬ 
sume,  tearsheets  and  salary  requirements  to 
Box  4647,  Editor  &  Publisher. 

COPY  EDITORS 

If  you  have  reporting  experience,  solid  news 
judgment  and  a  knowledge  of  and  love  for  the 
English  language,  this  is  an  opportunity  offer¬ 
ing  challenge  and  growth  in  one  of  the  Sun¬ 
belt's  finest  locations.  Generalists  preferred. 
Box  4660,  Editor  &  Publisher. 

CITY  EDITOR.  Growing  11,000  Ohio  daily 
needs  fast,  accurate,  organized  second-in- 
command.  Reporters  with  some  desk  experi¬ 
ence  will  be  considered.  Vacation,  hospitaliza¬ 
tion  benefits.  All  replies  in  confidence  to  Box 
4649,  Editor  &  Publisher. 

DESIGNER  with  flair  and  background  in  news¬ 
paper  or  magazine  design  sought  by  aggressive 
AM  in  competitive  market.  Send  work  samples, 
resume  and  salary  requirements  to  M  ike  Camp- 
bell.  Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502.  No  calls,  please. 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexirrgton  Av,  New  York,  NY  1 0022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  Iwge  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


FISHING  AND  HUNTING  WRITER, EDITOR 
needed  for  progressive  100,000-plus  weekly. 
Strong  Texas  orientation  a  must.  VDT  experi¬ 
ence  desirable  Mail  resume,  references,  sam¬ 
ples  and  salary  requirements  to  Box  460 1 .  Edi¬ 
tor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  3658-J.  Lacey  WA  98503. 


INTERNS  WANTED  to  work  with  top  investiga¬ 
tive  reporter.  No  pay  but  great  experience. 
SendresumeandclipstoJackAnderson,  1401  1 
16th  St,  NW.  Washington  DC  20036.  | 


LIFE  TIMES  FEATURE  EDITOR 
Looking  for  a  challenge?  We  are  a  6-day  com-  | 
munity  newspaper  committed  to  a  modern,  I 
graphic-oriented  product.  We  are  growing  and  | 
looking  tor  someone  to  grow  with  us.  Write  us 
about  your  qualifications.  Send  samples  of 
work  and  salary  requirements  to  Personnel 
Dept,  the  Evening  Sentinel,  PO  Box  130,  Car¬ 
lisle  PA  17013. 

MODERN  TEXAS  DAILY  (21,000  circulation) 
seeking  community-minded  managing  editor 
capable  of  training,  leading  and  maintaining 
superior  news  department  of  25  with  emphasis 
on  local  news  coverage.  Headed  toward  fully 
electronic  newsroom.  Send  resume  and  salary 
requirements  to  James  S  Nabors.  Publisher, 
Brazosport  Facts,  720  S  Mam,  Clute  TX 
77531.  No  phone  calls,  please. 


We  re  looking  for  a  WRITER.  The  area  is  boom¬ 
ing.  and  the  football,  basketball  and  baseball 
teams  are  big-time.  Were  out  to  bring  their  fans 
the  story  behind  the  stats,  the  human  side  of 
the  games  people  play.  If  you  can  capture  those 
elements  in  smooth,  lively,  informative  prose, 
this  is  an  opportunity  that  will  challenge  you— 
and  offer  some  fun  along  the  way,  too.  (But  only 
original  cliches  are  allowed).  Zone  8.  Box 
4661,  Editor  &  Publisher. 

THE  ODESSA  AMERICAN,  an  aggressive,  mid¬ 
sized  PM  in  west  Texas,  seeks  a  few  pros  to  fill 
key  reporfing  and  copy  editing  positions. 
Prospective  reporters  must  be  relentless  dig¬ 
gers  with  strong  basic  skills  who  appreciate 
accuracy  and  fairness.  Copy  desk  applicants 
must  have  good  editing  abilities,  be  able  to 
work  under  deadline  pressures,  possess  modu¬ 
lar  layout  skillsand  know  how  to  write  headlines 
that  sing.  Ideal  candidates  will  have  experience 
on  smaller  papers.  We  offer  competitive  salar¬ 
ies.  good  fringes,  continuing  education  prog¬ 
rams  and  a  creative  work  environment  in  a  thriv¬ 
ing  news  climate.  Please  send  package  to  News 
Editor  Tim  Nickell  or  City  Editor  Olaf  Frandson, 
PO  Box  2952,  Odessa  TX  79760.  Calls 
accepted  at  (915)  337-4661  from  2-4  pm 
Monday  through  Friday. 


EDITORIAL 

WRITERS 

Help  us  to  shape  opinion — 
where  it  matters.  The 
Washington  Times  needs 
three  editorial  writers;  one  a 
specialist  in  legal  judicial 
matters,  another  on  urban 
affairs,  a  third  on  social 
issues.  You’ll  join  a  team  of 
top  pros  on  a  newspaper  well 
on  its  way  already  to  becom¬ 
ing  one  of  the  finest  as  well  as 
most  influential  in  the  world. 

You'll  receive  premium  pay 
and  benefits  and  work  in  one 
of  the  most  exciting,  attrac¬ 
tive  and  effervescent  news¬ 
rooms  in  the  business. 

But  we  demand  in  ex¬ 
change  for  these  rewards 
writers  who  approach  their 
craft  with  style,  clarity,  scho¬ 
larship.  and  intellectual 
strength.  We  are  an  un¬ 
abashedly  conservative 
newspaper;  so  too,  of 
course,  must  our  editorial 
writers  be.  If  you  believe  you 
qualify,  write; 

James  R.  Whelan.  Editor 

The  Washington  Times 

3600  New  York  Avenue 

Washington.  D.C.  20002 

An  Equal  Opportunity  Employer 


POLICE-INVESTIGATIVE  REPORTER.  West¬ 
ern  Piedmont  North  Carolina  daily  seeking 
aggressive  reporter  for  crime  and  police  beat. 
Must  be  able  to  probe  below  surface  of  daily 
cop-shop  routine.  Looking  for  someone  who 
knows  what  news  is  and  knows  how  to  present 
it.  Experience  necessary.  Salary  negotiable. 
Medical  benefits  and  yearly  bonus  paid  by  com¬ 
pany.  Send  resume  and  clips  to  City  Desk.  Gas¬ 
tonia  Gazette,  PO  Box  1538,  Gastonia  NC 
28052. 


REPORTER 

Pasha  Publications,  an  independent  energy 
publisher,  wants  a  full-time  reporter  to  cover  oil 
production.  Experience  in  oil  reporting  a  must. 
Excellent  benefits:  salary  depends  on  experi¬ 
ence.  Send  resume,  clips  to:  Pasha  Publica¬ 
tions,  1401  Wilson  Blvd,  Ste  1000,  Arlington 
VA  22209. 

REPORTER  WANTED  for  aggressive,  colorful 
state  capital  daily  to  cover  social  services 
issues  from  the  peoples  perspective.  We  want  a 
strong  writer  with  a  conscience  and  some  ex¬ 
perience.  Send  detailed  letter,  resume  and 
clips  to:  Frank  Fantini,  Executive  Editor,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover  DE 
19901. 

SPORTSWRITER — One  year  professional  ex¬ 
perience  and  strong  layouts  required.  High 
school,  top  college  and  professional  coverage 
(Orioles,  (Jolts,  Redskins).  Send  3  layouts  to 
Edward  Casey,  The  Capital,  PO  Box  911,  Anna¬ 
polis  MD  21404. 

STAFF  WRITER/EDITOR 
T ired  of  long  newspaper  hours  and  short  news¬ 
paper  pay?  Come  Soufh  and  join  our  dynamic 
young  staff  publishing  the  finest  business 
magazine  in  it's  field .  Were  looking  for  a  writer/ 
reporter/ photographer  with  upward  motivation 
to  learn  our  industry  and  advance  to  an  editorial 
management  position  within  the  next  9 
months.  Qualified  candidates  will  be  aggres¬ 
sive.  dedicated  journalists  willing  to  fulfill 
assignments  on  deadline,  generate  interesting 
story  ideas  and  copy,  assist  in  layout,  and 
assume  a  full  range  of  editorial  responsibilities. 
Great  location  in  semi-rural  community  near 
thriving  metro  city.  Send  resume,  work  samples 
and  salary  history  to  Box  4645,  Editor  &  Pub¬ 
lisher. 

ENTERTAINMENT/ARTS  EDITOR  at  major 
metropolitan  daily  in  highly  competitive  north¬ 
ern  California  city.  Must  be  an  experienced  edi¬ 
tor  with  excellent  knowledge  of  pop.  fine  arts 
and  culture.  Send  resumes  and  samples  to  Box 
4584,  Editor  &  Publisher. 

equal  opportunity  employer 

EXPANDING  REGIONAL  WEEKLY  in  mountain 
resort-farming  area  seeks  experienced  general 
assignment  reporter  for  hard  news,  features  in 
upstate  New  York.  Political  savvy  a  must.  Send 
clips.  Box  4618,  Editor  &  Publisher. 


EDITOR  for  aggressive,  quality  small  town 
weekly.  Send  resume  and  salary  requirements 
to  PO  Box  307,  Deer  Lodge  MT  59722. 

TO  SUPERVISE  day-to-day  operation  of  news¬ 
room,  we're  seeking  a  person  with  solid  man¬ 
agement  and  technical  skills.  An  innovative 
Pacific  Northwest  daily  with  strong  commit¬ 
ment  to  quality  reporting,  writing  and  graphics. 
As  number  2  person  in  news  department,  this 
editor  must  be  able  to  lead  talented  staff  of 
reporters,  editors  and  photographers.  Excellent 
pay  and  benefits.  An  Equal  Opportunity  Em¬ 
ployer.  Send  resume,  references  and  work  sam¬ 
ples  to  Personnel  Manager.  Walla  Walla  Union- 
Bulletin,  PO  Box  1358.  Walla  Walla  WA 
99362. 

THE  LOUISVILLE  TIMES  is  seeking  a  skilled 
copy  editor  with  at  least  2  years  of  experience. 
Send  resume  to  John  E  Carey,  News  Editor, 
525  W  Broadway,  Louisville  KY  40202.  No 
phone  calls,  please. 

WRITER  with  experience  or  degree  for  Midland- 
Odessa  weekly  sports  and  family  profile  pub¬ 
lication.  Send  resume  with  sala^  requirements 
to  Big  T ime  Sport  and  Permian  Basin  Lifestyle, 
202  Andrews  Hwy,  Midland  TX  79701.  Im¬ 
mediate  openings. 

WANTED:  Future  top-notch  reporter  for  hard¬ 
hitting,  prize-winning  15,000  daily.  We  prom¬ 
ise  hard  work,  low  pay  and  the  experience  to  get 
you  a  fast  start  up  the  ladder.  Send  resume, 
references  and  clips  to  Robert  A  Stephens,  The 
Sun-Journal.  New  Bern  NC  28560.  Don't  ex¬ 
pect  a  reply  unless  you  show  real  promise. 

_ JOB  LEADS _ 

PR,  EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375, 


HELP  WANTED 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  WANTED 
Our  photos  don't  just  fill  space:  they  tell  what  is 
going  on  in  the  most  dynamic  way  possible.  If 
you  can  shoot  pictures  that  do  this,  and  can  tell 
visual  stories  that  will  complement  and  en¬ 
hance  our  word  stories,  we  want  you  to  help  us 
cover  one  of  the  most  exciting  major  cities  in 
the  West.  Box  4659,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESS  OPERATOR  to  operate 
21x28"  offset  1  color  Heidelburg  press.  4  color 
experience  required.  Second  shift,  3  to  1 1pm. 
Good  benefits.  Opportunity  to  advance  in  prog¬ 
ressive  company.  Call  (717)  532-4101  and 
ask  tor  Ken  Wolfrom.  Evenings  (717)  532- 
9374,  The  News-Chronicle  Company,  Ship- 
pensburg  PA. 


NIGHT  FOREMAN 

4-unit  Goss  Metro  shop  printing  all-day- 
newspaper  needs  experienced  night  foreman  as 
key  manager.  Major  commitment  to  quality 
printing:  heavy  use  of  color.  Multiple  editions. 
Ideal  living,  working  conditions  in  family- 
oriented  Southern  market.  Send  background, 
salary  to  Publisher,  Kingsport  Times  News,  PO 
Box  479,  Kingsport  TN  37662. 


PRESSPERSON 

The  Delaware  County  (Pennsylvania)  Daily 
Times  in  suburban  Philadelphia  is  looking  for 
an  experienced  web  offset  pressperson  who  is 
interested  in  future  advancement  into  produc¬ 
tion  management.  Current  scale  $464  tor  night 
work  that  includes  Saturdays.  Press  is  Harris 
1650.  Send  letter  and  resume  to  Matthew 
Ezafranski,  Press  Foreman,  Daily  Times.  500 
Mildred  Av,  Primes  PA  19108.  Only  written 
replies  please. 

PRESS  ROOM  FOREMAN 
Web  offset  foreman  for  30, OCX)  daily  and  Sun¬ 
day  newspaper.  Quality-conscious  and  mainte¬ 
nance-oriented  for  5  units  of  Harris  N-1650 
and  plate  room.  Must  be  able  to  lead  and  train. 
Union  or  eligible.  Salary  mid-$20.  Send  re¬ 
sume  to  Barry  Hopwood,  General  Manager, 
Lebanon  News  Publishing  Co,  PO  Box  600, 
Lebanon  PA  17042, 

PRESSROOM  MANAGER 
We  re  a  growing  80,000  circulation  7-day  am 
daily.  We're  looking  for  someone  to  take  charge 
of  our  expanding  press  department.  Metro 
offset  experience  is  a  must  and  experience  in 
conversion  to  offset  is  helpful.  We  prefer  at 
least  5  years  management  experience,  too. 
Your  strengths  should  include  establishing  and 
maintaining  employee  training  and  press 
maintenance  programs.  We  can  offer  the  right 
person  a  salary  to  the  high  $20's  and  benefits 
package.  Please  send  your  resume  to  Personnel 
Director,  the  Times  Herald-Record,  40  Mulber¬ 
ry  St,  Middletown  NY  10940. 

an  equal  opportunity  employer 


_ PRODUCTION _ 

PRE-PRESS  PRODUCTION  MANAGER  needed 
for  30,000  circulation  New  England  newspap¬ 
er.  We  are  seeking  a  highly  motivated  individual 
with  good  management  skills  and  a  working 
knowledge  of  computer  technology.  Familiarity 
with  all  phases  of  pre-press  production, 
budgeting,  and  cost  control  are  essential.  Send 
resume  and  salary  requirements  to  Box  4624, 
Editor  &  Publisher. 


FIELD  SERVICE  DIRECTOR 
We  are  looking  for  a  person  with  experience  in 
large  newspaper  press  installation,  knowledge¬ 
able  in  letterpress  and  offset  to  direct  and  man¬ 
age  our  letterpress  to  offset  conversion  installa¬ 
tion  and  field  personnel.  The  position  requires 
the  person  to  be  based  in  the  Chicago  area, 
extensive  travel,  field  work  on  occaision  and  a 
work  history  that  includes  supervisory  responsi¬ 
bilities.  Salary  and  beneifts  are  liberal  and 
negotiable  based  on  experience  and  accom¬ 
plishments.  Send  resume  to  Randy  Coakley, 
President,  Press  Machinery  Corp,  230  James 
St,  Bensenville  IL  60206. 


PUBLIC  RELATIONS 


lend  resume.  PUBLIC  RELATIONS 

ilephens.  The 
60.  Don't  ex- 

il  promise.  Challenging  opportunity  for  aggressive  place- 
ment  professional  with  10  years  plus  experi¬ 
ence  on  major  corporate  pr  accounts  offered  by 
pr  firm  with  corporate  financial  and  marketing 
accounts.  Proven  track  record  and  ability  to 
wice-a-month  deal  with  clients  at  highest  level  a  requirement. 
68-38  Yellow-  Resume  and  salary  history  to  Box  4665,  Editor 

1  &  Publisher. 

EDITOR  &  PUBLISHER  for  August  21,  1982 


POSITIONS  WANTED 


ADMINISTRATIVE 


DEDICATED  JOURNALIST/MARKETING  SPE¬ 
CIALIST/FAMILY  MAN  in  late  30'swith  strong 
line  management,  business  academic  back¬ 
ground  seeks  top  management  position  with 
quality  suburban  newspaper  or  group.  MBA 
seasoned  with  time  in  newsroom,  selling  ma¬ 
jors,  running  web  printing  business,  sitting  on 
chamber  board,  and  in  both  publisher  and 

feneral  manager  chair.  Box  4526,  Editor  & 
ublisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  on  daily  and  Sunday 
desires  circulation/marketing  position  in  Mid¬ 
west.  Over  20  years  of  achievements  on  morn¬ 
ing  and  evening,  large  and  medium  sized  news¬ 
papers.  Strong  and  reliable  references.  Box 
4641,  Editor  £  Publisher. 


CIRCULATOR:  18  years  management  and 
promotion  experience  with  small  and  medium 
AM,  PM  dailies  and  weeklies,  shoppers,  TMC, 


EDITORIAL 


CRACKERJACK  outdoor  reporter  wants  beat  in 
Zones  6-9.  Effective,  experienced.  J  degree. 
Clips,  resume  on  request.  Box  4654,  Editor  & 
Publisher. 


COPYEDITOR.  BA  degree,  one  year  on  30.000 
daily  as  reporter.  Disciplined  training  priority 
over  starting  pay.  Jim  McFadden,  (215)  345- 
0325. 


EDITORIAL 


ENTRY  LEVEL  position  sought  by  ‘82  graduate 
with  experience  on  daity  in  reporting,  editing. 
VOT.  paste-up,  copy  reading.  Bartera  Post¬ 
man.  10  Yerba  Buena.  Los  Altos  CA  94022. 


FORMER  CARTER  AIDE,  editor-reporter.  Balti¬ 
more  Sun.  Tampa  Tribune,  other  dailies,  just 
back  from  overseas.  Will  go  anywhere  for  right 
job.  Box  4632.  Editor  &  Publisher. 


GENERAL  MANAGER.  Knowledgeable  all 
phases  newspaper  operations,  with  solid  record 
of  substantially  lowering  operating  costs  while 
increasing  margin.  Proven  record  with  hijghest 
references.  Box  4543,  Editor  &  Publisher. 

GENERAL  MANAGER/ADVERTISING  MANA¬ 
GER-31,  8  years  experience  with  daily  and  sub¬ 
urban  weeklies.  Strong  on  sales,  leadership, 
motivating  staff.  Write  in  care  of  Box  4626. 
Editor  &  Publisher. 

GENERAL  manager/advertising  director.  Have 
experience,  results  and  energy.  Strong  man¬ 
agement  backpound  and  a  proven  money¬ 
maker.  Presently  employed.  Seek  opportunity 
in  Zones  3-4  or  6.  Box  4650,  Editor  &  Pub¬ 
lisher. 

boy  crews  and  phone  rooms.  Seeking  to  relo¬ 
cate  as  manager,  assistant  or  ?  Box  4642.  Edi¬ 
tor  &  Publisher. 

VETERAN  CIRCULATOR-MONEY  MAKER- 
PROMOTER.  Available  immediately.  Call 
(515)  753-4097. 

To  answer  box  number  ads  ii. 

EDITOR 
&  PUBLISHER 

SYSTEM  ANALYST 

Heavy  in  communications,  systems  analysis, 
electronic  editorial  system,  classified  and  clas¬ 
sified  pagination  systems,  electronic  advertis¬ 
ing  markup  systems  and  typesetting.  Excellent 
references.  Box  4635.  Editor  &  Publisher. 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  1 0022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 

ADVERTISING 

CLASSIFIED  ADVERTISING  professional  seeks 
position  in  New  York  City  or  suburbs  as  assis¬ 
tant  classified  manager'telephone  sales  mana¬ 
ger/telephone  sales  training  manager.  Excel¬ 
lent  experience,  background  and  references. 
Box  4613,  Editor  &  Publisher. 

k  REQUEST 

TO  ALL 

ADVERTISERS: 

EDITORIAL 

AGGRESSIVE,  hardworking  journalist  seeking 
position  on  mid-size  daily  or  magazine.  Two 
years  daily  experience  covering  local  govern¬ 
ment.  elections,  cops,  features  and  education. 
Box  4652,  Editor  &  Publisher. 

To  help  us  expedite  your  ques- 

A  GOOD  TALENT  is  being  wasted.  Laid  off  and 
going  crazy.  Editing,  photography  and  report¬ 
ing  experience.  Management  potential.  Call 
Mike  Burbach,  (206)  582-4305. 

tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

AWARD-WINNING  FEMALE  SPORTSWRITER. 
26— also  been  news  writer — at  top  AM  daily, 
seeks  job  at  Los  Angeles  area  weekly,  daily,  or 
magazine.  Was  features  writer/editor  at  major 
vreekly;  78  J-grad.  Box  4663,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER.  32.  three  years 
weekly  experience,  seeks  spot  on  small  daily  on 
October  1.  MA  in  English.  Excellent  speller  and 
grammarian.  Box  383,  Captiva  FL  33924. 

EXPERIENCED  REPORTER,  32,  three  years 
weekly  experience,  seeks  spot  on  small  daily  on 
October  1.  MAin  English.  Excellent  speller  and 
grammarian.  Box  383,  Captiva  FL  33924. 

CARTOONIST 

DESIROUS  of  placement  on  daily  as  its  edito¬ 
rial  cartoonist.  Open  to  all  Zones.  Samples 
available.  Ellsworth,  (313)  893-0820  (home), 
(313)  449-4422,  ext  315  (work). 

EDITING  POSITION  sought  by  reporter  with 
seven  years  experience  on  weekly  covering 
county  government,  courts,  and  school  system. 
Will  relocate.  Use  wheelchair  and  drive  van. 
Jim  Krauth,  Rt  3,  Madison  Heights  VA  24572. 

irS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

SPORTSWRITER.  ex-sports  editor  with  8(XX) 
daily,  looking  to  move  up.  Former  writer  with 
50,000  7-day.  Eyeing  Wisconsin  or  other  Zone 

5.  Resume,  clips  from  Ray  Barrington,  Rt  6. 
:>)untry  Est  72.  Appleton  Wl  54911;  (414) 
734-1490. 

'82  GRAD  seeks  entry-level  position  on  com¬ 
munity-oriented  weekly  or  bi-weekly.  Possess 
excellent  writing,  photo,  and  people  skills. 
Hablo  espanol.  Desire  exposure  to  la^ut  and 
production  if  possible.  Any  Zone.  Joan  Kling, 
(714)  270-6907. 

HALF-TIME  WRITING/EDITING  position 
wanted.  Chicago  area  business  writer  with  5 
years  magazine  experience.  Some  experience 
with  manuals.  Reply  Box  4590.  Editor  &  Pub¬ 
lisher. 

SEEKING  GENERAL  ASSIGNMENT  position 
on  medium-sized  or  small  daily.  30.  single.  BA 
English  Literature,  can  write.  Conscientious 
hard  worker  changing  career.  Zones  1.  2.  5.  9. 
John  McGuirk,  17  St  Luke's  PI,  Montclair  NJ 
07042;  (201)  744-8293. 

FREELANCE 

MANHATTAN  AREA  working  reporter  writer 
wants  freelance  assignments,  or  perhaps  on¬ 
going  commitment,  to  supplement  existing 
work.  Have  strong  international/economic 
background,  plus  lots  of  features  on  everything 
from  African  chiefs  to  rock  celebrities.  Samples 
available.  Box  4664.  Editor  &  Publisher. 

TOP  EDITOR.  37.  Middle  East  daily  contract 
expiring,  seek  new.  challenging  opportunity. 
Experience  with  dailies,  weeklies,  magazines; 
copy,  layout  for  page  one.  editorial,  features, 
family,  local.  Middle  East.  Allow  one  month  for 
forwarding  and  resume  from:  Suite  48. 334 1 W 
Peoria  Ave,  Phoenix  AZ  85029. 

NEW  YORK  freelancer  available  for  financial 
writing  assignments.  Specialist  in  energy,  re¬ 
tailing.  Call  (212)  744-0121. 

VARIED  EXPERIENCE.  From  city  beat  to  man¬ 
aging  editor— small  dailies.  Expertise — thea¬ 
ter  film  show  biz.  Seeking  a  challenge  on 
medium  to  large  daily.  Box  4574.  Editor  & 
Publisher 

PHOTOJOURNAUSM 

FORMER  NATIONAL.  MILITARY,  regional 
Photographer  of  the  Year  seeking  gob  with  daily 
or  weekly  publication  that  needs  a  top-notch, 
experienced  enterpriser.  Any  Zone.  Ron  Smith, 
533  N  Meridian.  Tallahassee  FL  32303;  (904) 
224-0397. 

HARDWORKING  REPORTER.  28. 3  years  daily 
experience,  seeks  feature,  general  assignment 
or  police  beat  in  Zones  4  or  6.  Editing,  layout, 
police  beat  experience  VDT  trained.  8  Murphy, 
(318)  777-3979. 

PICTURE  EDITOR-Experienced.  talented  gour- 
nalist  seeks  challenging  position  with  good 
newspaper.  David  Snodgress.  6  Brown  Av. 
Athens  OH  45701;  (614)  592-1556. 

PRESSROOM 

PRESSMAN  with  16  years  on  Harris.  Hoe. 
Goss,  single  and  double  wide  seeks  busy  news¬ 
paper  or  commercial  shop  Donald  Wells.  48 1 7 
Winding  Way.  ^nta  Barbara  CA  931 11;  (805) 
967-5824 

PRODUCTION 

OPERATION  PRODUCTION  MANAGER 
Experienced  in  administrative,  o^anizational 
and  operational  skills.  Quality  control  and  cost 
conscious.  Labor  relations,  systems  and  pro¬ 
duction  background.  Excellent  references.  Box 
4640,  Editor  &  Publisher. 

REPORTER.  33.  with  wide  range  of  experience 
and  7  years  with  dailies  seeks  reporting  posi¬ 
tion  on  l(X),0(X)-plus  paper.  Solid  clips  and 
excellent  references.  Box  4671.  Editor  &  Pub¬ 
lisher. 

SPORTS  POSITION  on  daily  sought  by  versatile 
editor  of  Zone  2  weekly.  Bill  ^vage:  (717) 
346-2861. 

SPORTS  WRITER-EDITOR  believes  in  best  pro¬ 
duct.  Seeking  job  in  Zone  2.  coverage  or  desk. 
Twelve  years  experience.  Box  4631,  Editor  & 
Publisher. 

SPORTSWRITER.  Covered  it  all.  including 
pros,  for  4  years  on  top-notch  small  daily.  Hard¬ 
working  and  single.  Box  4634,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER.  Proven  record  in¬ 
creasing  productivity  while  lowering  operating 
costs.  Hipest  references.  Box  4542.  Editor  £ 
Publisher. 

E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  William  A.  Tillinghast 

AH  about  newspaper  errors 


One  half  of  all  newspaper  articles  have 
mistakes  in  them — if  we  take  the  word  of 
news  sources. 

This  error  rate  has  been  found  by  studies 
which,  since  the  mid-1930s,  have  asked 
news  sources  to  evaluate  articles 
which  attributed  information  to  them. 
Two-thirds  of  source  objections  are  to 
inaccuracies  that  researchers  term  sub¬ 
jective  error,  alleged  mistakes  in  judg¬ 
ment  such  as  omissions,  underemphasis, 
overemphasis  and  misquotes.  The  other 
third  are  classified  as  objective  inaccur¬ 
acies,  the  errors  of  fact,  spelling,  num¬ 
bers,  times,  dates  and  places. 

But  is  the  source  right  all  the  time?  A 
study  funded  by  the  American  Newspa¬ 
per  Publishers  Association  News  Re¬ 
search  Center  on  newspaper  accuracy 
sought  out  the  reporter  response  as  well 
as  the  source  complaint.  It  also  focused 
on  possible  contributions  to  error  from 
the  external  environmental  constraint  of 
circulation  patterns  and  the  organization¬ 
al  constraints  of  deadlines,  story  charac¬ 
teristics  and  level  of  reportorial  experi¬ 
ence  at  the  two  newspapers  involved — 
the  San  Jose  Mercury  and  the  San  Jose 
News 

Findings  in  brief 

•  About  half  of  all  news  stories  contain 
mistakes,  mostly  judgmental  errors, 
according  to  news  sources.  But  reporters 
say  only  20%  have  mistakes  because  they 
dispute  at  least  three-fourths  of  the 
source  claims,  especially  the  judgmental 
errors. 

•  The  sources  most  likely  to  consider 
something  wrong  are  the  ones  with  the 
least  contact  with  the  reporter  and  the 
media  in  general 

•  The  reporters  least  likely  to  agree 
they  made  a  mistake  are  the  younger, 
less-experienced  reporters. 

•  Mistakes  are  not  more  likely  to  be 
committed  by  the  younger,  less- 
experienced  reporters. 

•  Surprisingly,  stories  written  on  dead¬ 
line  contain  fewer  mistakes.  Lack  of 
time,  and  circulation  patterns,  help  mini¬ 
mize  error  by  reducing  the  ability  to  pro¬ 
duce  stories  that  are  more  likely  to  be 
perceived  as  containing  mistakes. 

The  sources 

Mercury  and  News  sources  com¬ 
plained  that  there  was  something  wrong 
with  almost  half  the  stories  the  reporters 
wrote.  The  reporter  shrugged  off  most  of 
the  complaints,  attributing  them  to 

(William  A.  Tillinghast  is  an  associate 
professor  of  journalism  at  San  Jose  State 
University.  His  remarks  are  excerpted 
from  a  special  AN  PA  report  and  are  based 
on  a  study  funded  by  the  AN  PA  News  Re¬ 
search  Center.) 


source  lack  of  objectivity.  In  general,  the 
news  sources  considered  53%  of  the  arti¬ 
cles  accurate.  But  they  said  the  remaining 
47%  averaged  almost  2.5  mistakes  each, 
ranging  from  typographical  errors  to  sen¬ 
sationalizing. 

About  one-third  of  the  246  source- 
perceived  mistakes  can  be  considered 
objective  errors. 

Inaccurate  times,  dates,  locations  and 
ages  each  accounted  for  about  1%  of  the 
errors.  Mathematical  mistakes  accounted 
for  another  5%,  and  misspellings  of 
names  and  typos  totaled  7%. 

The  other  22%  fell  into  a  broad  “other 
factual  errors”  category.  Examples  in¬ 
clude  reporters  writing  about  a  flea  collar 
instead  of  a  leather  collar,  writing  that  a 
robber  entered  with  a  hammer  when  it 
was  a  knife,  and  writing  that  a  man  had  a 
steel  plate  in  his  head  instead  of  a  plastic 
plate. 

Although  they  did  complain  of  some 
sloppy  math  and  factual  descriptions. 
Mercury  and  News  sources  are  really  a 
lot  like  news  sources  in  prior  studies  who 
indicate  that  two-thirds  of  their  objec¬ 
tions  are  to  subjective  errors — judgmen¬ 
tal  calls  on  what  should  go  into  a  story,  or 
how  it  should  be  played. 

They  said  that  nearly  19%  of  the  mis¬ 
takes  in  this  study  were  simply  that  the 
reporter  omitted  important  information. 
But  getting  it  in  doesn’t  solve  the  problem 
either.  Nine  percent  of  the  errors  were 
things  being  underemphasized,  while 
another  9%  were  that  the  facts  weren’t 
played  up  enough. 

The  sources  also  said  that  10%  of  the 
mistakes  were  misquotes.  Headline 
errors  accounted  for  another  6%  of  the 
error  claims  while  the  “other”  category 
accounted  for  the  remaining  10%  of  the 
63%  subjective  error  perception. 

A  good  predictor  of  whether  a  news 
source  is  apt  to  consider  the  news  accu¬ 
rate  is  source  experience  with  the  media. 
Sources  with  more  experience  in  dealing 
with  reporters  appear  to  be  easier  to 
please,  more  familiar  with  what  a  news¬ 
paper  will  publish,  or  maybe  just  more 
adept  at  making  sure  the  message  they 
want  to  get  across  is  conveyed  the  way 
they  want  it.  In  any  event,  experienced 
news  sources  see  fewer  errors. 

The  reporters 

Reporters  don’t  think  they  make  many 
mistakes — particularly  the  younger,  less- 
experienced  reporters — and  especially 
errors  of  judgment.  Reporters  contend 
that  only  about  20%  of  all  stories  have 
errors  and  that  half  of  them  don’t  have  as 
many  mistakes  as  the  sources  said. 

In  all,  reporters  dispute  at  least  three- 
fourths  of  the  source  claims  of  error.  But 
they  reject  95%  of  the  subjective  error 


claims,  those  errors  of  judgment. 

Examples  of  subjective  error  claims 
that  reporters  reject  inicude  a  source  irri¬ 
tated  because  his  quotes  were  not  pub¬ 
lished  in  chronological  sequence,  the 
police  officer  who  wanted  a  quote  left  out 
of  a  story,  and  the  college  newspaper 
adviser  who  objected  to  distorted  lan¬ 
guage — the  word  liquor  in  the  story  and , 
headline — after  his  paper  was  granted  the 
right  to  run  beer  and  wine  ads. 

Reporters  are  more  likely  to  admit  they 
made  objective  rather  than  subjective 
errors.  Basically,  they  are  agreeing  with 
sources  like  the  one  who  said  his  name 
was  Tim,  not  Tom,  and  the  assistant  state 
attorney  general  who  objected  to  three 
zeroes  being  lopped  off  a  $25,000,000  loss 
estimate. 

Older  and  more  experienced  journal¬ 
ists  tend  to  be  more  tolerant  and  are  bet¬ 
ter  able  to  see  the  source  point  of  view.  In 
any  case,  they  are  generally  more  willing 
to  concede  they  may  have  erred  than  are 
their  younger,  less-experienced  col¬ 
leagues.  Reporters  over  35  and  those  who 
have  been  in  journalism  more  than  10 
years  think  that  the  source  may  be  right 
nearly  half  the  time.  But  their  younger, 
less-experienced  colleagues  are  pretty 
adamant  that  they  did  not  make  a  mis¬ 
take. 

It  isn’t  because  older,  more  experi¬ 
enced  reporters  make  more  mistakes 
either.  The  sources  saw  about  the  same 
percentage  of  error — about  one  in  every 
other  story — whether  the  reporter  was 
under  35  or  older,  had  been  in  journalism 
one  year  or  20  years,  or  worked  on  only 
one  newspaper  or  worked  on  five. 

Story  characteristics 

The  way  a  news  story  is  put  together, 
and  what  it  is  about,  definitely  has  an 
effect  on  error  rates,  or  at  least  on  the 
perception  of  error.  News  sources  were 
much  more  likely  to  claim  there  were  mis¬ 
takes  in  an  article  if  the  story  was  about 
local  government  or  general  news,  the 
longer  the  story  ran,  and  if  the  reporter 
also  obtained  some  of  the  information 
from  other  sources. 

Only  about  one-third  of  the  special  beat 
assignments — primarily  science,  en¬ 
vironment,  education,  labor  and  trans¬ 
portation — were  seen  as  containing  some 
inaccuracies,  while  about  40%  of  the 
police  and  court  beat  items  were  said  to 
(Continued  on  page  30) 
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Colorado’s  dominant  newspaper  also  dominates  in  sponsoring  National 
Spelling  Bee  champions.  In  three  of  the  last  four  years,  youngsters 
sponsored  by  the  News  have  won  the  National  Spelling  Bee. 

Denver  Mayor  William  McNichols,  Katie  Kerwin,  1979  National  Spelling 
Bee  champion,  and  Colorado  Governor  Richard  Lamm  congratulate  Molly 
Dieveney,  the  1982  National  Spelling  Bee  Winner.  Jacques  Bailly  won  the 
Bee  in  1980. 

The  News  is  proud  to  have  sponsored  spelling  bee  contestants  over  the 
past  35  years.  Each  year's  representative  is  a  tribute  to  Colorado  and  its 
youth.  Winning  is  a  News  tradition. 


Rocky  Mountain  News 


A  Scnpps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly-Smith.  Inc. 

ATLANTA  •  NEW  YORK  •  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  OALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  OrROIT 
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